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DISTINCTION 


 — to sound principles of design does not hamper the Scheuer 


organization in creating display units of unusual distinction. ‘There 
comes trom years of experience in the fashioning of original fixtures 
tor the best use of display’s great selling power a know-how. that 
confines the creations of our designers and craftsmen within the limits 
of practical display requirements. So when you want the newest, best 
and finest in plastic display fixtures you will find this experienced 
plant the best resource tor modernizing and brightening your store and 
windows with modern plastic display units. 


BENCH OR TABLE 


WS-234—18" high, with 16" x 28" 
Heavy Clear Glass Top. 
Made of all heavy Lucite. 


SPReATIONS, INC. 


307 WEST 38 ST.. AT EIGHTH AVE., NEW YORK CITY 18 


ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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New! Sensational. ... Motion Without Motors 


*, LOOKS DIRECTLY AT YOU 
A N TA FROM ANY DIRECTION 


I magine! 


ALL THESE PHOTOS TAKEN ANOTHER FIRST 
AT DIFFERENT ANGLES AT THE SAME TIME. Distributed Exclusively By 


STENSGAARD 


Designed and Patented 
by a World Famous 
Artist and Sculptor 


Enrico Cerracchto 





Santa head of plastic. 
in full colors, hand 
painted, light weight. 
Very durable. 
Equipped with re- 
flector, cord and sock- 
et. Ready for use. 








X-175 “Here's Looking at You" Santa” 


Intaglio deep sculptured, molded in plastic, hand painted in natural oil colors, with deep 
green mask border. Shutter like doors open to each side, finished in deep green wood grain 
effect, with brief seasonal copy message. Complete with 10 inch metal light bracket. reflector, 
cord and plug. to assure proper lighting effects. Complete unit measures 17 inches wide, 24 


inches high, 5'2 inches deep, 34 inches wide with side panels full open. Comes to you com- 


plete. ready to use. Each. only . $29.75 
In quantities of 10 to 49 Each only 28.75 
In quantities of 50 to 99 Each only 27.75 
In quantities of 100 or more Each only 26.75 





346 N. JUSTINE ST. « CHICAGO 7, 





W. L. STENSGAARD AND ASSOCIATES, INC. 


ILL. 





De Luxe Design 
X-176 *“SHERE’S LOOKING AT YOU” SANTA 
Head is deep Intaglio sculptured, moulded in plastic, hand painted in 
rich oil colors and mounted into the back of a decorative cut-out 
wreath, made of Masonite presdwood. The beautiful seasonal design 
of ribbon bow, red holly berries and silver bells, against the rich 
green background of the wreath, is silk screen processed in 9 blend- 
ing oil colors. The book, also in full color, made of Masonite presd- 
wood, is in relief extending out from the background about 15” and 
covering the light bracket, reflector, cord and plug which is furnished 
with each unit to assure proper lighting effects. Complete unit 


measures 48” wide, 52” high, 15” deep. Comes to you complete, 


ready for use. Each only..... $39.75 
In quantities of 10 to 49.... Each $38.75 
In quantities of 50 to 99... .. Each 37.75 
In quantities of 100 or more. . Each 36.75 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY The cover illustration this month is by James To counter-balance the great amount of Christmas 
WORLD when you share it with others. See 
that it reaches other executives of your organi- : ; 
zation and the members of your a a promotion of beachwear under the theme of: correspondent takes you back stage in the disploy 


Gosling, Franklin Simon's, New York City, for displays presented in the September 15 issue, a staff 


“Easy Sun... Eosy Glow." The background department of fabulous Burdine's, Miami, and shows 
‘oe sicpisbasasentin Bebe desc : the display operation there in complete detail. . - - 
pei’ eee big boulders constructed of Other articles will deal with display at The May Com: 
O ......... scimitar Alcan ania papier mache, while in the rear a cloud-flecked pany, Cleveland, and Walker's, San Diego, plus 


= pncavesvesssveduatacseemscts EERE CORIGUOSESDON: numerous other absorbing features. 
















The fish is in the stream. The tent is in the pines. The hammock swings between 
410 two boughs. Who wants to buy? Well, women buy furs in August, $16,690,000.00 

worth. They buy back-to-school, to-college clothes to the tune of $545,775,000.00. 
ns (, It takes a lot of foresight to leave vacation play, to go downtown and shop in 
= the August heat. Who plants the thought of winter needs when the summer novel 


lies beneath the shady bough? We think we know. Those canny display men and 


tmas 
staff 
play 


hows : 
9 os Whasusd 
, yr VAL y) 


498 Seventh Avenue, New York 18, N. Y. 
MARY BROSNAN STUDIO MANNEQUINS «+ CYRILLE STEINER FIXTURES 


women ... with their subtle, prodding visual merchandising. 
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Above is seen Long Needle Pine used with striking effect in an interior 












display by Escher Bettis, Stewart Dry Goods Co., Louisville, Kentucky. 


DYED LONG NEEDLE PINE | 
36" spray . . . .  . $12.00 dozen : 





48° spray . . . . . 24.00 dozen | : 
60" spray . . . 36.00 dozen | 

The large natural Sugar Pine Cones .. . about 12" | 

or more in length . . . .  . $25.00 per 100 


Everglades Palm Ca. 


HAINES CITY, FLORIDA 
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Distinctive — Permanent — Natural 


Permanently well groomed trees and hedges will add 


a delightful air of distinction and charm to any space. 


Made of natural preserved, high grade, imported 


Ruscus with high gloss enamel finish, these decora- 


tives will last indefinitely without care. 





PHOTOGRAPH OF OTHER UNITS AND PRICE LIST 
WILL BE SENT UPON REQUEST 





No. C8369 MODERN RUSCUS 
TREE—Shaped with fibre tub- 
"g and thickly covered with 
Ruscus. Height overall 72 in.; 
Ruscus only 54 in. Diameter 
12 in. Other sizes 3, 4 ; 
and 7 ft. high. Price (tree 
shown) $42.00 each 


No. C8370 RUSCUS HEDGE —Solidly packed box of Ruscus measures 15/2 in 
x 7 in. x 3 ft. overall. Ruscus is 9 in. high. Moss filled box is 3 in. x 
62 in. Price (per running ft.) $4.75 (minimum 3 ft.) 


No. C8367 PYRAMID RUSCUS 

TREE—Built-up wooden form is 

used for this tree. Height 

overall 63 in. Ruscus only 55 

in. Diameter at tree base 16 

in. Other sizes 30 in., 3, 4, 
ond 7 feet. 


eam (0) MP AN Y shown saeco 7" 


521 SOUTH WABASH AVENUE ¢ CHICAGO 5, ILLINOIS 





SAMSON 4 FASHION SCREENS” 
by Sheri" 


Add distinction and beauty to your windows and interiors 
with Fashion Screens by Sherijan, one of America’s foremost 
display consultants. Samson Fashion Screens... soundly 
constructed of fine selected woods with cabinet 

maker’ precision by expert craftsmen... beautifully lacquered 
white, your choice of pastels or solid tones. A long term 
investment for your windows and interiors. 62’ high, Panels 
18” wide. May be had with 2, 3, 4, 5 panels hinged. 
Two-panel hinged unit, *57.50; extra hinged panels, $28.75; 
finished both sides, 25% extra. Fren-Zee of New Haven, 
sole national distributor. IMMEDIATE DELIVERY, order 


direct or from your local distributor. 
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STORE EQUIPMENT AND FIXTURE COMPANY 
MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, CONN 
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HOW TO SELL MORE ‘“'BACK-TO-SCHOOL’’ CLOTHING? 


display it on 
“pemerican Youth 
~ ¢ mannequins 


DISTRIBUTORS 


gg corated. New, glamorous Glo-flex hair dress. 


IN ALL 


Newly sculptured children’s figures...dramatic and life- 
like, designed to bring out the dest in your children’s 
wear. Sure to catch every mother’s eye, moving her to 
buy. All figures have one-piece bodies, and are hand de- 
. easy to 
trim and handle. Also available for your store is a com- 
plete line of infants and toddler figures...all at a nominal 
cost. Order these “American Youth” mannequins by 
KORRECT-WAY today, it’s another KORRECT-WAY 


to produce more sales. 


‘a 
Crerywhers —_ 


tT KY id ee 


F4104 W56 


PRINCIPAL CITIES 
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Stop TRAFFIC 


with this sensational 


WINDOW and STORE 


ATTRACTION 


‘MARCH OF TIME in WAX” 


A Complete Exhibit of 


LIFE - LIKE, FULL SIZE, FULLY ATTIRED 
WAX FIGURES 
OF ALL UNITED STATES PRESIDENTS 


and other world-famous people 


GEORGE WASHINGTON A typical figure. Note the fine ; . , : 
sculpturing, the perfect likeness and the authentic attire W ill Attract the Entire Community 


Old and Young—Men and Women—Children 


EDUCATIONAL---INSPIRATIONAL---PATRIOTIC 


The showing of this attraction in your store will become a_ great 
“civic event” in itself. It will receive the enthusiastic approval of 
school authorities and public officials. In several cities the school 
officials have ordered the exhibit announced in classrooms and in 
many cases classes have visited the exhibit in a body. 


Truly, the exhibit will become the talk of the town, and your store 
will obtain the greatest possible favorable publicity and acclaim. 
It is not a seasonal display. You can use it for any store promo- 
tional event, such as anniversary celebrations, founder’s day events. 
for great civic events. for holidays and for Christmas. Book it when 
you want your store to be the center of attraction in your city. 

It is the only complete set of all the presidents of the United States. 
sculptured in wax. in perfect likeness. and in full attire. It is the 
only display of its kind ever offered to the retail stores of America. 





Previously it could be seen only as a special exhibit, and has been 
viewed by thousands while shown at the Steel Pier. Atlantic. City. 


ADDED SPECIAL ATTRACTION 
LORD’s LAST SUPPER The greatest of the “Four Freedoms.” 
Striking life-size reproduction of the Lord’s Last Supper with Jesus Franklin a ticetan aaa Taleriar Medison — Moures 
and His twelve Disciples. It was taken from the famous painting by 7 
Leonardo Da Vinei. 
GUARANTEED THE BIGGEST DRAWING ATTRACTION EVER 
USED BY YOUR STORE OR ANY STORE IN YOUR CITY OR IT 
DOESN’T COST YOU ONE PENNY. 





Endorsed by EDUCATIONAL AUTHORITIES. PUBLIC OFFICIALS. 
AND BY MANY RETAIL STORES, AS FOLLOWS: 
Gimbel Brothers, Philadelphia, Pa.; J. & N. Adam Co., Buffalo, N. Y.; 
R. H. White’s, Boston, Mass.; F. & R. Lazarus Co., Columbus, Ohio; 
the Hager Store. Lancaster. Ohio; Stark Store. Canton, Ohio; Stark 
Store. Massillon, Ohio; Boston Store, Alliance, Ohio; Woodward & 
Lothrop. Washington. D. C.; Julius Gutman Co. Baltimore, Md. 
Don't be scooped by another store in your city. Only a 
limited number of dates open. Write or wire at once for 


full information, rates, and early booking. 


H. B. MAXEY 


Vanager and Director 
STEEL PIER. ATL ANTIC CITY : N. J. . S. Grant) Abraham Lineoln, Gen. Robt. E. Lee Gen. Stonewall Jackson. 


Permanent Address after September 20 136 W. Chestnut Street, Asheville, North Carolina Phone 3375 Person to Person. 
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PLASTIC DISPLAY FORMS 


With Marion plastic display forms. it is easy to create those traffic stopping 
displays that generate volume sales. Read the advantages these forms have 
over those made of other materials and you know why Marion plastic 
display forms are so enthusiastically acclaimed in the display trade .. . 


e@ They last much longer. 

e They do not chip or break easily. 

e They are cleaner—dirt rubs off easily. 

e They are light in weight—easy to handle and arrange. 
e Due to long life, they are more economical. 


& heavy garments also blouses and sweaters. 


Clear Transparent plastic 


Naturalistic flesh or transparent 


tinted flesh color 


FORM-FIT BLOUSE MODEL 


Made of lighter weight sheet plastic. these forms have backs 
of the same material welded on for greater strength. They are 
available in naturalistic flesh color. in attractive transparent 
flesh tinted plastic. and in sparkling clear transparent plastic. 
In ordering. please specify whether you want them with stand- 
ard display fixture attachment in base. 


Clear Transparent Plastic 


Without standard fixture attachment 


$ 8.85 
$10.00 


Naturalistic Flesh or Transparent Tinted Flesh Color 


$10.25 
$11.25 


lf Your Jobber Can Not Supply You, Order Direct. 
All prices F.O.B. Marion. Indiana 


With standard fixture attachment 


Without standard fixture attachment 


With standard fixture attachment 





COAT AND GARMENT HANGER 


Improved model now incorporates U - form 


welded in shoulders to fit T-standards. Displays 









EXTRA HEAVY BLOUSE FORM 


(Transparent model shown) 


Although weighing but a few ounces, these forms are 
molded of extra thick plastic sheet. They are backless 
and need no fixture attachment as T-standard is inserted 
in neck and shoulders. or they may be leaned against 


other objects in display. 
Clear transparent plastic $10.25 


Naturalistic flesh or transparent tinted flesh color $11.75 


$5.75 
$6.15 


* 


BRASSIERE FORMS 


(Illustrated with small brassiere to show form better) 


Marion plastic brassiere forms fulfill the great need for a 
brassiere display medium. They are open at the back, and 
hole in bottom is adjustable for display stand posts of \-inch 
diameter and under. These pieces are beautifully formed in 
proportions that show brassieres to best advantage. Made in 
three colors as follows: 


Clear transparent plastic $6.15 


Naturalistic flesh or transparent tinted flesh color $6.65 


Be sure to specify color on 


all items ordered. 






GENERAL PLASTICS CORPORATION 
1400 NORTH WASHINGTON STREET 
MARION, INDIANA 











W.M. ZEPREIN-FIELV SIUVIUS 


CREATORS AND DESIGNERS OF HOLLYWOOD MANNEQUINS 
923 North Cole Avenue Hollywood 38, California 





CHICAGO SHOWROOM CANADA SHOWROOM FRED BANTELMANN | 
27 East Monroe Street, next to Palmer House 2027 Peel Street, Montreal, Canada 1317 So. 26th Street, Milwaukee, W's 








Werner Lewy, Representative Landry & Perry, Representatives Representative 
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LARGEST STOCK 

LARGEST SELECTION 

HIGHEST QUALITY 

LOWEST PRICES CHRISTMAS UNITS e SPRAYS e FABRICS 
Our complete Christmas TINSELLED NOVELTIES e SATIN RIBBONS 
line is mow ready. FANCY PAPERS 


Designed by experts. Write for catalog, or visit our spacious showrooms. 


235 FOURTH AVENUE AT [9th STREET NEW YORK 3, NEW YORK 


JAMES A. COLE CO... INC. 
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Tree and fence made of ’’Drapesheen.”’ 


ONE OF A SERIES OF MAHARAM’S SHOWROOM WINDOWS 


Call on your nearest Maharam Branch or Jobber for: 


@ METAPHANE 


e FABRICS e LEATHERETTES 
e ARTIFICIAL FLOWERS’ e DISPLAY PAPERS 
@ ROPINGS e LUCITE DISPLAYERS e WOOD 





he this fascinating business of “Display,” 
seasonal trends and materials must be 
determined and assembled many months in 
advance. We, at MAHARAM, have prepared, 
for that dramatic Christmas selling season 
thousands of clever display items with the 
Yuletide theme. Our new Xmas 1946 Catalog 
is NOW on the press—two colors—24 pages 
filled with “Everything for Display.” Hundreds 
of illustrations and descriptions. The most 
complete and comprehensive catalog we have 
ever issued. An indispensable display guide! 
Write us for your copy NOW! 


“The House of Service” 


VE A eo AA ERAS 


ce —_— | 
FABRIC CORPORATION 
NEW YORK — 130 WEST 46 ST. 
CHICAGO—6 EAST LAKE ST. 
LOS ANGELES — 1119 SO. LOS ANGELES ST. 
ST. LOUIS—927 CENTURY BLDG. 


Jobbers in Leading Cities 





























Member 
GATIONAL ASSOCIATION 
OF DISPLAY ImoUSsTeics 


PROGRESSIVE MERCHAEDI se 
PRESERTATION 


e@ VELURTEX 
@ KWILT-BLOCKS 
FIXTURES, ETC. 
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Now... 
for the 


First Time 














, can have YOUR OWN NEW 
YORK DISPLAY REPORTER AND 
PROP -HUNTER . AND THINK 
WHAT THAT MEANS! 


The kind of prop - hunting and re- 


source service you ve longed for! Your 





DISPLAY WORLD 


personal supplier waiting for your wire 
to find the display material you need, 
when you need it! Unusual fabrics— 
wall papers — fixtures — background 
panels—anything—if it’s in New York, 


we'll get it. 


F es A regular monthly bulletin on 
latest, brightest and most effective Fifth 
Avenue display ideas. Promotional 
angles and coordinated newspaper and 
window tie-ins — All the practical “how 
to do” information you need—with full 
set-up and prop data of the most adapt- 
able—but not always the most spectac- 
ular windows. Latest news on “bread 
and butter” displays off the main stem 
. . . The trends foreseen and reported 


by a Display Man! 


EXPERIENCE 


- . . Window display 
Lord & Taylor, New York 
- . . Window display 
A. De Pinna, New York 
: . designer o° three 
recent New York Shops. 
: - prop hunter and 
designer of photo set-ups 
for fashion editor of 
“Ladies Home Journal,” 
New York. 

. monthly contributor 
to Mens Wear Magazine, 
New York. 

- « » Window display 
Maurice L. Rothschild, 
St. Paul, Minn. 

. . . window display 
The Boston Store, Mil- 


waukee, Wis. A 








Bulletin will be issued on 
the 10th day of each month. 


Materials ordered through our 


: : ; Name 
prop hunting service will be 
forwarded to vou at regular 
° t =) 
suppliers prices C.O.D. - 
Pl Cay... 





Please enter my subscription for your “Display Bulle- 
tin and Prop Hunting Service.” Forty-five dollars 
($45.00) for one year’s subscription is enclosed. 


II isis a sa cis escall acrimeareictitantdaa meek en 





FREDERICK DAVIS, 145 East 55th Street, New York, N 
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...that priceless ingredient so 
essential to adequate display 
of masculine attire is an 
inherent characteristic of all 


Barrango Mannequins 


C. BARRANGO CO. 


579 MARKET STREET, SAN FRANCISCO 





YTHORIZED AGENTS - CRYSTAL FIXTURE CO, CHICAGO - B. A. JACOBS, LOS ANGELES 
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Natural Cuations 


are nature’s creations 


It still is not too late to get your Christmas ideas into the making 
for prompt delivery. We will be glad to help you. 


This is one of our units displayed in our showrooms. A ramp of 
natural pecky cypress rubbed in green. White frosted church 
steeple with green flocked roof. White glittered lotus pods for 
bells and steeple filled with glittered twigs. Baby's breath roping 
flocked extends from bells to merchandising unit at right of ramp. 
Curled white wire tipped in gold could be used as a hat fixture or 
for draping any Christmas merchandise which can be displayed 
in a nice grouping on the ramp. This unit can be made in any size. 
Good for ledges or windows. Easy to install and made in sections 


for small doorways. 


Display Materials and Showrooms 
241 East 36th Street 
New York 16, N. Y. 











\e hatever your display finish problem 


it’s almost a certainty that Sherwin-Williams has anticipated your need with a finish designed for that 


purpose. Most display men consider these three finishes as standard equipment in their departments. 


POSTER SCREEN PROCESS COLORS 


Brilliant, free-flowing colors that will 
not gum, pile up or clog screens. Dries 
to a flat uniform finish in 15 minutes. 
The ideal color for all types of Silk 
Screen Process work except flexible sur- 
faces and outdoor exposure. 


«++ SHOW CARD COLORS --- 


Favorites with the Artist, sign writer, and 
display craftsman because of their bril- 
liant attractive color and their free work- 
ing qualities in either brush or pen. Dry 
rapidly to a smooth matte finish that will 
not chip or rub off. 





DECA-SENE PASTE TONER COLORS 


For creating striking window back- 
grounds and displays. Economical. Sup- 
plied in paste form—thin with water— 
for either brush or spray application. Ten 
beautiful colors plus black and white. Use 
straight or intermix to achieve any desired 
tone or shade. 


NEW O2cé-Gef DISPLAY GUIDE-A TREASURE CHEST OF DISPLAY MATERIAL anp IDEAS 


nar aewts: 


DIE CUT NOVELTIES GIANT SEAMLESS PAPERS NEW GIANT BACKGROUNDS 


of every description from 
small stars to life size 
figures—from simple 1 
plane cutouts to 2 and 3 


s)) plane dimensional effects. 


TEXTURE PAPERS 


Over a half a hundred 
different designs, every- 
thing from a stone flagged 
walk to the starry skies 
printed in hundreds of 


in white and colors for 
backgrounds, ters and 
a hundred other decora- 
tive uses. Available in 
either sheet form or giant 
107” x 12° yard rolls. 


PEDESTAL & DORIC CAPS 
ake pillars—pedestals— 


m stands for merchandise 


displays from background 
aterial — Easy—handy. 


Tall, sturdy, self standing 
backgrounds—look like 
formed or plaster 
construction—in white— 
plain colors and 2 tone 
effects—roll to make pillars. 


FLORAL PIECES. 


Realistic and stylized 
flowers, leaves and sprays 
for all occasions. Combine 
with trellises, fences on 
on gh papers for un- 





different color schemes. over and over. usual effects. 


SHER WIN 
WILLIAMS © 






DISTRIBUTOR 











*Reg. U. S. Pat. Off. 


IMMEDIATE SHIP. 
MENT from stock. 
Allow five days ex. 
tra for orders in- 
volving a_ special 
color scheme. Per 
sheet, 36”x31” $1.50 


225 FIFTH AVE., 


NEW YORK 10. N. Y. 


THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 


Marbalia is not a photographic imitation o 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 


For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own sp@ 
cial colorings can be made to your order if you 
wish, and at no extra charge: (the minimum 
order for special colorings is 25 sheets). 


MARBALIA papers are hand-made . . . Wash 
able . . . Adaptable for every display need. 





a. bo, \ Le ey, at so rr a) tS Ye 
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... brings to mind thoughts of white snow cling- 
ing tenderly to frosted window panes-—glittering 
evergreens bowed under their wintery burden— 
sleigh bells softly tinkling, their melody carried 
far in the sharp, invigorating air. Yes—a White 
Christmas is assured when SNOWTONE sets 
off your holiday gift suggestions. A deft touch 
of wintery feeling, creating a genuine Yuletide 
atmosphere while emphasizing the merchandise 
displayed. 

A wide variety of designs are available at your jobbers. | 


oo 
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PAINT you ndows with 
—— LIGHT 


The New Modern Way . . . To Stop Traffic and Boost Sales 
No. 1100—SPOTLIGHT DE LUXE 


Our finest, with special concen- 
trating grill. Throws sharp beam. 
Deluxe in every respect. Highly 
polished chrome - like finish. 
Color lenses to fit— blue, red, 
amber and green. 


*4 1 . 50 Each 


Color Lenses, each 


1944 

















No. 1200—SPOTLIGHT 


Color Kit with Spotlight Holder . . . Just what The last word in hooded spotlight 
you need for decorative lighting and to spot- ; 
light a special portion of your display ... units. 
The following lenses are furnished with each kit: with high chrome-like finish. For 
Red, Green, Blue and Amber. the better store. 


Made of spun aluminum 


Color Kit, complete 


Spotlight Holder, complete with cord °9 50 Each ry 
* 


Birdseye Reflector Lamp—150 watt, each.. 


The FAMOUS SWIVELIER LINE of Lighting Fixtures to Spotlight your Displays 


Swivelier “NIMBLE-LITES” Swivelier “NIMBLE-LITES” 


WITH HOOD SHADE ty Wired—Ready to Plug-in 
; and E. ~~ H607GR (BULBS NOT INCLUDED) 
Porcelain Keyless Socket ‘ 
Place or attach wherever needed, 


Wired—Ready to Plug-in is. ” and plug into nearest receptacle 
(BULBS NOT INCLUDED) ie "hd " . .. Base has holes for screw attach- 

, a ment... quality finish on base and 
Completely Enclosed Hood to fit ~~ shade .. . The socket stays put at 
up to 300 Watt Spot- Light or cna any angle ... no set screws or 
Flood-Light Bulb. 24 wing-nuts to adjust. 


> 7 « 50 Each —. : ; 7 2 * 60 Each 














* Also Headquarters for Hangers and Modern Display Aids ¢ 





NATIONAL HANGER C€O., INC., 253 w. 26th st., New York city 1 


Representative: MR. MORTY FAY, 622 N. E. 80th St., Miami, Florida. Phone number 25994. 
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293 SEVENTH AVE., 8th FLOOR, N. Y. ] 


CREATORS AND MANUFACTURERS OF MANNEQUINS SINCE — 1909 
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PLEDGE 





* We, the members of the National Association of Display Industries have again 
selves to maintain our efforts in the behalf of the display profession in raising the 
creative design, manufacture and service, to continually explore new techniques, and 
endeavor to help you obtain at least 1/3 of the promotional dollar for display. 


pledged our- 
standards of 
above all, to 
. . We are more 


convinced than ever that DISPLAY is your primary medium for increasing sales, and will in the 


years to come, produce even more sales per dollar invested than through any other merchandising 


means the store may use. 


Members of the National Association of Display Industries 


Abacot Displays, Inc. 

Adler-Jones Company 

Advance Displays 

Advertisers Display & 
Exhibits, Inc. 

Aladdin Fabrics 

Allcock Mfg. Co. 

Allied Display Materials, Inc. 

American Fixt. & Mfg. Co. 

Ankerum Mfg. Co. 

Arrow Dec. & Fixt. Co. 

Austen Displays 

C. Barrango Co. 

Bliss Display Corp. 

Eve Brueser Studios, Inc. 

Brunn & Bertheim 

Bulkiey, Dunton & Co. 

The Carrata Co. 

L. J. Charret Co., Ine. 

James A. Cole Co 


Columbia Display Materials Co. 
Colonial Decorative Display Co. 


Combined Industries 
Cook & Meier 

Emil Corsillo, Inc. 

Coy, Disbrow & Co. 
Crystal Fixture Co. 
Crystalline Plastics Co. 


L. A. Darling Co. 

Dazian’s, Inc. 

Decorative Novelty Co. 

Decorative Plant Co. 

Dingleman-Wolff Co. 

Display Corporation 

Display Effects 

Display Equipment Corp. 

Display Mannequin, Inc. 

Display Products Co. 

Doerr and Associates 

Durable Dispiays, Inc. 

Facil Fabrics Co. 

Gardner Displays Co. 

Garrison-Wagner Co. 

Earl W. Gasthoff Co. 

General Display Corp. 

General Display Studios 

Glass Light Rotary Display 
Mfg. Co. 

Grant & Silvers, Inc. 

The Greneker Corp. 

Victor Haida Displays, Inc. 

Hexco Products, Inc. 

B. A. Jacobs Co. 

Irving Kaley 

K. G. Kurtis Studio 

Lee Plastics 


London Displays 

A. Lutz 

Lynn Display 

Magnani Statuary Company 
Maharam Fabric Corp. 
Majestic Creations, Inc. 
Mayorga Mannequins 
Mechanical Man, Inc. 
Mileo Mannequins 
Modern Art Studios 
Modern Displays 
Moortgaat Studios 
More Displays 

Mutual Disp. Mfg. Co. 
Naegele-Horner, Inc. 
Natural Creations 


New England Deco. Supply Co. 


New Style Studio 

Old King Cole, Inc. 
Oltmanns 

R-Tex Co. 

Radiant Glass Fibers Co. 
Reflector-Hardware Corp. 
The Reyburn Mfg. Co., Inc. 
Rip Studio 

Royal Paper Corp. 
Gustave Rubner, Inc. 
Sales Paper & Supply Co. 


PROGRESSIVE 


NATIONAL ASSOCIATION 


Schack’s, Inc. 

Scheuer Creations, Inc. 

Sherman Paper Products Corp. 

Frederic Shipman 

Shoe Form Co., Inc. 

Nat Siegel Fixture Co. 

Silvestri Studios 

Silvestri Art Mfg. Co. 

Southern Display News, 
Associate 

Standard Fixture Co., Inc. 

Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 

Tabery Corp. 

Taffel Bros., Inc. 

Tally-Ho Display Studio 

Taylor Creations, Inc. 

Timbertone Decorative Co., Inc. 

Timely Service Co., Inc. 

Tri-Allied Creative Displays 

Jas. B. Williams, Inc. 

Frederic Weinberg 

Worsinger Window Service, 
Associate 

Zaria 

W. M. Zeppen-Field Studios 

Display World, Associate 
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new WINDSOR 
flexble leen-agers 
First with GENUINE 

PLASTIC HANDS 



























First, too, in winsome, refreshing originality 
are these new WINDSOR TEEN-AGERS. 
Three shown here are typical. 

Sized with the cooperation of leading 
stylists and teen-age garment 
manufacturers, they are made to fit 
teen-age clothes perfectly. 

These new Windsor FEATHERWEIGHT 
Mannequins will help build 

your teen-age department. Available 
flexible or rigid. Write 
for complete catalogs, 
photos and prices. 
DELIVERY 4 WEEKS 


@ From now on 
All CORONET 
and WINDSOR 
MANNEQUINS 
will have 

PLASTIC HANDS 
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The DISPLAY EQUIPMENT | | CORPORATION 


147 WEST 37th STREET NEW YORK 18,N. Y. 
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Another Creation 
by 
FANNIE PIERCE GOODWIN 


In the Decorative “Hall Of Fame’ you 
will find Fannie Pierce Goodwin origi- 
nals... including jolly Santas... prancing 
Reindeer . . . ruffled Poodles and many 
others. We are proud to offer these 
distinctive, hand-made, lifelike display 
pieces by so talented an artist. 


DECORATIVE PLANT 
CORPORATION 
27th St. at 9th Ave., N.Y.1, N.Y. 


\ 



























Magnificent poinsettia pieces, created exclusively 
for us by Mr. Albert, famed for his artistry in 


flower-making. 


Rich lustrous deep-piled velour paper rivals 
nature’s beauty in full poinsettia red and deep 
Christmas green. 13”, 12” and 10° blooms with 


leaves and bright berry centers. 


Drop, garland and set-piece as illustrated or 


individual designs executed to your specifications. 


Order early for assured delivery. 


INDIVIDUAL 

POINSETTIAS 
° 

8 Petal, 3 Leaf 
$12.00 doz. 


12 Petal, 5 leaf 
$25.00 doz. 
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WATIONAL ASSOCIATION 
OF DISPLAY indUSTRIES 


PROGRESSIVE MERCHANOISE 
ORESERTATION 


sagen 
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1! MAYORTEX the wonder PLASTIC ¢ STRONGER than papier mache, LIGHTER than papier maché 
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FOR THE LATEST IN DISPLAY 


DEVELOPMENTS — WRITE 
OUR OFFICE NEAREST YOU! 
DAZIAN’S, INC. 












You've been seeing these lines in our 
. They are not idle words. 





advertisements . . 
One example, among many is Our 
presentation to you of the most exciting 











innovation that has reached the Display 
Field in many years —Glame, the beauty 
crystal transformed into cloth, Vf you 


OT 
haven't scen it, we 
recommend that you 





Par 
Ener Pte, 
Ne 






request a sample. 








(PRONOUNCED GLA-MAy) 
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FOR THE LATEST IN DISPLAY winnng 
U! 
WRITE OUR OFFICE NEAREST YO : ; 


DAZIAN’S : 


NEW YORK. 142 West 44th Street 


ST. LOUIS 
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NATIONAL MANNEQUIN CO. 


SUBSIDIARY OF NATIONAL ART STUDIOS 
304 %.: ARB EP S1., Sere eG O 6, ILL. 
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ANOTHER FACIL CREATION 


It is with pride that we introduce our NEW LIGHTWEIGHT FACIL-FAB* 
“CUT-EDGE” RIBBON. This new ribbon is ideal for packaging — bow tieing—and a 
multitude of other uses. SIZES: %—%— %—1%—1%—2—and 4 inch widths 
by 50 yards. COLORS: Red — White — Royal Blue — Emerald Green -- and Gold 


Also available in other colors. 


See local display supplier. 


*Keg. 4.5. Pat. OFfre 





FACIL FABRICS: Cake. 


lll West 24th Street > New York Il, N. Y. 
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NEW MODELS 


In 
Puwralble 
No diel 
Mannequins 


AT TOP—Number. ||, a worthy addition to the 


Junior line. 


AT BOTTOM—Number 5, another interesting 


model in the Miss line. 


D or. able Deb) 


Dorable Miss 


The Personality Mannequins That Have Given 
Fashion Displays Gayety, Interest and Action. 


S IM 5, 


Write for Photos and PP “ full information 


Se ie 


Monufactured and Sold By— 


DURABLE DISPLAYS, Inc. 
2010 S. HALSTED ST. CHICAGO 8, ILL. 


Also Sold By— 


Ne ee ee ee 
39 W. 37th ST. NEW YORK, N. Y. 
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jitter-bug crowd, the “Teens,” is an 
dividual group of high school girls— 


specialized clientele with a constantly 


growilig buying power—a potential market 
in wh many stores could capture a much 
larger Volume by a little more concentra- 


tion a! dl effort. 

\ smart Teen Shop should be a must in 
every planning program where the 
arries girls’ and junior wear. Sometimes 
these shops are called Teen Age Shop or 
Young Moderns or variations of this theme 
such as: Hi School Shop, Teen Town, Debu- 
ten Shop, Young New Yorkers, Hi Teen. 
A name or sign is not enough to build a 
successtul department or shop. To create 
Teen interest—to pull crowds—to do a good 
job of een selling there is need for a wide 
assortment of merchandise in a good loca- 
tion, plus the Teen-age spirit, with its care- 
free environments built into the shop. 

Sales volume of a Teen Shop compares 


store 


favorably, on a square foot basis, with other 
apparel departments. Some stores do more, 
some less, depending on the type of store 
and effort towards Teen wear 
promotion. 

Department stores, especially those in the 
medium usually produce the 
biggest volume on a floor area basis. 

Specialty attain the 
degree of Teen volume as department stores 


expended 


price lines, 


stores seldom same 


Certain types of specialty stores can not, as 


develop satisfactory Teen volume, 


those stores in the high style, 


a rule, 
particularly 
higher price ranges. 

The location must be prominent, important, 
where there is activity. Some merchants, 
in the smaller stores, prefer the 
Teen Shop adjoining the children’s and 
infants’ wear departments. Others prefer 
the location adjoining ready-to-wear. The 
space. physical conditions, and buyer set-up 
{ten determine the location—not by choice 


especially 


—but by necessity. 
Locate the 
adjoining or in the 
departments. 
sider themselves grown-up—they resent be- 
ing surrounded with children’s and infants’ 
wear 

\ good location is a space adjoining the 
regular sportswear department — especially 
When such space is on the same floor level 


Shop, when possible, 


neighborhoc nl of the 


Teen 


main dress Teen-agers con- 


with the major dress departments. 

The plan or arrangement must be such as 
the Teen Shop an open but indi- 
vidual and distinct separation from the other 
should 
Create 


to Live 
departments on the same floor. It 
not he bottlenecked. 

pen, imaginary lines of demarcation by the 


enclosed or 


se Of color, light, signs and decorative 
treatments. 
Plan for ample stock-carrying capacity. 


You cant expect to do a good Teen job on 
inventory. Show as much 
merchandise to the customer as possible— 
neat, orderly, attractive, tempting. 


shoe-string 


Provide stock rooms directly behind the 
ixtures—easily accessible to the salespeople 
Classified forward stock. You will 
these orward stock rooms for Teen dresses, 
Oats. suits, sweaters, etc. if you expect to 
loa fast and good selling job in the fall 


need 


‘nd spring seasons. 

Fixture the Teen Shop to emphasize mer- 
You will sell merchandise the 
ard or easy way — depending on the type 


nar se. 
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The Teen Shop 


By E. PAUL BEHLES 
E. Paul Behles & Associates, New York City 


Display managers confronted with the problem of preparing a special shop 


for the Teen-age group will find the answers to many of their problems -in 


this article by the head of one of the country's leading store design firms. 


of fixtures you use. All fixtures should be 
open. Make the merchandise easy to see, 
easy to feel and inspect. 
and to find for themselves the things they 
For medium-priced lines, design the 


Teens love to shop 


want. 
fixtures around the principle of self-service. 
fixtures should be smaller than 
They should be streamlined, mod- 
ern and youthful—well illuminated.  Any- 


thing which is new, odd, different, attracts 


Teen 
regular. 


the young folks. 
Dress and coat cabinets should have curved 
lines with long, low continuous open fronts 
no base—no pilasters; appealing signs 
and displays; eye-catching illumination. 
Tables of the common pattern depreciate 
the youthful atmosphere. Design novel 
features that will serve the purpose of tables 
but which will simulate interesting motifs 
in harmony with the many different decora- 
tive treatments that can be used for the 
Teen Shop—a yacht, bleachers, school desk, 
rustic fence or wall. The 
half-circle, oval, oblong, 
Bars tor sweaters and small 


shapes can be 
square or round. 
wears have 
become very popular and successful. Occa- 
sionally, the bars are not properly operated 
and result in failure. Often, these bars are 
improperly planned or merchandised or both 

Environments which appeal to the young 
crowd should be built into the Teen Shop. 


Correct environment can be created by the 


use of decorative treatments and appoint- 
ments. It is a great promotional aid. 
In the larger stores, particularly in the 


medium and popular price fields, the “juke 
box” and “coke bar” have been introduced— 
apparently with interest and excite- 
ment among merchants and reporters than 
with the Teens. Whether features 
contribute to more. or better selling is. open 
to question; they can be profitably omitted 


more 


these 


in the average store. 

The “coke bar” is a busy place in a Teen 
Shop for the bottled drinks and 
merits consideration only in the larger 
stores where space and traffic are abundant. 


sale of 





The bar should have a prominent location 
other flashy ma- 
The bar must be 


designed with mirrors or 
terials to catch the eye. 
long enough to allow for at least five or 
more odd stools and be continually manned. 
Plumbing facilities for washing and storage 
facilities for bottled necessary. 
Decorating the Teen Shop with interesting 
subjects will attract and add pulling power. 
Materials for such decorations may include: 
j pictures of 
skull caps 
photographs 


goods are 


pennants of various schools; 
popular movie and radio stars; 
representing different schools; 
of popular high school students. 
Color schemes best suited may include the 
dusty blues, grayed tones of rose or pink, 
soft. cheerful 
browns, 


or most any color which its 
and feminine. Avoid the 
greens or yellows. 

Floor covering for the 
depend on the design in which the shop 1s 
For soft goods and fashion acces- 


grays, 
Shop. will 


Teen 


executed. 
sories, a carpet floor is always most desir- 


able. Where the design of the shop is rustic 
or informal or such where a carpet floor 
would not be appropriate, then the floor 


covering may be rubber, linoleum, composi- 
tion or asphalt tile with wool rugs to give 
warmth. When the carpet is used, it is pre- 
ferred that the color be distinctly different 
from the main floors so as to create a dis- 
tinct shop feeling. 

Furniture should consist of benches, chairs 
and small tables. For the informal shop, 
iron benches and chairs in two color com- 
bination are very attractive. Rustic 
furniture to harmonize with rustic decora- 
tions is strictly streamlined 
modern interior the furniture should be in 


Wore rd 
good. For a 


a formal modern. 

Mothers need Many 
Teen-agers are accompanied by mothers on 
their shopping expedition. It is good busi- 
ness to provide comfortable settees and 
waiting space for patient mothers. All details 
should be explored and perfected to make 
shopping easy, interesting and comfortable. 


consideration, too. 
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OSTON and New England are tremen- 
proud of the “New England 
Revelation” promotion of Wm. Filene’s 
Sons’ Company, Boston, which brought to 
the eyes of the nation, and perhaps also to 
the eyes of the world, the greatness oO! New 
England tradition, of New England industry, 
culture, beauty, and New 
England's progress and achievement. 


dously 


art and scenic 

Nationally famous for its generous ability 
at institutional effort and for its efficient 
habit of 
Filene’s 


doing big things in a big way, 


carried through to great success 
tributes to 
people in “Mexican Fiesta” and to California 
Sunorama.” 


\ctually, however, each of these events was 


similar gala Mexico and_ her 


and her people in “California 
a gigantic step in paving the way for “New 
Actually, the first 
step toward this last venture preceded both 
of these monumental tasks and proved the 
inspiration behind them. And the lessons 
learned through them and the contacts es- 


England Revelation.” 


tablished by them have united with renewed 
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Filene’s 


enthusiasm and 
make of “New 
masterpiece of 


pride to 
Revelation” a 
planning and 


ardent sectional 

England 
cooperation, 
thorough promotion. 

To illustrate that major promotional 
operations of this sort can not be carried 
notice, but require the 
close collaboration of many fertile minds 
and willing long period of 
time, Lee W. Court, Filene’s display man- 
ager, during a recent interview pulled out 
of his 1943 file the original memo for this 
New England promotion. The thought at 
that time was an exceptional 


through at short 


hands over a 


inspired by 


—lIn the store's restaurant was an almost life- 
size reproduction of typical New England 
scenery in natural colors. . . . Upper right, 
New England countryside and craft exhibits 
combined with New England ready-to-wear in 
this typical interior setting. . The New 
England weathervane and steeple were used 
with special cosmetics during the promotion. 

A mural of the Connecticut river was 
featured in Filene's Sport Shop— 
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ew England 


gathering of arts and crafts of New England 
at the Worcester Art Museum. Since gen- 
eral conditions at that time were not con- 
ducive to the arrangement and _ preparation 
of such a display on the scale that the store 
desired, the matter was permitted to simmer 
through the Mexican and California enter- 
prises. Then Filene’s really went to work 
on whipping the New England _ promotion 
into shape. Under H. D. Hodgkinson, vice- 
president and general manager, lead person- 
nel rolled up sleeves and put their heads 
together to round the thing into being and 
to secure the cooperation of some 400 fashion 
related industries, museums, att 
and craft groups, historical organizations, 
artists, and transportation companies. Ke) 
figures in the planning were Harriet Wilin- 
sky and her fashion promotion staff, Stacy 
Holmes and Owen Stoner and their re 
spective publicity and advertising staffs, and 
Lee Court and his display department 


“New 


concerns, 


England Revelation” is of such 4 


stature that it can easily carry over an eX 
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AUGUST, 1946 


DISPLAY WORLD 





Revelation 


tended promotional period. Obviously, this 
affords a great test for display 
and, characteristically, Filene’s 
ell-knit department meshed its numerous 
talents to the best possible advantage. Fifty- 
‘vo windows around the whole block were 
These 
groups 


spectacle 


hnique 


specially prepared for the occasion. 

I number of specialized 
hich are described below. 

Window No. 1 was arranged in the form 

a reproduction of the room of Paul 

in 1775. This workshop presented 

inal silver pieces manufactured by Re- 

ind numerous original documents and 

istorical exhibits. 

windows No. 2 through No. 6, Filene’s 

to dramatize various outstanding 

of New England life. The first dis- 

is “Rural Life in New England— 

| by a scene in New Hampshire.” 

iew pictured the beautiful rolling 

side, quaint homes and buildings, and 

life. The second display treated 

(he Historic—Inspired by Long- 


into a 





fellow’s home at Cambridge.” Shown here 
was a partial reproduction of this 
immortal shrine with figures in papier mache 
depicting visitors. The third window had 
the theme “Art—Inspired by a scene at Rock- 
port,” definitely a contribution to the cultural 
background of New England. Reproduced 
here was a simulated view of artists at work 
in this famous resort. For the fourth display 
in this group the subject was “Industry and 
Fishing—Inspired by a scene of Monhegan 
Island, Maine.” Here fishermen worked at 
their tasks in the midst of a simulated shore- 


scale 


—Among the most interesting displays during 
"New England Revelation" was the reproduc- 
tion of the room of Paul Revere in 1775... . 
Upper right, in each state's arts and crafts 
display the outline of the specific state was 
shown at the rear with a miniature state-house 
attached to it... . Lower left, humorous papier 
mache figures are seen leaving the Longfellow 
home in Cambridge. ... ‘Rural Life in New 
England" was the title of the display at the 
lower right— 


By 
ALBERT C. SMITH 


line and shells against a painted background. 

Other windows, all planned around themes 
to bring out the contributions of each state 
to the thrill and beauty of New England 
tradition, included the following treatments : 
exhibits of New Hampshire arts and crafts; 
the history of hat making in Connecticut; 
an exhibit of New England shoemaker’s 
tools; a New England craftsman making 
moccasins by hand; exhibits of Rhode Island 
crafts, and exhibits of Massa- 
chusetts, Maine and Vermont’s arts and 
crafts. Each state exhibit included a map 
of the state in relief and each statehouse at 
the proper spot in complete detail. 

Inside the store, the interior display group 
prepared an initial series of over 120 set- 
tings. Among the standout showings were 
these: a typical New England village scene, 
40 feet by 60 feet and about 30 feet high, 
painted on cut-out board and rising to a 
simulated crest overlooking the shoreline; 
an upper panel series on the fifth floor of 

[Continued on page 84] 
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New York Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


UMMER on The Wing” the chosen 
received an ingenious inter 
Director Jack 
Quite 


headline, 
pretation by Display 
windows at Macy’s. 


pastel colored butterflies 


Fole for three 
amazing were the 
which slowly and continuously moved in a 
set pattern against the central area of the 
large mirror panel which made background 
for the mannequins 

lo the spectator the illusion was complete, 
as the realistic cellophane butterflies were 
held on their course by means of a magnetic 
device concealed back of the mirror. Butter- 
fly nets and forms of sea shells and other 
inder sea life were painted on sections o 
the dusty pink painted border of the mirror 
butterfly net held by one 
mannequin was sculptured of chicken wire 
studded with 


while the 


panel. The gay 


sprayed in white and glass 


stones in rich “jewel colors” 


sand filled floor was scattered with shells 
and butterflies 

\s is customary in the display estate, hot 
weather and fur coats are synonymous with 
the pre-season promotion of custom designed 
furs; however, the ice blue crystals on the 
floor and matching backwall used by Dis- 
play Director James Gosling in the Franklin 
Simon windows gave a definite hint of the 
chilly future. 


—Butterflies on the background of the display 
at the upper left were animated by a mag- 
netic device behind the panel; the display is 
by Jack Foley, R. H. Macy & Co. ... Upper 
right, by James Gosling, Franklin Simon's... . 
Lower left, by Louis Viella, B. Altman's. : 
Lower right, by Henry Callahan, Lord & Taylor. 
. .. (All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 





\ rattan dressmaker’s 
with Persian lamb pelts and tape measures, 
completed with a white cloth pattern on the 
right side. Rattan trimmed the tan wood 
plattorm and was also used for an interest- 


figure was hung 


ing scroll which formed a fixture for more 
of the fur other such 
gadgets used by the furrier for the custom- 


pelts, shears and 
designed wraps. This grouping was centered 
with a pink pin cushion and ochre velvet 
roses—all making a rich color combination 
which was very effective. 

\ headless puppet escort in formal dress 
accompanied each of the mannequins in all 
white in the Altman windows’ when the 
promotion was “Ethereal White—for Star- 
ring on Summer Evenings.” Display Diree- 
tor Louis Viella chose a shimmering water- 
green curtain for backdrop, while the rich 
draperies in the foreground were in white, 
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The effect was heightened by the sparkl-ng 
crystal chandelier. 
“Unexpected depth 
brick and lapis” 
gold metallic streamer in the Lord & Taylor 
windows. Unexpected and tremendously) 
effective was the use by Display Director 
Henry Callahan of Doulton 
about the glazed white floor platform, the 
rich colors of the patterns linking with those 
of the gowns. The answer to all hats was 
expressed in the saucy tilt of a platter worn 
in reverse by one of the mannequins. Their 
ceramic finished faces and hair were sprayed 
with pastel colors, featuring gold and _ ros« 
in the hair. Two large Lord & Taylor dress 
boxes were filled with white tissue papers 
Luxury furs i 
Saks-Fifth 
ie Display 


colors tor play—our 


read the message on the 


Royal spaced 


presented in a= series 
Avenue windows, at 
Director Sidney 
se backgrounds which 
ir simplicity. The Gothic arch in blu 
ed gray matched the backwall while the 


were 
which 
2 - , 
Ring again 


were classic in 


ndow copy was lettered on a gray frosted 
which had lights under 
semi-abstract 
papier 
the base and head showed an 


ss transparency 
ith The 
ster white 


ds, while 


mannequin of 


mache had webbed 








—The three top displays are by Sidney Ring, 
Saks - Fifth Avenue; the outlines of the two 
buildings seen at the extreme left were done 
in vermicelli, macaroni, and other members of 
the spaghetti family. . . . Lower left, a display 
by Mary Merrill, Bergdorf Goodman's, with 
three dimensional panel reproduction of an 
Audubon painting. . . . Lower center, by John 
Robert Riley, interior display manager, Lord 
& Taylor. . . . Lower right, by Joseph Dultz, 
Bloomingdale's— 


unusual fluted effect. 


This open top of the 
head 


the opportunity of 
a headdress of ermine accented with blac! 
tails and bunches of 


provided showing 
Russian 
white faille 
white satin with soft folds, 
which was draped on the floor, was spaced 
Other of the 


shown in the 


violets. The 
ermine wrap was worn over a 
gown while the 
precious furs 


with violets 


were similarly adjoining fur 
windows. 

\n intriguing background was adopted 
Panning 


Forstmann Gabardine”’—the mes 


by Ring tor featuring “Carmel uses 


Tones in 
sage lettered in brown on _ luggage tai 
paper pinned on the frame 


Two pale green panels, resembl 


screening, made the foundation for realistic 
impressions of the Chrysler Tower and the 
Grand Central buildings, with the architec- 
tural made of 
macaroni, vermicelli, pastene and other fas- 
cinating forms of the spaghetti family .. . 
these painted in tan, 


designs completely elbow 


gray and vermillion. 
Floor and backwall were in dull green. 
“Our Bolt-from-the-Blue collection” made 
the headline in six Saks-Fifth Avenue win- 
dows, the copy lettered in white against a 
wash of aqua centering the clear glass win- 
dow card. A realistic blue and white papier 
mache turtle floated serenely on a pool of 
water, the blue metal container surrounded 
Breath” 
mixed here and there with pink and pale 
White from 
the turtle were held by the mannequin, who 


by “Baby's sprayed in blue and 


ereen. satin ribbons carried 


wore brown. accessories with her cool blue 
costume. The backwall was in aqua 

Mary Merrill, display director at Bergdorf 
Goodman’s, scored again in using individual 
art work as backgrounds, this occasion being 
the use of charming bird panels, the color 
the single featured costume in each display 


tied in with the colors of the bird These 


[Continued on page 97] 






































N alighting from a train at the Penn 
sylvania station in Newark, one of the 
first things which greet the eye is 
this sign: “The next stop is Kresge-Newark 
Kasiest to reach 


pleasantest to shop in.” 


his store, 


founded 75 years ago by J. S 
Plaut, occupies one of the most commanding 
positiens of any department store in Amer- 
ica. It is built on an historic site—the spot 
Newark staked thei 


land and erected their business houses The 


where the pioneers ot 


Center Common around which these earl, 
settlers built their homes in 1666 is still there 
in 1946 under the Military Park 


\t Military Park’s southernmost tip, and 


Nam I 


block of 
Ne wark 


Ravmond 


OcCUupVInNE One square acreage, 


stands — thx Kreser 
Broad. 


Halse \ 


Pwo million people 


Department 


store, 


facing boulevard, 


Cedar and streets 
irom tive New Jersey 
eight large 


Counties, cities, and a score ot 


towns, pass its doors daily 


Situated as it is in the hub of things its 
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34 windows, seven selling floors and 99 
different departments are indeed a display- 
man’s paradise. 

How does the display staff handle its job? 
he story can best be told by 
operation from start to finish. 
the organizational set-up. 

There 


tracing the 
First, as to 


are two groups of people working 
in this set-up: A basic group and an aux- 
ilhary group 


The basic consists 


staff) 
assistants and 
(design-production managers). 
William Nixon is the display manager. He 
has. the 


group (display 


manager, two 


} 


ot a display 


two artists 


assistance of the following when 


—At the upper left, "The Easter Parade was 

Truly a Family Affair." . . . Upper right, the 

background is a hand-painted night sky. . . 

Lower left, checkered gingham covers the sides 

and top of the linen display. . . . Lower right, 

the park background is painted on a large 
sheet of glass— 
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How Display Is Handled 


designing and executing the displays: Rob- 
ert Flannery, his first assistant, who handles 
all ready-to-wear merchandise used in the 
window and interior displays; Nicholas 
Franz, another assistant, who takes care of 
the housewares and furniture used in both 
the windows and interior; Iris  Berch, 
design-production manager of window dis- 
plays, and Dorothy Van Ander, design- 
production manager of interiors. (Note 
Each of these design-production managers 
is an artist, a painter in water colors, an 
architect in design and an expert on pro- 
duction management. Miss Berch also acts 
as her own scenic artist, and frequently 
does the back wall of the window itself for 
the background of the displays.) 

The auxiliary group consists of 17 people: 
there are two stylists; a construction creW 
of two carpenters and two painters; ‘our 
displaymen who mannequins used 
throughout the store; four displaymen who 


dress 


set the furniture and house-furnishings: 4 


ung 
inothe 
nercha 
epartt 
harge 
learin 
Jewe 
letes 

Disp 
anne: 
lay st 


Vixon, 


tists. 


five di 





nerchandise 


\ 


ised, where the display is to be 
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At Kresge-Newark 


tung lady who works on cards and signs; 
nother one whose duty it is to see that all 


used is returned to its proper 
epartment; and a property man who takes 
harge of dismantling the displays 
learing the space for the next series. 
Jewel Harwath, Nixon's 
letes the display personnel. 


and 


secretary, com- 
the following 
anner: At least three members of the dis- 
staff are constantly planning displays— 
on, one of his assistants, and one of the 
sts. (However, it is usually the group of 


Displays are produced in 


display executives who meet around the 
nterence table.) 
ideas. 
best to 
the merchandise, what colors are to be 


lhe conference group exchanges 


gestions are made on how fea- 


] 


made, in 


indows or interiors, etc. All ideas are 


liscussed, but by the process of elimination 


the best are retained and finally used. 
hen the two work—one 


artists go to 


windows. 
These 


pub- 


working on _ interiors, 
Sketches done in 
sketches are then 
licity department. 


one on 
colors. 


the 


water 
approved by 


are 


The artist is the director of production, 
telling the construction crews what to build, 
how big, and when it is needed. This work 
is finished before it is required. 
The artists all supplies and 
decorations used in their displays. 

After installation, the design-production 
managers personally check the 
to lighting, neatness 
and whether the merchandise is 
set off by the background. 


one week 


also order 


completed 


display as and color, 
pertectly 


There is also a 


—Upper left, "Every Day is Mother's Day." 

Top, right, every furniture display at Kresge- 

Newark must contain mannequins. Lower 

left, a millinery window with wire props... . 

Lower right, the background is painted on net 

drawn over plate glass; the left side and top 
are mirrors— 


By 
LEWIS BELMORE 


check on the signs used and the copy to 
make sure they tell the correct story. 

The display department works on a yearly 
budget, and is under the promotion and 
publicity departments of the store. 

With regard to the financing, Nixon had 
the following to say: 


display is given a budget number. 


“Every job handled by 
We have 
here in this department cost records of the 
past two or three years. We also have on 
file all the sketches, budget slips, and after- 
wards the display photograph for 
the past several years.” 

And as to the displays themselves. 
Window displays are changed every 10 days. 
They are simple in design, artistic in con- 
ception and always have the human touch 
about them. This last effect is produced by 
the use of mannequin groups of people of 
different ages (figures of men, women, and 
children) so placed that they look like 
human _ beings. Child mannequins are 


[Continued on page 74] 
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By JACK POLLARI 
Madigan Brothers, Chicago 





uy 
Lytton’s 
excellent 
men’s sportswear windows, one of which is 
shown here. The center unit is a large map 
of the City of Chicago made of “Lumerith” 
with the main highways applied with red 
tape. Notice the huge golf tees holding the 
trophies and spiked shoes. These were made 
out of metal, painted red. Three of Chicago’s 
golf courses were shown in their respective 
locations in green “Lumerith.” The golf 
figure cutouts in each window were made of 
a montage of photographs of the particular 
course exploited in each window. The back- 
ground color was a strong yellow, and the 
sign read: “Chicago Public Links Champion- 

ship Golf Tournament—All Star Amateur 
Jackson Park Golf Club — September 21.” 
Another excellently handled promotion by 
under-sea swim windows. 
backs and were 
A sheet of clear 


BOWEN, display director at 
(The Hub), 


local interest 


presented an 
story in his 


Bowen was _ his 
The entire 


sprayed a deep blue-green. 


setting, ends, 


from 
water 


placed 1 inch 
giving a natural 
each end of the window clear 
“Lumerith” wings extended to the plate 
upon which were adhered colored 
undersea growths in brilliant colors—green, 
magenta, and yellow. Amber plastic fish 
were suspended from the ceiling. White 
sand covered the floor, with an ornate pirate 
chest used as a prop to support a mannequin. 
Colored indirect lighting used exclu- 
sively, which gave these beautiful settings 
an iridescent under-sea glow. Clear “Lum- 
erith’ was also used for the signs which 
called attention to nationally known swim 
wear. 


“Lumerith” then 
the background, 


ripple; at 


Was 


glass 


was 


Fred Rude, display director for Baskin’s 


—The two upper displays are by Guy C. 
Bowen, The Hub. . Lower left, and right, 
by Fred Rude, Baskin's. . . . (Photographs by 
courtesy of F. A. Kuehn & Co., Chicago)— 





on State street, presented a sharp, clean-cut 
arrangement of Dobbs hats. A large bam- 
boo screen formed the semi-open back- 
ground, while a vase of palm leaves created 
the implied coolness for which these famous 
straws are known. Rectangular — solid 
grained wood blocks were slotted to hold 
the extra heavy plate glass upon which the 
units were arranged. Note the brand) 
glasses under the center circular unit, and 
also note the bowltng pins used as risers 
for plate glass in the far left hand corner, 
Rude’s technique in men’s wear is known 
from coast to coast, and he is usually the 
first with something new and different to 
set off his precise, neat displays. 

Another splendid window by Rude fea- 
tures a big colorful map showing the id 
vacation spots, to augment a sports g 
setting. Here again the practiced eye 4 
note the care that is taken to present men 
wear in a casual, neat manner. Both these 
displays are pictured here. 











ailite 
Sant: 
the rai 
Schlad. 
of dol] 
traditic 
whole 
Irate 
Verloa 
as thor 








-Ccut 
yam- 
ack- 
ated 
NOUS 
solid 
he ld 

the 
ind) 
and 
isers 
rner, 
own 

the 
t to 


fea- 














AUGUST, 1946 








DISPLAY WORLD 





























































































































































Santa made his first bid for attention to 
the rather startled July passerby in Reed 
Schlademan’s annual pre-Christmas window 
of dolls which, incidentally, has become a 
tradition with The Fair on State street. The 
whole setting was most life-like. Santa's 
nate chariot-like baroque sleigh appeared 
verloaded with dolls in various positions 
as though a group of children were out for 
an exciting sled ride. The two deer and 
Santa were life Natural evergreen 
trees, scattered, provided the proper atmos- 


size. 


phere: snow and snow blocks on the floor 
ave the scene a wintry, Christmas feeling. 
The ign read: “Make Your Reservations 
Now. Be Sure Your Little Girl Has A 
hristimas Doll From Santa’s Sleigh. Buy 

Convenient Layaway—l0% Down— 


December 1.” This promotion over 


A period of vears has really caught on and 
1S luced extra business for The Fair 
July —a rather slack retail season. 


chiademan used big blow-ups of winter 
Scet in blue tones, cut into huge jig-saw 
puz to promote fur coats in his first 


August presentation. The blow-ups were 
actually cut as can be seen in the jagged 
corner where a portion of the puzzle has 


been removed and used as a part of the 
floor arrangement. A large broken wheel 
and suitable winter flora and fauna amid 


snow blocks and a scattering of snow com- 
pleted the bleak wintry effect needed to 
remind one of the cold weather ahead. The 
scroll read: “Whatever Your Next Season's 
Wardrobe Plans, You'll Want a Beautiful 
Fur to Complete the Picture.” 

Pure originality was projected into the 
big August fur promotion at Morris B. 
Sachs Company in the use of the twelve 
signs of the zodiac for the store’s display 
A different fur was featured for 
each month for the woman born under that 
particular sign; for instance, the Aries set- 
ting has the traditional goat as the proper 
motif, perched on an irregularly 
effect. The blue circle 
goat has the twelve signs indicating 
month in the calendar; this was done in a 
The fur here 


windows. 


shaped ice 


ledge above the 


each 


bronze-gold. was silver fox. 


4| 


—Two displays by Reed Schlademan, The Fair 
Store, are seen at the left. . . . Below, two of 
twelve zodiac windows by Les Barofsky, Morris 
B. Sachs Company— 





card resting against 
“Aries— March —Self 


The wording on the 
the column cap reads: 


Reliant; Stone, Diamond; Flower, Violet; 
For You, Silver Fox.” 
Each of the twelve settings was nearly 


identical, with chunks of ice in white and 


green shadings and plastic icicles and crys- 


tal beads here and there to glamorize the 
setting. The background drapes were a 
dark icy blue. The floors were snow “patch” 


covered. Each setting provided an ice riser 
for one mannequin. 

Much comment on windows 
received from Each naturally 
looked for her own horoscope, with the re- 
sult that this fur promotion left indelibly in 
their minds the fact that Sachs has a large 
variety of furs. Hats off to M. Kutil and 
Les Barofsky for a truly original fur set- 
ting. (Barofsky recently returned to Morris 
B. Sachs as display director.) 

The following display is not pictured. A 
quaint and humorous family bulletin board 
was the center of interest and much worthy 
comment on the ninth floor of Marshall 

[Continued on page tor] 


these was 


customers. 
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—AIll properties for the County Fair promotion 
at Sibley's were produced, with much ingenuity, 
by the store's own display department. Ledge 
display cases, complete with mirrors, became 
fancy tables for prize vegetables and seats for 
the Ferris wheel; a cut-away folding chair be- 
came a merry-go-round seat, etc.— 















































of merchandise at the campaign’s outset, but 
sold out before the week was over. Had 
the store been able to re-order, the campaign 
might have been extended, and sales prob- 
ably would have soared two or three times 
above the volume actually achieved. But 
in these days of record consumer demand, 
a sell-out is no dependable gauge of effec- 
tiveness. All Sibley’s management could 
conclude was that a united impact had been 
made on the local buying public. And that’s 
what they were after. 

Plans for the promotion were made after 
it was determined that sufficient merchan- 
dise was on hand in certain Crown “County 
Fair” prints and colors for which the store 
was an exclusive retail outlet in the 15- 
county Western New York area. 

Tentative arrangements were made at a 
planning conference about six weeks before 
the program opened. Included in the con- 
ference were sales department heads and 
chiefs of all promotion branches. A repre- 
sentative of Crown fabrics also was invited. 
She started ideas flowing by her description 
of the buvers’ show conducted when. the 
line was launched. 

These “idea sessions” are an important 
step in promotional campaigns at Sibley’s. 
The meetings are conducted for the sole 
purpose of generating ideas and_ getting 
initial reactions. Decisions are arrived at 
only on broad objectives and on occasional 
minor inspirations. The generation of new 
fresh ideas has the top priority, and _ the 
source is immaterial. In this conference 
for example, the advertising manager sug 
gested that a striped canopy be erected over 
the buffet table in the restaurant, and Dis 


Soap Mie: 


wear’ 





‘ 
Sibley’s County Fai 
By R. R. McGUIRE 
KT all the juice out of the orange!’ plays in the seven departments handling the play Manager Lloyd Redfern became as 
“Make a united impact—hit with goods promoted. enthusiastic about it as if he had _ first 
the fist instead of the fingers!” If our customer ate lunch in the store's thought of the idea himself. 

The complexities of merchandise promo lower restaurant, she would have been re- The actual difficult job of translating these 
tion can not be reduced to axioms or slo minded of the County Fair promotion by hopes and inspirations into a practical work- 
ans, but these two principles form the — effective shadow-box displays in the foyer, ing plan takes place at subsequent confer- 
basis for some effective, concentrated pro and by table cards and other decorations ences of small groups of department heads, 
notional achievements at Sibley, Lindsay & inside the dining room—all making a direct who themselves have had independent idea 
Curr Company of Rochester, N. Y tie-in with an ample press and radio cam- conferences with their staffs. 

The application ot these fundamentals campaign This procedure, applied to the Count) 
as well demonstrated in the recent “County Such all-out promotions are the type that Fair promotion, resulted in a mimeographed 
Fair” promotion of Crown “Soap 'n’ Water” = Sibley’s sales and promotion staffs like to one-page plan which the sales manage! 
labrics at the big department store. do. They teel that piece-meal promotion — issued about three weeks before the progran 

\ casual customer, entering the store dut and sales efforts which are not coordinated opened. This operations schedule outlined 

the week-long promotional effort, could simply are not worth the candle. And they the activities of each of the promotional 
help noticing the battery of 13 > Main long tor the days when merchandise will be branches, and included dates that merchan- 
street windows, all devoted to highly effec so plentiful that) promotional efforts like dise would go on sale, when fashion shows 
ve displays of women’s wear made from their County Fair will be routine and not would be held, time schedules for press and 

e fabrics Once inside the store, she exceptional radio advertising, and general plans for 

yuld ive been attracted by spot. floor In these topsy-turvy days, there’s no really interior and show window display. The 
displays, bright posters in the elevators and accurate barometer of promotional results management of Sibleyv’s has found that care 


t the escalators, and by gay interior dis Sibley’s had a reasonably adequate stock ful, advance dissemination of plans tor 
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Sticn Perspective background sketches in crayon 
juity, and water color on seamless paper were used 
sdge in most of the window displays. . . . Within 
ame — the store there were spot displays, posters in 
sfor -& the elevators, a special restaurant setting, and 
be- ff special interior displays in the seven depart- 
q ments handling the merchandise promoted— 
et, but major promotion results in more efficiency 
Had and cooperation in its execution. 
Ipargn \n interesting experiment, suggested in 
prob- one of the idea sessions, was conducted 
times during this promotion. Display and other 
But extensive promotional ventures are normally 
mand, launched on Mondays, so that the items will 
effec- go on sale the day the promotional barrage 
could opens. This traditional procedure was 
| been ignored in Sibley’s County Fair. The battery 
that’s of Main street window displays was_ in- 
: stalled on Friday night, instead of the usual 
alter Monday forenoon, and the fashion show of 
chan- strolling models in the Tower restaurant 
ounty was held Saturday during the noon lunch 
store hour Nevertheless, not one item of the 
€ I5- merchandise went on sale until the follow- 
ing Monday. Signs announcing the sale 
at a opening were displayed prominently in the 
efore windows, at the fashion show, and through- 
con- out the store. 
» and Executives involved in the experiment 
}epre- feel that such a procedure is equally as 
vited effective as a straight Monday timing, but 
iption they are awaiting normal times for more 
1 the conclusive tests. The display staff, however, 
is sold on it, because there is no worry over 
yrtant the weekend in anticipation of a big job to 
dley’s. do Monday morning. 
sole With three weeks time in which to gener- 
etting ate ideas and make tentative plans, and 
ed al another three weeks to carry out this plan- 
10 nal ning, the store’s display force had ample 
new tine. They had cause to be enthusiastic 
1 the about the assignment also because Sibley’s 
“ence, vas the first department store to stage such 
sug 1 promotion, and as a result their origin- 
over ‘lity had free rein on a_ project which 
Dis llowed good variety and color—a situation 
which seemingly occurs all too infrequent’, 
in the life of a displayman. Accordingly, 
the staff spurned the time-saving device 
of the stock background, and developed each 
window individually along one idea asso- 
ciated with the county fair motif. 
From a rich pool of ideas at preliminary 
planning sessions, the following subjects 
went to the sketching boards for the 13 
er windows : Midway attractions—airplane ride, 
first lot dog stand, weight guessing; entertain- 
ments—Ferris wheel, merry-go-round, and 
these the roller coaster; animals —including a 
vork- racing sulky; prize poultry, fruits, and vege- 
nfer- tables; and a large single of a spanking 
eads new’ wagon with a load of gaily frocked 
idea nodels “going to the fair.” 
ach idea was developed individually, but 
yunti that doesn’t mean that time-saving devices 
phed ind ideas were not employed. Corners must 
‘ager e¢ cut anywhere in the day-to-day struggle 
oran | whittling down the stack of job orders 
lined tor the display crew, and here are some of 
‘onal the short-cuts employed at Siblev’'s: 
han- e Crown represéntative reported that 
ows s were still intact for the large carnival- 
and typo posters printed for their New York 
for S and Sibley’s ordered 150 of the posters 
Phe | ed at the store’s expense. The store’s 
are was silk-screened across the top of 


on ead on page v4 
[Continued on page 82] 
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Displays 


themselves up to 
selling 


HINGS Are 
develop thre 
advertising promotions, 1m win- 


shaping 


most competitive 


ob 11) 


dow and interior display, in- styling, in 


pricing and salesmanship on the floor, that 


the clothing and furnishings industry has 


ever encountered The display department 


for the past four years, handicapped by a 
hortage of merchandise, imbhibited by an 


indifferes to stvling, slowed down by the 


fact that s any men in the most 
keenly 
been 


it they 


Wit 


VOoung 
othes -conscious-age had 
‘ 


vas obliged to lost 








merchandise and to go 
strong on War Bonds, to 
support the USO, to encourage blood dona- 


as it concerned 


displays to sell 
tions, to aid the Red (¢ ross, assist conserva 
tion, to save fats, paper, to give clothes, and 


the hundreds of other movements brought 


about by war 
»V this fall, production should have picked 
up enough to lose the whole war-time objec 
and it will then become the 
men and dis 


tive of displays, 
advertising 
distribution of a 
order to 
higher wages 
ot the display 
merchandise so en- 


patriotic tut Ol 


playmen to promote - the 


uge volume ot merchandise in 


maintain full employment at 


t will be the obvious duty 


exhibit 
omers will be eager to 
thet 


department to 
ingly that 
quality of 


this chane I it h lisplay de 


ust Sell Swiftly 


By DONALD D. KESTER 
Kansas City 


partment will of course avoid messages to 
the customers that tell in words how patri- 
civic-minded the management hap- 
Instead, the interesting mer- 
that the store has, as mentioned, 
will be so appealingly displayed that a 
customer will be tempted to spend his mone) 
on items that have real value, that improve 
his standard of living and are a substantial 


otic or 
pens to. be. 


chandise 


asset. 


Display has made only short strides 
vears compared with its future 
potentiality still the stepchild 


of promotion and is so far overshadowed by 


through the 
Display is 
the glamour of radio and printed advertis- 
ing that the management of even some large 
retail - 


institutions view it almost as a net 
essary evil rather than a mainstay of the 
Whole libraries have been written 
exhaustive a! 


business 


mn the subject of advertising 
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ing research into advertising psychol- 
typography, color, media and ramifica- 
so many that they can not be re- 
ered. Radio checkups are innumer- 
All sorts of devices are employed to 
tain how effective advertising and radio 
nd we know from these studies that 

ire tremendously resultant. 
about window display we know very, 
little. Window display has practically 
ibhography, though it was no doubt the 
kind of display advertising when the 
nts would set their wares out where 
rs-by could see them and be attracted 
them. That, no doubt, was the first 
lay advertising, just as the merchant 
uting the merits of his wares from a 
iar in Baghdad was the forerunner of 
mercial radio announcing. Commercial 
is still an infant, but already con- 
rable matter has been written about it. 
about window display art or science 
is almost nothing, excepting articles 
that appear in current trade publications, to 
reveal to a student anything about this art. 
In justice to display, but without support- 
ing evidence, it may be said that many, 
many millions of dollars that stream through 
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retail cash registers are thus directed, be- 
cause the display department in all types of 
stores has sold the store and its merchan- 
dise to people who receive their impression 
at the point of sale. 

That this condition should continue for a 
great while without the discovery of the high 
potentiality of window displays is impos- 
sible. At this point it may 
fantastic idea to predict that we will have 
dignified displays that are both animated 
and vocal. It is quite within possibility 
that designers will develop mannequins that 
posture and move in a lifelike manner. It 
is also quite probable that talking windows 
will come. You may say that all this is not 
new. When I say windows that talk and 
displays that move, it is likely that your 
mind jumps to a scene where a demonstrator 
taps on the window and points to his bare 
feet in the promotion of a corn plaster. In 


seem to be a 


—Dramatic lighting, concentration on one idea 

and a minimum of merchandise are some of 

the attributes of a fast-selling display, accord- 

ing to the author. The displays shown on these 
two pages are examples of his work— 


45 


your mind’s eye you may see some one 
demonstrating a child’s model airplane in a 
display window. You may 
peddler on the street demonstrating a 
potato peeler; he extols his wares and keeps 
his eye up and down the thoroughfare ready 
to pack up and skip should a 
appear. 

Use one dominant display. 
principle in good window 
centration upon a single dominant idea. It 
can be expressed in the form of an ensemble, 
a large central display with accessories, o1 
a grouping of smaller items of related mer 
chandise, when every article in the window 
contributes to one distinct impression; split- 
second selling is easier selling. 

Walking at a normal pace, 
pass an window in a very few 
seconds—approximately three. To capture 
the attention of passersby the window must 
work fast. This is relatively simple if the 
displayman understands and follows a few 
fundamental principles such as: 

A. Attracting attention by brightness. A 
and vital f 


even see a 


policeman 


One vital 


display is con- 


pedestrians 
average 


factor in correct window 
brightness. Black and 
[Continued on page 78] 


basic 


display is white 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Three definite units are noted in 
this sketch, each unit accompanied by a manne- 
quin. It is a striking display with an imaginative 
appeal. 


Properties: Three stately tree trunks are vividly 
outlined against a painted background depicting 
a wooded area. A soft bed of moss and ferns 
make the floor of the display. The three manne- 
quins are attired in tailored suits that are color- 
perfect for fall. Copy card is shown in lower 
Torearouna. 








Arrangement: This display is made up of one 
definite unit with accompanying elements. It is 
forcefully presented and gives emphasis to acces- 
sories for the first fall costume. 


Properties: A striking effect is created in this dis- 
play by the use of a dramatically styled tree 
devoid of all its leaves. This may easily be con- 
structed of papier mache. It is outlined against 
a mossy effect background. Oversize oak leaves 
vividly reflect the first autumnal tones. These and 
the tree serve to display a selected assortment of 
accessories. Copy card attached to tree bears the 
caption, ''Accessories make the costume.'’ Other 
copy card is displayed in lower foreground. 








ar 


Arrangement: The third display idea consists of 


a single unit accompanied by three tigures. It 








1 well Dalanced composition and a good example 
















Properties: Part of a station wagon takes the 


enter t the stage in this settina. Branches of 
ta eave are shown within ana three manneauins 
ittirea in classic sportswear grace the side of the 


Dy Ird is aisplayead fo the lett. 
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.} COMING UP 


Arrangement: This men's topcoat display is divided 
into three units that are well balanced. The eye 
takes a circular movement from upper left to 
lower right. 


Properties: A large clock on the rear panel bears 
the caption, ''It's topcoat time again!'’ Mannequin 
stands at the clock's right and two coats are 
draped at lower right of window. Large copy card 
appears at lower left in front of mannequin. 
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FALL 


Signs its Wame on 


fits 








Arrangement: This suit and related furnishings 
display makes use of the law of repetition. It 
onsists of three units closely related. 


Properties: The caption, ''Here is your Color for 
Fall," is used in repetition on the back panel of 
the display across an oversize autumn leat. Two 
tailored suits are shown, one to the left of the 
display and the other to the right on a platform 
riser along with a selection of related accessories. 


Ps 


Copy card stands in front of suit at the lef. 














Arrangement: Three units make up this display ot 
men's sportswear. The colorful fall atmosphere 
and the rich tweed of the suits make this an eye 
appealing display. 


Properties: A section of rustic fence and corn 
stalks are set in front of a back panel bearing 
copy, ‘Fall signs its name on Tweeds.'’ The word 
Tweeds'' is in bold letters on a sample of tweed 
cloth. A suit is shown on either side of the setting. 
Related accessories are displayed against the 
fence and a large copy card appears to the left. 
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Gnom the Shetchbash 


4 <p 


INDIAN SUMMER INTERESTS 
Painted and appliqued designs on the window glass. 


O 


Copy should suggest events from the morning through afternoon. 

Applique designs cre of angel's hair (spun glass) in sheet form, white or pastel; shades of one 
color. (Cut-out motifs adhere to glass by wetting surface where motif is to be, and just pressing 
into place. Remove same by wetting.) 


After design is applied, mottle loose wash of color all over free glass surface, wherever desired, 


giving a fall mist effect. Leave clear space where mannequins stand, showing only part or all of 
the figure as you wish. Mannequins should be approximately 8 inches from the glass. 


Applied angels hair in sheet form gives an etched glass effect. 


CUT-OUT MOTIF FOR A 
WOMEN'S WEAR WINDOW 


|. Fruit, flowers, vegetables, jars of 
fruit, suggesting a market or 
County Fair. 


. Teapot, cup and saucer—suggest- 
ing afternoon tea. 


. Musical instruments suggesting 
afternoon or evening concert. 


MOTIF'S FOR 
MEN'S WEAR WINDOW 


Any designs suggesting events from 
morning through afternoon—ticker 
tape, etc. 


Strong white and colored light trained 
on mannequins only. 


The black surface in the sketches is 
the rear section of the window, which 
should be dark — likewise the floors. 








CGRTAIN. RISING! 


on our newest collection of 
BLITHE .SPYRI LEY 


mannequins created by 
hughhorner 


These Leading Ladies will 
dramatize fall windows for 
Carson Pirie Scott, Chicago, 


Eaton Co.. Toronto. Blum Stor 





Phila... R. H. Stearns. Boston 
Wim. H. Block, Indianapolis, 
Boston Store. Milwaukee. ar 


other. distinguish ed stores. 


Delivery is double -quick! 


NAEGELE-HORNER we 
164 West 24th Street, 

New York City, 11. 

CHelsea 2-3736 3 (* Trademark 








isplay In Pales 


By A. D. BRANDWEIN 


Tel Aviv, Palestine 


EFORE one can write lucidly of Pal 
estinian display it 1s necessary to de- 
scribe some of the conditions peculiar 

to this country. Palestine is a country with 

a conglomeration of nations, religions, habits 

an open field to creative 

progress, built amid 
the wilderness of the desert. Here on the 
blue Mediterranean, at the 
cross-roads of the vital lines of three con 

Palestine as the pioneer of 

Kast. 

Twenty-five years ago there was only a 


of life and tastes 


minds, still in steady 


shores of the 
tinents, stands 
civilization in the whole Middle 
vast, unuseful land with no water but plenty 
here and there a small Arab 
Armenians, a 
in Jeru 
Bedouins 


of malaria 


village, some thousands of 
handtul of 
Bethlehem, 
roaming around the country. Then came the 
Balfour British 
ment, urging the creation of a Jewish na- 
all parts of Europe and 
Poland, Roumania_ to 

from China, Abbys- 


priests in monasteries 


salem, Nazareth, and 


declaration by the govern 


tional home. From 


\sia, 


France and 


Russia, 


Moroc¢ 2. 


Irom 


sinia, Afghanistan, Yemen, Syria and Turkey 
Jewish youth to build their country. 


Callie 
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land with an 
cultures and ways of life. 


Today it is a 
feelings, 

With all this as a background, it is easy 
to understand that every thing in the every- 
day life of the people is somewhat different 
than in any other country. This applies as 
well to the artistic development of Palestine ; 
the advertising here has become a_ very 
complicated science—for one can not speak 
with one language to a Jewish villager, a 
Bedouin sheikh and a British official. Three 
languages are in use—English, Hebrew and 
\rabic. 

Palestinian advertising men were not slow 
point. 
publicity, 


to grasp the Display, as a visual 
found its 


although not quite easily, to all circles ot 


means ot way safely, 


—Upper left, children's footwear displayed at 
Pil's. One of eight windows on the theme 
"Spring comes to the Country.’ The back- 
ground shows typical Palestinian hill scenery. 
Upper right, a display at Beny's, Palestine's 
most exclusive shoe store. . . . Lower left and 
right, interior views of one of the Haarnak 


shops— 





abundance of 





AUGUST, 1946 


ine 


population. And so display is the most liked 
form of advertising in this country, because 
it links all classes of the population. 

As long as 15 years ago there was prac- 
tically no display at all here. The first be- 
ginings of display were brought to Pales- 
tine by the refugees and then it 
soon became a very promising part of our 
commercial life. Hundreds of factories, de- 
partment stores and shops make intensive 
use of it, especially in the three principal 
cities: Tel Aviv name in Hebrew 
means “Hill of Spring”), the most modern 
city in the whole Near East; Jerusalem, an 
ancient city with new, modern suburbs, and 
Haita, a fine port and trade center. 

The country’s population grew and with it 
display; it became and more 
attractive and creative and now it may be 
with the finest work of 


German 


(whose 


grew more 


compared display 
europe. 

The war effort of the country, both in men 
and material, was beyond comparison with 
that of any other country, and 
Allied troops found in the cities entertain- 

[Continued on page 89] 


neighbor 














1946 


liked 


sause 


prac- 
t be- 
ales- 
nit 
our 
, de- 
nsive 
cipal 
brew 
dern 
1, an 
and 


th it 
nore 
y be 
k of 


men 
with 

and 
fain- 








AUGUST, 1946 DISPLAY WORLD 















Mr. Display Manager: 


FLECTRIC TRAINS ARE BACK! 480, WHAT A BuviNc spREE THE 





= BE PREPARED! 


Mr. Toy Buyer: 

Isn't this what you've always wanted? A means of 
demonstrating a number of trains without using up all of 
your flat counter space? 


HERE IT IS! 


Demonstrate any of the four trains at the push of a 
button in the space usually required for one train. Trains 














vith this attractive window display. Accommodates all models 
all gauges. Simple, foolproof, yet plenty of action. Duralium 


are presented in full view at eye level. Easy for youngsters 
to see. Trains in different price ranges can be compared. 
You will sell more high-priced trains. 


Displayer accommodates all trains—Lionel, Marx, and 
the new Gilbert 7%"" gauge. Offset middle rail permits 
"HO" and "OO" to be run on same loops. Display is 
mounted on a chrome trimmed "Masonite" base 45'' x 82". 
All metal is polished Duralium. Attractive color scheme 
of black, red, and polished metal. Completely wired for 
all operations. Individual switch control for each loop. 


Give the train hungry fans a preview of the 1946 models Cas bo eek up or dtemaatted tn teen then 19 eleebes 


rails provide perfect operation and eliminates wear on wheels 


store as ‘“‘train headquarters” in your community. Later use 
s a counter demonstrator to conserve space and speed sales. 


COLE-BUILT PRODUCTS 


1062 West 5Iist Street, Los Angeles 37, Calif. 


ind contacts. Demonstrator does not become a “used train’’. 
Pac 


ks away in permanent ‘Masonite’ case between seasons. 
Use this as an early season window display to identify your 


MODEL No. 4T4582 
PRICE—$110.00 F.O.B. Los Angeles 


Shipping weight — approx. 150 lbs. 
IMMEDIATE DELIVERY 
Terms 2%-10—Net 30 on approved credit 
5% discount, cash with order. 

















Nature’s Best! 


XMAS WREATHS, TREES and ROPINGS 


PRESERVED @® FLAMEPROOF 


NATURAL HOLLY STATIS 

ITALIAN RUSCUS BRUSH PINE FIBRE 

PRINCESS PINE BALSAM 

BABY’S BREATH BIRCH BRANCH TIPS 
(Gypsaphilia) (open top wreath ) 


In natural, green, pastel shades, or frosted. Wreaths mounted 
on heavy wire frames; ropings on heavy cord. 


NATURAL XMAS TREES | | SPECIAL ORDERS | 
Preserved and flameproof, in white and | _ Skillfully made from your sketch or speci- | 
pastel shades, 3’ to 8’. | fications, to your requirements. 





Write for price list, or, better still, visit our showrooms. 


ARTS AND FLOWERS 


MANUFACTURERS AND CREATORS 
43 West 56th Street (near Fifth Avenue), N. Y. 19, N. Y. 
































By JOHN L. COONEY 








MALEY’S 
Broadway-Hollywood’s July tur sale, 
quite a 


Vine. 


UBREY display for the 


caused 
and 


page 95, 
sensation around Hollywood 
Maley modestly gave as the reason the fact 
that the display was unveiled on the hottest 
white 


shown on 


day of the year (so far!). Large 


paper cones, simulating icicles, were placed 
on the floor while similar cones 
pended from the ceiling. A heavy layer of 


artificial snow covered the floor. The flocked 


were sus- 


bush in the background was also painted 
white and lightly flecked with artificial snow 
to give it glitter. One of the two manne 
quins was seated on a pile of white papier 
mache rocks, while a similar pile of white 
rocks was piled in the left background. The 
blue seamless 
paper in a natural wood frame. Other dis 
plays in this series followed the same gen 


background was formed by 


eral pattern 





Robert Gibson did an interesting series ot 
windows with a rustic motif for J. J. Hag- 
garty’s Juilliard woolens promotion. The 
cards in all the windows were headlined 
“Woodland Colors By Juilliard.” The large 
corner triangular affair which 
is open on all three sides and, consequently, 
an exceptionally difficult window to handle, 
showed one mannequin standing beside an 
old-fashioned wooden pump as seen at the 
upper right on the opposite page. An old- 
fashioned cast-iron pot was placed beside 
the pump. Another mannequin was seated 
on an old-fashioned oaken barrel with wil- 


window, a 


—The four displays on this page are by Stanley 

E. Thompson, The May Company, the first two 

being for a "Where Are You Going?" vaca- 

tion promotion, and the others using a theme 
of "May Goes Pan-American'— 





low hoops. Real redwood branches the 
three corners of the window, a small red 
wood log and redwood shavings on the floor. 


and a combination of green, red, and gold 
(the autumn colors) lighting completed the 
rustic effect. 

The smaller windows in this series wer¢ 
done in shadow-box style. Large bleached 
wood frames formed the shadow-box frames 
The large cards were fastened to the frames. 
extending out to the glass. One of 
windows featured a real antique iron hitch- 
ing post. Here, too, real redwood branches 
formed a canopy over the two mannequins, 
and redwood bark shavings covered the 
floor. At the extreme left of this display 
was a wild plum tree. A third display in 
this featured an old wooden 
wheel. These smaller windows were also 
lighted in “autumn colors.” 

Stanley Thompson at The May Company 


these 


series buggy 
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( 
THEYRE ALL SAYING . 
Mileo’s done it awain! 


Have you seen the new Mileo line — the 
latest mannequins for fall? Everyone's 
talking about them, for Mileo's done it 
again — produced a successful combina- 
tion of artistic beauty, sound and im- 
proved construction, and selling power. 


Mileo Mannequins actually produce sales, 
so compellingly do they enhance the 
charms of the garments they display. 


Come in and see this outstanding collec- 
tion of the Mileo Studios or write for 
photographs. Men, Women, Misses, Juniors, 
Teen-Agers, Boys:and Girls of all ages, 











and Infants from ‘six months up. 


P. C. MILEO, -7 W. 36th St. New York 18, N. Y. 





\ 


Established 1900 Just off Fifth Avenue 































MOTION cor CHRISTMAS! 


Each of these displays i is animated by Gregory Motor No. 25. It is 
silent and inexpensive, costing about nine cents per month to operate. 
Due to scarcity of material we are somewhat limited in quantity, 
therefore please place your orders early. 


Beautifully printed in seven colors; size 33" x 48", 434" deep. Strongly con- 
structed in shadow-box frame. Animation: The deer gallop and Senta waves 
his arm. Cost for this display, $25.00 each, f.o.b. Brooklyn. 





Size 26" wide x 41" high, printed in 
seven colors. Animation: Santa wags 
his head and waves his arm. Cost for 
this display, $20.00 each, f.0.b. Brooklyn. 


GREGORY MOTORS, 1 NC 


320 BRIDGE ST. BROOKLYN 4 
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—At the upper left, by John E. Cooke, Coulter 

Dry Goods Company. . . . Upper right, by 

Robert Gibson, J. J. Haggarty's. . . . Lower 

loft, by Stuart Raymond, The Broadway (Down- 

town). . Lower right, by Aubrey Maley, 
The Broadway-Hollywood— 


the Chinese 


worked 


was done in manner with a 
the center, and 
\ large black 


was placed on the floor in the 
display 


circular design into 
ravs extending outward. 
t1 


ot 


Wavy 
AN 


the 


lac quel 
centel 
to 


\ “half-sun,” similar 
the ceiling, 
a background for a display of “Sun 
nail \ large 
suitable 
display 


the one suspended trom 
formed 
Red’ 
Hesh 


lighting 


polish 
held 


this 


plaster arm, in 
The 
bright 

brilliant 


tones, accessories, 


11) Was very 


almost harsl to the 


accentuate 


by 


all 


11 


interesting 


windows, 
Cooke. 


modified 


Display 
were 
window 

than actually 
white 


abstract 
show 
mache 
the 
this 
White 


Carve 


Paptet 
States formed 
front of 
pole 


Wwe? 


fastened to the sidewalls of the display. A 
section of railroad track, complete with ties 
placed in the foreground. The four 
mannequins used in the display were suit- 
Miniature plaster 
the 
luggage which were included in this display 
which is not illustrated. 

Director 


Was 


ably dressed for travel. 


redcaps were shown with pieces 0! 


Display Aubrey Maley at The 
Broadway-Hollywood used a tie-up with 4 
recent fashion article in the magazine Hol! 
day oft travel 
placed at 
ot the display. This was topped by 4 


for his series windows. A 


large log was an angle on on 
side « 
white weathervane, which also had a whit 
An oversize fre 
of Holiday 


white, large 


cutout of a sailing vessel. 
the 
to the a 
headed display. tack. Palm 
at the bottom of the pole 
oft the 


fashions 


production. of front cover 


was tastened pole by 
vert 


th 
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gathered Or 
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Was a Copy magazine, 


article on for travel lw 
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WALL Tbe? 
BOARD 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $5.00 there is an additional Handling Charge. 


Diameters I" 2" 5 4" 6" 8" 10" 12"— 14") 16%" 22" 
Lengths 

3 ft.. .$.20 $ .30 $ .45 $ .60 $ .75 $1.05 $1.40 $1.80 $2.15 $2.35 $4.50 
4% ft... 30 45 .70 .90 1.15 1.60 2.10 2.70 3.20 3.50 6.75 
6 ft... 35 60 .90 1.20 1.50 2.10 2.75 3.60 4.25 4.65 9.00 
9 ft... 55 .90 1.35 1.80 2.25 3.15 4.15 5.40 6.40 7.00 13.50 
12 -.. 70 1.20 1.80 2.40 3.00 4.20 5.50 7.20 8.50 9.30 18.00 


Use Half Tubes For Backgrounds 
And General Display 


Cut in half lengthwise tubes: 2" to 6", 35c—8" to 1644", 50c. 


ALL PRICES F. O. B. CLEVELAND, OHIO 


See Your Nearest Dealer or Write Us Direct 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 




















EYE-APPEAL and BUY-APPEAL e « e you'll find them both in these exciting new 


Plast Pots 


FOR SMARTER BLOUSE and SWEATER DISPLAY 


Eyers become buyers the moment you include Plasti Pets in your display 
scheme. For these saucy, transparent innovations pertly display your merchan- 
dise without one whit of detraction from the garment’s own beauty. For 
sweaters, blouses, lingerie — literally dozens of uses to challenge your own 
ingenuity. Lightweight. Made of genuine Lucite plastic—%" stock. Can't 
crack, chip or break. And for added impact there's a tilting fitting available 


that makes Plasti Pets the smartest, most practical forms 
on the market today. 95 
- 


Immediate Delivery-Mail Coupon Today EACH 


TILTING FITTING £287 R” COHEN COMPANY 


810 PENN AVENUE, PITTSBURGH 22, PENNA. 
Fits either 14" or 34" 


Gentlemen: Please ship Plasti Pets 
threads. 


ART R. COHEN COMPANY 


810 PENN AVENUE a PITTSBURGH, 22, PENNA. 


to us immediately! 
FIRM NAME 
ADDRESS 
CITY 
Check Enclosed. Send Bill. 

















DISPLAY 


*+- On and off the record 









































—Fred E. Johnson, display manager for Delta 
Hardware Company, Escanaba, Mich., won an 
all-expense-paid vacation for his entry in The 
Sporting Goods Dealer Fisherman's Week con- 
test and here we see him examining a string of 
fish while Mrs. Johnson looks on. The Johnsons 
stayed at Birchmont Resort, Bemidji, Minn.— 


—Seemingly ‘undaunted by being in a lion's 
cage, Fred J. Tabery, at the left, poses with 
Ted La Fors, past-president of the Pacific 


Coast Showmen's Association, during Circus —With b 

Night in Los Angeles. Tabery heads The stands ys back + Utah’ 

Tabery Corporation, of that city, and is vice- Keith-opines it Ss Gr 

president of the Southern California Display interior ts » Ine Sekt | first 
Managers and Manufacturers Club— £Coratio nd 
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GENUINE StRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moder Remodeling aud New Courtruction 


In Stock 
Available Send for 


mmediate ’ 
Shipment | — : : r\a Blueprinting 
i Seventeen 


Catalogue 


Basic Designs 
iesiall Available 
1-24 





Structural Bends covered with Wood Grained Paper create Smart Men’s 
Wear Window. Halls, Sheridan, Wyoming. 


Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 

rial for creating outstanding treatments tor smart, modern window backgrounds, interior and 

remodeling construction. They are flexible ... easy to cut... construct ... finish and install 

‘ Quickly interchangeable ‘to meet daily or seasonal requirements. Seventeen basic shapes, 

b ae available in 8 foot and 12 foot lengths ... Any height... any shape... any size area 

A POPULAR DESIGN can economically be treated. They are designed to meet the requirements of modern construction 

WITH HUNDREDS OF for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

PRACTICAL USES. . .. durable... modern ... extremely practical ... affording almost unlimited opportunities 
for creating outstanding effects ... at low cost. They are in stock, available for immediate DESIGNS AVAILABLE 
shipment. Plan vour needs ... Place your order now! 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 
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WRITE FOR COMPLETE DETAILS AND PHOTOGRAPHS 


i ; FLORENCE AND GILBERT LAURENCE 
164 WEST 25th STREET > N.Y. C. 1 
I | TELEPHONE: CHELSEA 3-1550 
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—Seven hundred colored plastic globes decor- 
ated Rockefeller Center's ‘'magic'’ Christmas 
tree. . . . illuminated at night with black light. 
In the background on the second floor set-back 
of the RCA building is a group of ultra-violet 
light projectors housed in a wooden shelter. ... 
The night effect is seen in the large illustration— 


Black Light For Outdoor Tree 


EW vista n the feld) o itdoo traviolet light overpowered the neutral Rocketeller Center installation was supplied 
ecorat ehting opened up during ing effect of the unmodified lighting of the by a 30-horsepower compressor located be 
ea n last cal vhen the nel boring streets and the tree stood out 1 low the skating pond 
: | til \ triku CO t to its surroundings ‘ ; ' 
ip. 4 : ieee ; These new projectors are selt-contained 
to 1lluminat e ultraviolet light projectors were dis : ; cae , ' be mt 
= as ; ' ; nits witl the mercury tubes adyjusta 
(Christi t t it Row uted nm groups of tour and six at dis ‘ : 
: : ah " : ’ supported To rocusineg ind in-built auto 
( te \ \ Cit Phe suces tances ranging from 75 to 100 feet from thi ; 
: Matic Ssaltct devices tor. the protectio! 
r ( st D) n il \ cle sheiters protected then ' 
operators trom accidental exposure to t 
( { t ' ent the veathet These groups o pro 7 j . ‘ ae 
igh voltage circuit or the brilliant hg 
t ‘ to vere pla ed 1 two locations on the , ‘ 4 110) 
; < : source They are fed from an ordinary 110- 
: the Lower Plaza and on the two 1: \ Pe 
\ ) \ ( : ‘ . VOIt service line step-up transtorme 
: ; , second floor setbacks of the RCA building. ae tte Se ; 4 
et above ft treet tev Was approx! . : <= : mounted, im the bottom of the projector ang 
, , ' \s the light source, these projectors each | "| : . ¢ 
t +! ( ( 1 thie DNase Seve fully enclosed, while a filter placed in tron 


: ‘ : co ' itilized a 1l000-watt air-cooled) mercury ; ee 
lred color plastic globes, 10) inches ‘ i of the lens screens out all but the ultra 
; ; vapor lamp—a highly concentrated powerful 


diametet 1 e’ n the side vit ede: : d : . violet rays. 
ight produced in a small glass tube 3% 
fi escent ] eacted at might to the : a ' ; , , , : 
14 ; int: Aintew 4 inches in length and about the diameter of Pwenty of these special mercury-are units 
HWIVISIDIE« ravs ! Mtraviols ligt rom pre . y . a -" : 
ne ae a pencil, operating at 1200 volts and con were used in the circumferential lighting 
IECTOTS eESPer Viv desined and mManulactures , i - 
suming approximately ten amperes. A con- of the tree, which developed an area ol 
In this pioneer venture, the ornaments stant stream of air, under 20-pound pressure, illumination equivalent to a flat area ol 
appeared as, brilliantly-lighted spheres in flowing across the tube at the rate of ter approximately 5,000 square feet with 4a 
attractive tints ot red, vellow, green, orangs cubic feet per minute removed the heat brilliancy that would require at least ¢ ght 
blue and white against the soft greenisl generated by this high-powered light source times the wattage if attempted with con- 


glow of the tree The high intensity of the and facilitated its operation. Air for the ventional carbon are spotlights. 
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6. & Lighting Institute | 
To Be Reopened 


Formal re-opening of world-famous Gen- 2 N 3 W abu- bad 
eral Electric Lighting Institute at Nela 


Park, Cleveland—the Institute was closed 
luring the war and is nearing completion 


iollowing an extensive rebuilding program- ID)It 

as just been set for the week of September ENNIS NAW ® 
laborate rededication ceremonies have S 
heer. formulated to celebrate the occasion. 












































Nn 


weeping changes to be revealed include 
not only those of a physical nature but of 
ducational displays and demonstrations as 
well. The Institute has been completely re- 
built to serve both present and future needs 
if G. E. Lamp Department. 


* Copyrighted designs cre- 
ated and built by Morton 
Goldsholl, designer, 





: ; Chicago. 
Thirty architects, designers and artists, 
100 engineers, technicians and workmen have 
been working on the project for many 
months. 
The Lighting Institute, Mecca of nearly 
me million visitors from all parts of the 
globe during the 25 vears between the two 
world wars, will resume its series of light- 
ing “schools” immediately after the grand 
pening week. 
In his journey through the new Institute, 
the visitor will be put on intimate terms 
vith virtually all forms of latest lighting 
ipplications, mainly by means of a series r 


i “seeing is believing” displays and model 











BCOF- nstallations. 
tmas : ; ‘ : 
‘aht First to strike ihe eve will be a luminous 
ight. : 
g lorama depicting the history and progress 
back ; : i : 
‘let t lighting and lamp development. Continu- 
iole ig oof ; 
ng his tour of inspection, he will next enter 1 Fabri-Glass S earees , nies 
: ss Santa Claus. Overall size: 32 
glass-enclosed observation promenade A SANTA CLAUS THAT LIGHTS UP! high by 15”. Price $12.50 
n— ‘. : : a . P P P 
mmanding a clear view of Lake Erie, in Here’s real cheer for your Christmas displays! Fabri-Glass Dimensional Translucent Candle 
ne direction, and a “Fountain of Light,” A Santa Claus made with eye-catching, Red A candle display unit that really looks like 
1 . ° * . . “abri-Glass ace buttons and cap yril ind does h: a candle is made for 
ified with underwater rainbow lighting — “ ; ae nd ii _: Of ca ioggpicin lg Sp rl line Red Dat ae oe 
y ¥ ’ llant, contrasting, white spun glass whiskers fights Up . tTRIITIE, ‘ iad BLASS ‘ 
night, in the other direction. Fits over any standard display light bas with brilliant flame unit and gay, contrasting 
: la ds Slates ioe aati H colored bow lends a “live” touch t 
\mong other displays, demonstrations, and iietegmaa: racing sila a a me ogah's va . , holiday display. Easily fits over any stand 
ities built into the revamped Institute Os Ne ea, ee ee See display light bas¢ 
: ‘oll ne translucent Fabri-Glass and sparkling Spur Translucent Fabri-Glass Candle. Overall size: 
following Glass can achieve 27” high by 16”. Price $4.50 
olor quality room to show. the effects DEALER - DISTRIBUTOR INQUIRIES ARE INVITED 
ton merchandise; up-to-minute light- . : 
ge ga EC a8 Siccs: dei GLO - BRITE GLO - GLASS Spun Glass Fiber for Display 
2 ¢ s ¢ OTICeS ¢ Ss < S oO oie ; 
‘ : ve ‘ Eleven brilliant colors and sparkling WHITE 
al publications and = pertinent met 
ising aids along the route of tour; a | | Ext! Two new Chenamas colores Deep Re FABRI - GLASS 
ehted shopping center which takes Racy ‘uabad a i cartons. falls fe Colored glass matting and sheets. Process 
ist attractive store fronts into light rea for use. The perfect display mate nega ot ae oe 
1 | : . ‘ : ter scenes it-outs nad mrilliant ht z 
electrical, drug, grocery and. de ; ; ey ees — saat rounds in the following sae B Creer 
lied tment stores; demonstrations of — the Excellent for fur splays Yellow, Pink, Chartreuse and WI 
be \s of store lighting: attraction, ap ~ . . . 
atmosphere; night club  illumina GLO-BRITE PRODUCTS INC., 6415 N, California Ave., Chicago 45, lll, 
| black lightine effects: a lighting 
Let . | 
by kom featuring new materials and 





les supplied by, and tor, leading 
ts; Institute work shop for building 


P + and to serve as an industrial light 
ma monstration; and, a “Lighting Magic” 


taged to dramatize the role of light 


Winall 


is ; , An invitation to visit a new show room 


nt ie iia 329 S. WOOD STREET (Allied Bldg.) 


Cincinnati Men at Jackson Blvd., Chicago 12, Ill. 






its mnection with a local display contest 

ng n connection with a promotion for the MOMUUASUUNNUAHOUNILA 

ot nati Summer Opera, the following dis- 

of n have received prizes: First, C. Consult me on your display problems. 
a N r, Gidding’s; second, Del  Heizer, 

rht M & Carew, and William Arinow, R E R T W O L F F 


tos, and third, Andrew Matzer, Roll- 


Sons 


m- 


















By A. EUGENE CLAUSSEN, Art Director, 
Flannery & Associates, Pittsburgh 


These Christmas display ideas, the first of two groups 
to be presented here, may easily be used for almost 


any type of merchandise. 


Made of inexpensive materials and simple construc- 
tion, it is easy to change the sizes and proportions to 
fit almost any size or type of window or display area. 
Brilliant color along with good spotlight illumination 
should make them outstanding pieces in a store. 


This ledge display can be constructed of the same type of materials 
and colors as those described for the window, with the exception, of 
course, that all surfaces should be double faced and finished on all 
‘sides. The ribbon shown at the top of the box can be made of any 
number of materials, such as metal or large seamless paper. The 
overall size of this unit depends, of course, on the display space 
available. This should be spotlighted from above, and possibly from 
in back of the crumpled white tissue paper. If the top of this ledge 
can be seen, it should be covered with a light gray seamess paper. 
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The large box is made of wallboard on a simple |" by 2" wood frame. The 
striped outside panel at the left is of colored paper; black and gold alternate 
stripes. The stripes on the inside of the box are alternate red and gold. 
Crumpled tissue paper is used along the top edge and right side. The left 
side of the huge holly leaf shown upright in front of this box is cut out of 
wallboard and painted a brilliant turquoise green. The right side of the holly 
leaf is simply a heavy gold-color wire bent in the holly leaf shape. 


The box shown in the lower right hand corner is a small duplication of the 
large box. This has the same coloring as that described for the large box and 
has a gold-color metal ribbon as an additional displayer. 


The entire background of this window should be covered with a light gray 
seamless paper. 





A suggestion is made here for a column treatment 
- which could be used throughout an entire floor. Two 
sides of the column are painted a brilliant red, with 
the opposite two sides painted a light gray. The 
ribbon, which gives the effect of tying up a huge gift 
box, is to be gold-color, and can be made of seamless 
paper or metal. The giant holly leaves are made the 
same as those described before. 
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Improved 
COLO-CAL 
Brighter Colors! 


Pebble to Fine (sand) sizes 


Exceedingly Good Coverage 
Economical to Use 


For Solid-Floor Coverage— 
Borders — Islands — Etc. 


All Our Items are Fireproof and 
Verminproof. 


Contact Your Jobber or Direct 
Malros Company 


“The House of Color” 
509-11 HUDSON ST. NEW YORK 14 








The Nearest Thing to Natural Snow 


Can Be Walked On 
Can Be Flocked 


Handles the Same as Natural Snow 


Looks Like Natural Snow 


VERMINPROOF and FIREPROOF 


COLO-CAL 
“Shimmery Sno” 
Contact i niliddiogs Direct 


Malros Company 
“The House of Color” 
509-11 HUDSON ST. NEW YORK 14 


D 
Re 
cor? sare Pp 


COLO-MICA 


More Than a Dozen Colors and White 
—For Borders, Floors, Flocking, etc. 


Amazingly Good Coverage. 
VERMINPROOF and FIREPROOF 


BRAND NEW !! 
? 
FLUFF MICA 
In Silver and Gold Ore 


Irregular Sized Pieces 


Light as a Zephyr—Lighter than Cork 


Malros Company 
“The House of Color” 
509-11 HUDSON ST. NEW YORK 14 








Plastic Display Boxes 
Being Produced 


Sales appeal that will not be diminished 
time or age is inherent in new, attrac- 
tively designed, transparent boxes made of 
‘Vinylite” plastic rigid sheet. Designed and 
iabricated by Croasdale & DeAngelis, Inc., 
these boxes are especially practical because 
Since they 
not discolor with age and possess ex- 
ellent dimensional stability and moisture 
resistance, the lightweight boxes have a 
long shelf life, an important factor in ex- 
Because of their clear 
usparency, they permit instant identifica- 
tion otf contents, and offer good display 
possibilities plus adequate protection of con- 
ts against damage or soiling. In addi- 
attractive designs and name identifica- 
s may be printed in full colors on their 
faces because of the excellent close reg- 
printing obtainable with the rigid sheet 
erial, 


their long-lasting qualities. 


tended storage. 


large attractive box produced for 
hua Manufacturing Company and an 
icately formed hat box tabricated for 
John B. Stetson Company are repre- 
itive of the excellent packaging afforded 
plastic rigid sheet. 
e Stetson hat box is oval shaped, 16 
s in diameter, 9 inches in depth and is 
icated entirely from “Vinylite” plastic 
the body of the plastic box the name 
on is silk screened in gold script with 
at of arms in the center to make an 
mely attractive design pattern. The 
im of the box consists of plastic rigid 








ypart? 


HAND BLOWN 
GLASS 
TRUE Bubbles — No Necks 


I" to 34/4" diameters 
Large Range of Colors 


Colors Are Transparent and IN the 
Glass — Will Not Rub Off — 
Will Not Fade. 


For All-Year-'Round Use and 
For Every Type of Display. 


Contact Your Jobber or Direct 


Malros Company 
“The House of Color” 
509-11 HUDSON ST. NEW YORK 14 








sheet which has been blown at the central 
point into a dome shape. The dimensions 
for this dome were carefully specified so 
that all sizes of hats may fit easily without 
the brim touching the bottom of the box. 
Thus in storage the brim will not be de- 
formed by the weight of the hat and contact 
with the box surface. This dome design 
has particular advantage for hat display in 
retail stores. A hat placed on the form in 
the box can be tilted at any angle to point 
out its desirable features or styling. 


Firm Has New Line 


Of Aluminum Vases 

“Smart, new, and extremely attractive,” 
is the way Jenkins Technical Service, 366 
Madison avenue, New York City, is describ- 
ing the new colored aluminum flower vases 
which they are marketing under the trade 
name, “Rainboware.” 

The colors and tones of the vases numbe: 
eight: Ruby red, Royal blue, dark green, 
gold, silver, black, Ice blue and orchid, in 
jewel-like tones. The vases measure 83% 
inches in height by 3 inches in diameter, 
and are unbreakable. Literature in full 
color is available from the firm on request 


Campbell Leaves 
Donenfeld's 

William Campbell is reported as having 
resigned his position as display manager for 
Donenfeld’s, Dayton, Ohio. His future plans 
have not yet been announced, nor has his 


successor been selected. 
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—Featured is a giant mural depicting the famous travel routes of the world, done 
on a deep blue background overcast with clouds. . .. The briefcase rack is a neat 
bin of frosted oak. ... The gift department, featuring leather gift suggestions and 
travel accessories, is at the left of the entrance— 


eiman-Marcus Travel Shop 





LANNED when luggage stocks were travel and vacation accessories from picnic strong blue and pale sand with frosted oak 
low and travel a nightmare, Neiman hampers to dog-toggery. It occupies a fixtures, furniture and large shadow-boxes 
Marcus’ newest department, The Travel space of approximately 90 by 25 feet on for interior display. The dominant decora- 

Shop, opened its doors the season that an Commerce street, property acquired recently’ tive theme is a giant global mural tracing 

estimated 60 million people in the United under the Neiman- Marcus million dollat the important transportation routes of the 

States would be making their first peace expansion program world. The colorful store interior, itself, 
ime vacation trip The shop was planned by one of the forms the backdrop for two large street win 
Phe new shop merchandises fine luggage, nation’s toremost store designers and tea dows and the clear glass entrance. 

including British imports, and all types ot tures a color scheme ot warm coral, light, The Travel Shop was launched with the 


colortul “Holiday in Texas” promotion, 
sponsored jointly by Neiman- Marcus and 
Holiday Magazine, The Curtis Publishing 
Company's newest publication devoted to 
recreation, travel and play The promotion 
eatured two national radio broadcasts and 
presented such talent in the entertainment 
held as Ilka Chase, Senator Claghorn (Kenny 
Delmar of the Fred Allen show) and Edgar 
Gauest, homespun philosopher and poet 

Worth Bracken and Tiny Parsons, w 
manage The Travel Shop under the direct 
ot Nick Parker, merchandise manager 
i] main floor shops, explain that service 
figures importantly in the shop's operation. 

\ll luggage is marked free of charge witl 
an initialed brass plate ready within 24 
hours after purchase. Kevs are not attached 
with strings but with key chains which may 
be used permanently Special gift wraps 
are done at a wrapping station within th 
shop to avoid delay 

Displayed prominently in the shop are the 
current best traffic produce rs. cigarette 


lighters, portable radios and a wide range 1n 
tvpe of brief cases. 
Guy Malloy is Neiman- Marcus’ display 


director. 












































years 
the ] 
tur! 
publi 

Sel 
wile, 
Corp 
both 
will 
kets 
Haw 
of re 
roon 
the « 
and 

Mi 
tion 
cove 


rea 


Poin 
Apr 


Bles 





+ 


re 


ie SS 


Been 5. 


oe 








UGUST, 1946 





dawaiian Display Factors 
Visit Mainland 


Four members of Aloha Land Display, of 
Honolulu, are visiting the mainland at the 
present time in a search for new lines and 
ideas. Virginia Barry, formerly of New 
York City, is in that city, after having 
served for the past several years with the 
USO in the islands and for the past two 
years as director of activities in several of 
the large clubs in Honolulu. She will re- 
turn to Aloha Land Display as director of 
public relations and publicity. 

Second lieutenant R. J. Bohner and his 
wife, both of whom served in the Marine 
Corps, are vacationing in Texas, where 
both of them lived prior to the war. They 
will cover the Chicago and West coast mar- 
kets during their trip before returning to 
Hawaii, where Mrs. Bohner will be in charge 
of retail sales in the firm’s Waikiki display 
room; R. J. Bohner will ke in charge of 
the office and sales at the downtown shop 
and showrooms. 

Michael Varkonda, the company’s pro luc- 
tion Manager, is visiting in Ohio and will 
over the nearby markets; he will be mar- 
ried while on the mainland, and will return 

Hawaii about the first of September 


Wintersteen Again With 
lvel Corporation 
Ralph L. Wintersteen, prewar Great Lakes 
nanager for Ivel Corporation, New York 
designers and builders of displays, 
xhibits, and expositions, has rejoined the 
rganization as vice-president in charge of 
ational exhibit sales 
During the war period Wintersteen was 
ngaged in coordinating a successful em- 
lovee morale program for one of the larges’ 
industries. The program, much oi 
h revolved around effective display tech- 
s and new visual instruction methods 
productive of significant improvements 
mployee morale and gained nation-wide 
gnition. 


Point Of Purchase Institute 
Appoints Norman McKean 


Norman McKean has been appointed exe 
secretary of the Point of Purchase 
rtising Institute, New York City. He 
formerly sales promotion manager ol} 
Vine Advisory Board, ‘and prior to that 
mbat intelligence officer with the 15tl 
\ir Force. His experience includes 
ears in the production department ot 
& Rubicam, and a like period en 
in point-of-purchase sales promotion 
inada Dry 
ean will have his offices at the Insti 
headquarters, 16 East 43rd_ street. 


A. L. Sellman Celebrates 
Blessed Event 


ngratulations are being accepted by 

Sellman, display director of Oppen- 
Collins, Philadelphia, on the birth of 
Mound, 9 ounce son who has been named 
v Keith. Sellman recently returned 
ippenheim Collins from Pearl Harbor, 
e he served the navy as an engineering 
sman in ordinance design 
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A NEW Unusual Texture 


For Christmas Backgrounds 
and Merchandise Displayers 











STARS, Per Doz., 


$3.75; 6, $6.95; 


Thick by 10”, $15. 





CRESCENTS, Per Dozen, 1°’ Thick 


‘, $6.00. 3° Thick 














So Light, A Common Pin 
Supports A Ten-Inch Star! 





1°46 Elm Products Co 


3-Dimensional 
Practically Unbreakable 
Glistening White, Gold, Silver 


Translucent & Washable White 
May Be Colored or Tinted 


Here is your answer for “something differ- 
ent” to help you create new ideas in your 
displays. It’s TALA-BAL, the new versatile, 
practical and economical treatment for 
windows, interiors, backgrounds and cases. 
TALA-BAL makes a highly desired and 
sturdy display unit for recessing and sup- 
porting merchandise. 


Order from your display jobber now 
for immediate delivery. 


BALLS, Per Dozen, 3’’ Diameter, 
$3.50; $40 per Gross, with wire 
hangers. 

FULL-ROUND BELLS, 3” Diome- 
ter, $4.00 Dozen; $45 per Gross, 
with wire hangers. 





FLAT BELLS, Per Dozen, 2” 
Thick by 8°’, $20; 10’, $22.50; 
3" Thick by 10°’, $24. 


rR OD @ ¢C Te 
c Oo M PF A MEF 


238 GEORGE STREET, NEW HAVEN 10, CONN. 
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Here And There 


Hk display shown immediately above 
is the creation of Paul Wertz, display 
Burger-Phillips, Birming- 


ham, and was in connection with a promo 


dire ctor tor 


tion oft sachelor’s cosmetics 
Through the Gothi 
be seen a silhouette of a city, while at the 
uppel silhouette of a 


head \ sloping panel in black and white 


Companion” 
arch at the rear could 


1 ’ 
right was a mans 


squares at the rear gave a torced perspec 
tive effect to the entire display 
Next is a 


emplifies 


furniture window which ex 


nicely a rule whose value more 


ind more displaymen are coming to realize 


“Have something happening in furniture 
displays; make them have life instead oi 
‘being simply inanimate bits of furniture.” 
This one is by C. F. LaSalle & 
Koch Company, Toledo, and the small boy’s 
mannequin, flying a toy airplane, and the 
interested dog are the touches 
life to the display. 

Hans Meissner, recently returned from the 
wars, did the display for rainwear as a sort 
of experiment in modern display design for 
the Franklin Simon Store in Greenwich, 
The rain, which took the shape of 
ordinary cord coming through an open sky- 


Dodson, 


which give 


Conn. 


light. formed a formal garden pool tramed 
by trimmed grass. Above the skylight hovy- 
erea clouds made of spun glass. 

“Juniors Have Such Fun!” was the title 
oi the fourth display, one of a series by Sol 
Kamensky, J. A. Kirven Company, Columbus, 
Ga. On top of a white ladder was perched 
a junior figure wearing a black frock. Red 
and black ballet slippers were arranged in 
classical ballet stances on the rungs of the 
ladder. Touches of red, such as in the 
dog’s bow and the carnations held by the 
girl, gave a touch of color the the scene. 
to relieve its relative austerity. 
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New Device Introduced 


For Point-Of-Sale 


Members of the New York State Food 
Merchants Association, at their annual con- 
yention in Grand Union hotel, Saratoga 
Springs, recently received a preview of a 
new technique in point-of-sale merchandis- 
ing of nationally and private branded goods. 
It was effectively demonstrated by a new 
electronic wire recorder called the “Sound 
Salesman,” product of Sound Media, 17 
East 48th street, New York City, as part of 
the American Chemical Service’s exhibition 
of its “Fisk Soap Suds.” 


Reactions of convention attenders indi- 
cated the robot salesman is especially timely 
to fill a big gap in current sales programs. 
With their money in hand and ready to 
buy, shoppers can now receive spoken and/or 
musical messages about products exactly as 
the manufacturer intended. It obviates the 
need for expensive and extensive sales train- 
ing of sales help and retail clerks in the 
fine points of, for example, “Fisk Soap 
Suds,” the special merits of which it voiced 
to people at the food show in intimate, per- 
sonalized style. 


Housed in a sound-engineered cabinet 12 
inches by 12 inches by 14 inches high, the 
“Sound Salesman” will be of muted black 
plastic with Chinese red grille and trim. 
\ccording to its makers, it will be available 
in other colors. This new merchandiser is 
the brain- child of a successful business 
man, was developed by a communications 
specialist and styled by an award-winning 
designer. It is a plug-in appliance that 
operates on any current without converting 
accessories .and has sound-level control to 
compensate for store traffic and street noises. 
Its photo-electric switch, which actuates the 
wire recorder, can be located to suit local 
conditions . .. in the floor, wall, ceiling or 
the display itself. 


While its widest application may be retail 
merchandising, it is said by its inventor to 
be readily adaptable to outdoor display and 
convention exhibits, also (under another 
name than “Sound Salesman”) for traffic 
warnings at increased sound volume, to call 
attention to safety precautions in factories, 
warehouses, stores, offices and subways, for 
talking bulletin boards in colleges, schools, 
factories and public places, for announcing 
bus, plane, train and trolley departures, and 
for routine instructions or information in 
showrooms, museums, amusement centers 
and on coin-operated machines. Previewers 
also visualized its use for service or institu- 
tional goodwill builders in various fields. 


The “Sound Salesman” embodies two 
much-talked-abkout elements . . . electronics 
and wire recording. It provides single or 
multiple messages, with rest periods on re- 
peat messages. Its cost of operation is 
reported “as inexpensive as your electric 
phonograph.” Mechanical phases of the 
device include newly patented features that 
elininate sound leveling problems, make it 
possible to operate in any position, at any 
anele. The recording medium is_ usable 
OV and over, is good for years. Its con- 
striction gets rid of needle scratch and dis- 
tor'ion, and for the first time permits high 
fd lity on a wire recorder for reproduction, 
far hfully, of music as well as voice. 
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Background Designs .. . 


Choose your backgrounds, panels, post wraps and case trims 
from our fine selection of 80 designs in papers of 26", 50" to 
84", and 107" widths. Also 8" paper ribbons for fall and Xmas. 


MULTI-TONE 


Our new Multi-Tone Silk Screen Creations for Xmas are far 
ahead in design and color. Attractive and effective. 


GLASS FIBRE 


Here is something entirely new. 52 inch wide Glass Fibre 
materials, especially designed for Xmas and Fur-Trim windows. 


BENGALINE 


There's nothing finer than our Bengaline Velour Papers. 
Practical and ideal for most display needs. 


WRITE FOR NEW FALL 
& XMAS CATALOGUE 


DINGLEMAN-WOLFF CO., Inc. 
112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 

















13,000 


COPIES 


This issue of DISPLAY WORLD 
attains a new circulation high of 13,000 
copies, a gain of 3,000 since the first 
of the year. Subscriptions are being 
accepted for immediate entry, for the 
present at least, although the paper 
shortage may make a resumption of a 


subscription waiting list necessary soon. 
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MAGNANI 


MANNEQUIN CO. 
30 WEST 13 ST., N. Y. C. 


and 


DISTRIBUTORS 


Arrow Decorating 
& Fixture Co. 
Philadelphia, Pa. 


Art R. Cohen Co. 
Pittsburgh, Pa. 


Display Creations, Inc. 
Detroit, Mich. 


The Fixture Mart, Inc. 
Chicago, Ill. 


Syd Jackman Co. 
Los Angeles, Cal. 


National Decorators 


Supply Co. 


Indianapolis, Ind. 


New England Decorators 


Supply Co. 


Boston, Mass. 


Wm. Prager Ltd. 


Toronto, Canada 


Shur-Nuff Display 


Materials 


Minneapolis, Minn. 


Standard Displays 
Cleveland, Ohio 
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Displayman Builds Fixtures 
To Reopen Burned Store 


How the ingenuity of Ken Worsley, dis- 
play manager for Renberg’s, Tulsa, enabled 
the store to reopen in a surprisingly short 
time after being destroyed by fire is told by 
a reporter of the Tulsa World in an inter- 
view with George Renberg; the somewhat 
lyrical story follows in detail: 

“We can't possibly have fixtures for you 
in less than 18 months!” “Don't think of 
trving to get back in business in less than 
two years,” he was told. “It couldn't be 
done even under better circumstances!” 
“Oak is short... pine is short . .. metals 
are short ... in fact everything 1s so short 
that it’s even becoming a complex with us!” 

Even a strong man with a will of iron is 
going to be stopped momentarily. And Ren- 
berg was no exception. Hardly had he got 
his chin in the palm of his hand, however, 
and assumed the Rodin pose, than a voice 
roused him out of his reverie. 

“Let’s build them ourselves, George! Ii 
we're going to open... we'll have to do it 
ourselves,” insisted Ken Worsley, misty-eyed, 
Grecian-haired young display manager for 
the long time Tulsa store. It is probable 
that 1f Worsley hadn't spoken up just when 
he did there would be no reopening of the 
32 vear old Tulsa institution at their tem- 
porary location at 14 FE. Third street. Who 
would blame a man if he went to the South 


Seas to do a little beach combing with so | 


many obstacles in his way of his going back 
into business. 

How did they manage to be one of the 
few businesses in the country to triumph 
over every one of the shortages? They 
combed lumber vards ... and they begged 
and they pleaded and they rented, borrowed 
and bought machinery to do the work. In 
a long barn-like room under the Tulsa fair- 
grounds grandstand, they set up their shop. 

“We didn't have any blue prints but we 
had a definite notion of what we wanted. 
White oak was about all we could get and 
so [ made some plans,” Worsley admits. 
When the racks, bins and series of drawers 
were completed they fitted into place with 
only 6 inches left over. 

“If we'd been scientific about it, I suppose 
we'd have been even tarther off,” Renberg 
laughed. As he joined Worsley Saturday 
in their new location and helped make ready 


ior their mid-month opening, there were | 


many memories that the average men’s 


clothing store wouldn't want to boast of! 


When they were working at the fair 
grounds making the fixtures, it rained. 
Sounds like a simple enough statement but 
the ceiling of the work room leaked and 
white oak bins were measured and put to- 
gether with the drops of chilly water 
trickling down the nape of Worsley’s neck. 
Renbe r2 would he called out of a large pool 
of water to .be cheerily told by a lumbe1 
vard that they had a few more feet of pine. 
“thought 
fs 


he'd want to come right 
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By ingenuity by borrowing tools, 
renting .. by doing the work themselves 
with a minimum of hired hands, fixtures 


that look as if they were custom made in the 
swankiest shops in the country are tast 


being put into place at the Third street store. 
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STENSGAARD 
PLAYS HOST 


Many well-known display personalities are to be seen in this 
group of photographs, taken during Display Market Week in 
New York City, with genial W. L. Stensgaard, head of the 
Chicago and New York firm of that name, as host. 

Stensgaard is seen at the extreme upper left. Among others 
in the pictures are Harry Eastham, Burdine’s, Miami; Miss F 
Trenk, of the Stensgaard organization; Frank Vermilye, Maison 
Blanche, New Orleans, and president of the Southern Display 
Association; Joseph Bronsing, Goldsmith's, Memphis; Guy 
Malloy and Mrs. Malloy, Neiman-Marcus Company, Dallas: 
Frank Pallota; Ted Solomon, A. Harris & Co., Dallas; James 
Cook, The Fair, Fort Worth; Tom Lee, of Stensgaard’s:; Leigh 
Allen, R. H. Macy & Co., New York City; W. L. Wardrip, 
Ernst Kern & Co., Detroit; Charles D. Shields and Ralph A. 
Meyer, both of Stensgaard’s: Richard and Lolita Staines, Van 
dever's, Tulsa; C. H. Fadem, Lyon Tailoring Company, Cleve 
land; Oscar Luke, J. L. Hudson Company, Detroit, and Mr. and 
Mrs. John C. Nichols, The Higbee Company, Cleveland. 
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Management Change 
For Mache Displays 


Miche Displays, Inc., 100 Charles street. 
New York City, is now owned and directed 
y [loward Swernoff. Designs are by Jan 
Young and construction is under the direc- 
tion of John Burress, both formerly with the 
Fenton Davis Studio. Peter Fischer is no 
longer manager of the company. 


Cincinnati Has New 

Display Company 

Star Productions, which started as a 
part-time enterprise, is now operated on a 
full time basis at its well equipped plant 
ind offices at 603 West McMicken avenue, 
Cincinnati. The firm specializes in the 
reation of custom - built displays, back- 
grounds, cutouts, silk screen process, Con- 
vention booths and street decorations. 


Frank & Seder Appoints 
Richard Snyder 


Frank & Seder, Pittsburgh, has named 
Richard Snyder as display director for the 
store, succeeding Jean Odle, who resigned 

short time ago. After service in the 

ned forces, Snyder joined Frank & 

Seder’s art department. At one time he 
with the display staff of Kautmann 
Department Stores, of the same city. 


s 


Owen Is Promoted 
By David Lee 


In future the display and promotion super- 
sion for the six David Lee department 
res in Alabama will be under the direc- 
of Carl P. Owen, until recently man- 
ger of the store in Cullman. His former 
tion is being taken over by Otis Dunlap, 


was with The Parisian, Birmingham 


New Flock Finish Kit 
Made Available 
\ novel and inexpens-ve felt flock finish 
including a new patented hanl spray 
has heen introduced by the Walter L. 
Scho't Company, 9306 Santa Monica Foule 
Beverly Hills, Calif. Providine a 
uck, durable flock finish on any surface, 
the kit comes with two colors of flock, 
nder-coats, th’nner, brush, and instructions 


Norman Now With 

Transparent Shade 

William S. Norman is now connected with 

the Transparent Shade Company in a sales 

apacity, with Arkansas, Louisiana, Okla 
1 and Missouri as his territory. 


Newburn Joins 
Louisiana Firm 
lames V. Newburn, recently discharged 
the army, has joined The Women's 
Shop, Monroe, La., as display manager. 
Gretchen Dean Joins 
Tampa Firm 
For the past three years connected with 
display staff of Marshall Field & Co., 
ago, Gretchen Dean is now in charge of 
newly created interior display depart- 
t of Maas Brothers, Tampa. 
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“autify|, Nevsatilé _ AVAILABLE 


There’s nothing finer for window displays, floor displays, 


sales exhibits and store interior displays, than the beautiful, 


versatile, colorful corrugated display paper . . . 


SUN JELLIES, 


And no less important 





these days... 


it’s AVAILABLE NOW: 


¢ Two sizes... STANDARD: 48” wide x 25’ long, JUMBO: 48” 
wide x 250’ long. * 20 colors regularly stocked. Special matching 
colors run on order (minimum, 25 Jumbo rolls). ¢ Back printed in 
1’ squares, for easy measurement and cutting. 

Jumbo rolls packed in individual cartons, 42 pounds shipping 


weight. Standard rolls wrapped for shipping, 5 pounds. 


Order DISPLAY-TEX from your display materials dealer, or... 


direct from... 





ou, | BEMISS-JASON 
color swatches COMPANY 


sent on request 











ill Townsend Street, San Francisco 7, California 


Los Angeles, California « Portland, Oregon ¢ Seattle, Washington ¢ Chicago, Illinois 
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and Industry. 
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Display Must Sell Itself 

To Management 
Display long ago sold itself to the public, 

its first and customer, 


peating the must do 
creasing forcetulness from day to day. 


and is re- 

with in- 
But 
there is another “market” which it has neg- 


foremost 
sale as it 


lected, and that market is management. It 
i affairs with which 
playman is familiar, and yet few make any 
effért to change the situation. 


is a state of every dis 


Not long ago a group of display directors, 
all with a central affiliation, 
met to discussions of display and 
fashion trends, to take up their mutual prob- 


stores having 


hear 


and to be introduced 
to a man just selected to head display for 
the entire In making the introduc- 


lems in open meeting 


group. 


tion, the vice-president in charge of the 
meeting said 
“You are undoubtedly wondering who is 


‘over’ Mr. X—to whom does he ‘head up’. 
This will probably astonish you, but Mr. X 
‘heads up’ to no one; he is his boss. 
The sold 
himself to management, which is something 
that most of you have never bothered to do 
or have been unable to do.” 


own 


reason for this is simple; he has 


Most retail displaymen will admit more or 
willingly that in meetings the 
words of the promotion men and the adver- 
tising manager are given more weight than 
those of the display 
two principal 


less store 


manager. There 
this situation; 
first, the others have facts and figures with 


are 
reasons for 


which to back up their arguments: 
the 


second, 


others are, in most cases, far more 


articulate in making their presentations. 

Of all the selling departments in a store, 
display is the only one which can not pro- 
duce 
Buyers 


records. 
and so 


past-performance 
show definite results, 


accurate 
can 
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can advertising and promotion men... at 
the very least, the advertising department 
can produce exact circulation figures for 
any form of publicity used—direct mail, 
radio, newspaper, magazine, and even bill- 
board advertising. These people have their 
feet on a solid foundation of fact which 
commands respect; they are speaking of 
definite, known factors instead of guessing 
at intangibles. 

By contrast, the display manager can not 
possibly have similar data at his finger-tips. 
No system of evaluating display has ever 
been worked out... no display circulation 
tables set up no figures established to 
determine sales from display. 


These are display’s greatest needs. Not 
until this work has been done, and ade- 
quately done, will the majority of retail 


managements agree that display is a selling 
department and not until that time will 
displaymen be able to sell themselves to 
management except in relatively isolated 
instances. 

In the meantime, it might be a good idea 
for displaymen to learn how to become 
articulate, how to organize their programs 
for easy presentation before groups of store 
Active participation in the work 
of local display clubs is a_ surprisingly 
effective means to this end, 
fitting others of the profession. 


executives. 


besides bene- 





Tennis Week Contest 
Won By Hybarger 

Jack A. Hybarger, display manager for 
Leonard’s Department Store, Fort Worth, 
won first place and a $50 Savings Bond in 
the window display contest which featured 
the annual National Tennis 
Week. The event was sponsored again by 
The Sporting Goods Dealer, St. Louis. It 
was Hybarger’s second victory of the year, 
as he also won a $100 Bond for first place 
in the National Baseball Week competition, 
duplicating his successes of 1944. He was 
not eligible for first prizes in the two events 
in 1945 and will not be eligible in 1947. He 
also placed in the money in the National 
Fisherman’s Week competition. 


observance of 


Second place, and a $25 Bond, was won by 
Joseph L. Grefig, A. G. Spalding & Brothers, 


518 Fifth avenue, New York City. Other 
winners were John Lillywhite, of Harry 
Lillywhite & Son, Southampton, N. Y., 


third; Joseph B. Whitney, VanDervoort 
Hardware Company, Lansing, Mich., fourth, 
and G. Frank Olive, Johnson Lambe Com- 
pany, Raleigh, N. C., fifth. Fach of them 
received $10. 


In a special division for small retailers, 


first prize and a $25 Bond was won by 
Mrs. J. W.. Strickland, Josh's Sporting 
Goods, Henderson, Texas. 


Willet Appointed 
Sales Manager 
Charles FE. Willet, with Burton-Rogers, 
Inc. since 1935, been appointed 
manager of the Cincinnati exhibit and dis- 
firm. He has filled various executive 
and production and most 
recently has been largely occupied with the 
development of quantity point of-sale dis 
plays for national accounts. 


has sales 
play 


sales positions 
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Newcomer To Display 


Produces Plastic Forms 

A new line of plastic display forms for 
blouses and brassieres is being produce! by 
the General Plastics Corporation, of Marion 
Indiana. Although a newcomer to the dis. 
play field, this company has built up a 
large backlog of experience in making man- 
nequins for the army and navy to check 
uniform sizes and also to test space limita- 
tions for personnel in combat craft and 
vehicles. 

Moulded of sheet plastic, the display forms 
are exceedingly tough and difficult to dam- 
age. Although their smooth 
not pick up dirt easily, the forms are readily 
washable. The forms are regularly manu- 
factured in clear, transparent plastic; in 
transparent flesh tinted color; and in opaqu 
flesh Other are available o1 
special order. 

The company 
and garment hanger which is used not only 
for the display of heavier garments, but may 
also’. be draping medium for 
sweaters and blouses. The garment hanger 
fits all T-standards, and several of the other 
forms are designed to be used with or with 
out regular display stands. 

Previously marketed by direct mail, thes 
forms are now being made available through 
jobbers. Henry Erlewine, president of the 
firm, states that the company is developing 
other display which 
market in the near future. 


surtace does 


color. colors 


also makes a plastic coat 


used as a 


pieces will be on the 


Sylvania Electric 
Issues New Catalogue 

Eleven standardized fluores- 
cent fixtures are described in a new “wrap- 
around” packet just issued by 
Sylvania Products, Inc., Salem, 
Mass. 

Specifications and_ installation 
given on the eleven basic Sylvania Electric 
models which can be installed in single or 
continuous through one of four 
standard mounting arrangements. The easy 
features of not having to re- 
move nuts or screws to relamp the fixtures 
and with which the hinged 
louvers and glass diffusing panels can_ be 
swung open and lifted clear for cleaning are 
also explained in this material. 


commercial 


catalogue 
Electric 


data art 


rows any 
maintenance 


the simplicity 





Stanley Engelhart Joins 
Luke Brothers 
After ten years with 

Dothan, Ala., W. Stanley 
signed in order to join Luke Brothers, Inc., 
Valdosta, Ga., as director of merchandise 
presentation. He will coordinate all phases 
of display and advertising. Luke Brothers’ 
new store at Valdosta will open about Sep 
tember*1] in a completely new and_ultra- 
modern building. 


Blumberg & Sons, 
Engelhart has re- 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Advantages Claimed For 
New Plastic Snow 
A new display “snow,” made of plastic and 
lainied to be more realistic than any such 
ict previously offered, as well as possess- 
ing other highly desirable properties, is 
ymounced as available by Michigan Display 
Supply Company, 1217 Griswold - street, 
Detroit 26. 
The new product is pure white and glis- 
It will not pulverize when walked on, 
an be swept up easily and will not stick 
to shoes, clothing or carpets. F. G. Brim- 
mell, sales manager of the firm, says that 
the plastic snow is extremely light in weight, 
vermin proof and can be re-used; it 1s 
mmersed in water to free it of dust when- 


f 


vel desired. 

Display Firm Builds 

Movie Kitchen 

Burton-Rodgers, Inc., Cincinnati display, 
xhibit, and special devices concern built a 
msiderable part of the Westinghouse 
sitchen and home laundry set-up which is 
to be featured in International Pictures 
productions. During the dedication cere- 
monies of the new Mansfield, Ohio, airport, 
Saturday, July 20, it was loaded into a Sky 
Van and took off for Burbank, Calif. Among 
ther components, Burton - Rodgers con- 
tructed wall panels, mirrored shelving units, 
l-in cabinets, and an ingenious folding 


roning and sleeve board. The complete 
nstallation is not a dream-world concep- 
tion, but a practical lay-out suitable for 
modern home. 


"Tala-Bal'' Decoratives 
Are Released 
The Elm Products Company, 238 George 
street, New Haven 10, Conn., has announced 
new series of display materials for back- 
grounds, units, interiors, case trims and 
handise presentations in general. The 
's latest development is a_ series of 
ecorative stars, flat bells, crescents, full- 
round bells and balls made of a plastic 
material. The series is called the “Tala- 
Bal” line. 
The stars, flat bells and crescents are 
ivailable in 4- to 10-inch widths and various 


thicknesses. The bells and balls are 3 
es in diameter, with wire hangers. All 
items come in white, silver or gold. The 


te items are washable and can be tinted 
colored for solid or two-tone effects. 





Circular Issued 
On Time Switches 


circular describing a number of the 

mpany’s time switches of various types 
been released by Automatic Tempera- 
Control Company, Inc., 34 East Logan 
t, Philadelphia 44. Copies are avail- 
on request. 


Re-Run Necessary 

On Austen Catalogue 
nee the first issue of a new fall and 
stmas catalogue released recently by 
ten Display, 31 West 3lst street, New 

York City 1, was exhausted within two 
ks, the firm has ordered a re-run. Copies 

again available on request. 
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These binders are beautifully bound in maroon, with the 
title in gold. Each holds a full year's issues of DISPLAY WORLD. 
Insertion or removal is easy and fast. Keeps your copies clean 
and handy for reference. 


$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of 
shipping difficulties. 
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STOP 


NEEDLESS 


FADING 


‘TRANSPARENT 
SHADES STOP 
FADING RAYS* — 
YET GIVE YOUR DISPLAYS 
COMPLETE VISIBILITY. | 





Almost 500,000 In Use! 


*over 90%, by actual test! 


— Big, new book, “Sun Pro- 
tection Plus Visibility.” Illus- 


FRE 


trated throughout. Generous samples of 
Transp arent Shade material included. See 
how to stop needless fading, and in- 
crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 


RANSPARENT 
SHADE COMPANY 





Department 2, 501 N. Figueroa St., 
Los Angeles 12, Calif. 
Telephone Trinity 0851 
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The Museum 


For Authentic Settings 


(Michelle Murphy, curator of industrial 


design, administrator of display, and director 


for the Brooklyn 
“mail order” system 


of traveling displays 
Museum, discusses a 
whereby many of the museum's 
are made available for display. The follow- 
talk was given at the’ display group 
meeting of the Associated Merchandising 
Corporation in New York City in June.—Ed.) 


resources 


ing 


OU might wonder what a museum has 

to do with the great problem of com- 
mercial displays. I want to 
those who have not acquired the museum 
habit, it is like cultivating a taste for olives 
have tried them 
them again. The 
have a great many 
We both have to 
merchandise; we 


say for 


or oysters; 
will 
museum 
proklems in common. 

sell. You want to sell 
want to sell ideas. Our problem is to stimu- 
late several kinds of visitors to the point 
will about 


once 
undoubtedly 
and 


you 
try 
display 


you 


where 


thes do something our 
merchandise —in other words, learn more 
about the arts of the past on which our 
present civilization is based. 


Actually, museums are potent tools in the 
hands of display people because our collec- 
tions the trade and 
the past and you well know that commerce 
is one of the oldest human activities. As a 
matter of fact, in the first century there 1s 
a trade act written by an unknown Greek 
gentleman which lists commodities which 
might be a review of a modern store: silks 
and cottons mass produced, clothes, spices 
and jewels, and on and on. 

Now what | 
museum as a record of 


represent commerce of 


do is the 
that mer- 
for you. I don’t want it to be 

which is unrelated to human 
effort because all things in a museum are 
the result of human activity. 


want to present 
sort of 
chandise 


something 


What can a museum do for you? It has 
material which is available for display pur- 
poses. The large museums which include 


not only the paintings and sculpture and all 
the decorative arts, have material which 
lends itself to display. 

In our museum we have done a great deal 
of work with display departments in various 
ways. For example, Christmas windows 
frequently lend themselves to a mass treat- 
ment. One might want to tell the story of 
Christmas at a particular time or place or 
might want to emphasize various types of 


things making ideal Christmas gifts or 
might want to tell Christmas stories. The 
costumes, furniture and other decorative 
arts material are available for use in your 
themes. 

The museum also serves as a_ research 
center. You may want to find out what a 
hair comb was like at a particular time. 
We work with the mannequin people and 


people making hair combs in providing them 


with illustrations from our large reserves 


and we use photographs and drawings of the 
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As A Source 
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fashions and materials. We cover the 
entire world, so there is almost nothing we 
can not provide you with in the way of 
background material. 

Further, suppose you are to show new 


fabric or 
or underwear window or any 
department feature you 
to plan for. For almost 30 years we have 
worked with the designers. We know the 
basic principles of color and pattern and the 
the richest inspiration from 
investigation of all the possibilities as ex- 
pressed all over the world. In our con- 
fidence and relationship with the designers 
in various provide them with 
source material and a great many successful 


fashions, perhaps it might be a 
dress window 


special may lhiave 


designer gets 


fields, we 


designers are told by the association of the 
springboard of ideas from the museum and 


the modern collections there are. There are 


also problems which are special features, 
such as for brides and the museum 
checks and we find they have a luxurious 
collection of bridal clothes. 

In the last two or three years there has 
been a growing interest for costumes for 


special occasions; the opening of the opera 
the 


So with Bergdorf-Goodman, we worked out 


has intrigued a great many of stores. 
the great costumes worn in various decades 
at the opera. | that 
in 1944. 

In this instance we have the massed win- 
dow (pointing out window display) the 
Christmas story, in which McCreery’s did a 
whole series. 


believe one was done 


They are very jammed win- 
dows but they give an overwhelming sense 
of richness of the and, likewise, 
in their anniversary windows they have 
done the same thing, showing the kind of 
merchandise sold in that 


occasion 


store at various 


times. Again the museum provided not only 
the factual material but the clothes and 
suggestions for the kind of material and 


subject matter which should be included at 
the various periods. 
I might go on and how the 
museum has spread from here to the West 
coast and to the South in display because 
Once 
we know you, and vice versa, it is simple 


on as to 


in part we do a mail order business. 


for us to do it by mail. We will ship the 
material to you purely for the cost of the 
insurance and transportation, and we feel 


that we can provide you with a rich source 
of material for display. 





Detroit Display Manager 
Dies After Short Illness 





After an illness of six weeks duration, 
Isabelle Stickney, display manager for Sax- 
Kay, Detroit, died at a local hospital the 
night of July 17. She had been with the firm 
for more than four years, and_ previously 

with the departments of B. 
Siegel Company and the J. L. Hudson Com- 
pany, of the same city. 


was display 
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Merchandise Presentation 
ls Name Of New Firm 
ew organization has just been created, 
the name of Merchandise Presenta- 
Inc., to act as sole selling agent for 
its n patented ideas and products and to 
represent manufacturers and inventors of 
newl\-patented items. Showrooms and 
iff are located at 42 East 5lst street, 
Ne York City. Morton Goode, recently 
released from the armed been 
apy ted general sales manager. 

© items with a “new idea” approach 
will marketed by the corporation. While 
the firm’s own design and creative staff will 
work continuously on such products, the 
mpany will also assist inventors and de- 
signers in setting up manufacturing facili- 
ties and will act as sales representatives. 

\mong items ready for immediate delivery 
ire “MP” wall units, a revolutionary plastic 
store fixture unit invented by Maxfield 
Gluckman and said to be “the first new 
conception in interior store fixture design.” 


forces, has 





Incorrect Credit 

For Photograph 
\ display photograph appearing on page 
& of the June issue of DISPLAY WORLD 
inadvertently credited the display to Edward 
Durkin, of Korrick’s, Phoenix. Although 
Durkin is now display director for that firm, 
display was the work of W. G. Com- 
stock, who was formerly with Korrick’s but 
iow heads display for Gus Blass Company, 
Little Rock, Ark. 


Literature Ready 
On "Black Light" 


Switzer Brothers, 1220 Huron Road, Cleve- 
land 15, has prepared a series of several 


irculars on the company’s “black light” 
quipment. Copies will be sent to interested 

ms on request. The firm handles the 
various powders, lacquers, water colors and 


for black light displays, 
and also the power units which make such 
lisplavs possible. 


like necessary 


Southern California Club 
Holds Big Meeting 


One of the best meetings of the year was 
held the evening of July 25 by the Southern 
California Display Directors and Manufac- 
turers Club at the Elks Club building. 
Speaker of the evening was Walter Eliason, 
le United States Chamber of Commerce, 

spoke on the value of display in selling. 

talk was supplemented by a General 
tric motion picture in color, entitled 


‘Secing is the Biggest Thing in Selling.” 
Special invitations were sent by the club 

ical retailers, and a number of them 
attended. 


Sherman's Display Guide 

Off The Press 
full color edition of the Sherman Paper 
pany’s Display Guide for fall and win- 
s now ready and copies will be sent on 
st. A wide variety of display papers, 
ls, full-color units and the like is 
nted. The company is located at 

Newton Upper Falls, Mass. 
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Send for Free Booklet “Taffel Tales” 


TAFFEL BROS. /nc. 


95 MADISON AVENUE + NEW YORK 


PROGRESSIVE 


A 


MERCHANDISE 
PRESENTATION 


| 
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VISIT OUR NEW YORK SHOWROOMS FOR NEW IDEAS 











A NEW AND ORIGINAL LINE OF 











ECQOTE 








For floor, backgrounds and panels. In tapestry, carpet, snow, and grass effects in all standard 
colors and many color combinations. 


design for Christmas. 


Made on heavy waterproof parchment sixty inches wide. 


62 GRAND ST. 


Also in silver and tinsel. 


MANUFACTURED AND DISTRIBUTED BY 


A. B. SALIGER 


Tel. WA 5-6913 


Special giant poinsettia 


The price is right. 


NEW YORK CITY 13 




























HIGH QUALITY PHOTO-ENLARGEMENTS MADE FROM YOUR OWN PHOTOS, DRAWINGS, ETC. a@ 


Photocratt DISPLAY CO. cinsas cir 'no. 
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DISPLAY AT KRESGE-NEWARK 
[Continued from page 39] 
placed in the various positions they would 
assume in their play activities ; adult manne- 
quins are used not as “clothes props” but 

to give life to the scene. 

A pre-Easter viewing of spring coats, hats, 
ready-to-wear apparel and accessories for 
women and children showed figures grouped 
together in an outdoor setting. This was 
the theme for the bank of eight windows on 
the Broad street side of the building. 

Among these theme backdrops were pic- 
tures of animals of the zoo; a park scene; 
trees budding and flowers in full bloom; 
and another showed the entrance to the Big 
Top—all hand painted on plate glass screens. 
Titles to the windows were “This Way to 
the Zoo,” “A Spring Stroll,” “The Flower 
Mart,’ “Don't Feed the Animals,” “This 
Way to the Circus,” and “Spring Comes of 
Age for Every Age.” 

Properties used in these various exhibits 
included papier mache dogs, park benches 
and birds picking up seeds, a flower cart 
filled with living plants and flowers, an 
organ grinder, a barrel organ and a papier 
mache monkey, and a ticket window and 
turnstiles showing the entrance to the circus. 

One of the corner windows shown at this 
time was an exhibit of flowered hats, on 
head mannequins enclosed in a huge wire 
bird cage. Background was a large mirror. 
Groundwork was a flower garden in full 
bloom. The title was “Flowers.” 

A recent corner window display showed a 
group of five mannequins dressed in eve- 
ning gowns. In the center was a mahogany 
table covered with a priceless hand-made 
lace tablecloth. A silver punch bowl and 
two cut glass punch glasses were set atop it. 

One mannequin was seen with her hand 
resting on a dark blue velvet evening wrap 
placed on a chair. The background showed 
a window with draperies, hand-painted on 

net which was tightly drawn over plate glass. 

These window displays were lighted with 
border lights and theatrical spots. Color 
was infused into the scene by the use of 
colored glass roundels (glass shields which 
fit over the bulb before it is inserted into 
the electric light socket.) Lighting is done 
by the store crew. Each window can carry 
2,500 watts of electricity. 

The Raymond boulevard windows are 
divided into banks of five or six, according 
to the merchandise to be displayed. Many 
of these are devoted to furniture, house 
furnishings, and how people should dress 
when appearing in these surroundings. 

When fashion mannequins appear in any 
window (whether they be ready-to-wear, 
furnishings or fashion windows), fashion 
platforms and interiors are tied in with them. 
No window display of furniture is ever 
made unless there is more manne- 
quins placed somewhere in the room setting. 
A typical display in a drawing room shows 
a mannequin clothed in afternoon dress and 
extending her hand in welcome. It is titled 
“Extending Hospitality.” 


one or 


Another shows a dining room setting, with 
two women mannequins garbed in afternoon 
frocks, standing beside a dining room table. 
The background is made of wallpaper. To 





the right is a free-standing door indicating 
“Welcome to Friendship House.” There is 
a card plaque on the door reading: “Here's 








AUGUST, 


1946 





the key to gracious living from your Kresge- 
Newark Friendship House four floors 
of key ideas, key furnishings that make a 
House a Home.” The permanent name of 
the floors where furniture is sold is Friend- 
ship House. 

Another display shows the figure of qa 
mother standing beside a kitchen table. She 
has just taken a banana from a dish of 
fruit, preparatory to making a fruit salad, 
A cook book is seen on one corner of the 
table. There are two child mannequins 
placed right center—one holding a kitchen 
towel, the other, a frying pan. The first 
child has finished drying the frying pan, 
while the sister is seen in the act of 
putting it away in the cupboard beneath the 
kitchen sink. The card reads “Friendship 
House brings you the postwar kitchen 
a marvel of efficiency ...a joy to work in.” 

With regard to the use of mannequins in 
all furniture displays (window and interior) 
Nicholas Frank of the display staff had the 
following to say: 

“People and furniture go together. A room 
is made to live in, not to look at. We use 
figure mannequins of all ages to make a 
furniture display look alive. We use them 
in all our furniture displays throughout 
the store.” 

Merchandise is dumb until seen. That, 
of course, is the reason it is displayed. But, 
displays must tell a story—a human interest 
story, and they do that at Kresge. 

On entering the store one is immediately 
attracted to a big electric fountain placed 
in the center of the main aisle. The air is 
fragrant with lilacs. Where is it coming 
from? From the perfumed water at play in 
the fountain. At the apex is placed a large 
cut glass perfume bottle. Around the foun- 
tains base are growing plants. To com- 
plete the picture—as if one is entering the 
reception hall of a home which has many 


rooms—diamond shaped trays (size 6 feet 
by 10 feet) filled with living blooms are 
seen atop all the show cases on _ the 


main floor. 

These are products of the coordinated 
ideas of the basic five group. They are all 
part of the interior displays of this vast store. 

Here is human interest appeal No. 1. 

Every person who enters Kresge’s, “the 
friendly whether to make a _pur- 
chase, eat a meal, or to browse around and 
look at the various displays, is considered 
a guest of the store while within its walls. 

And in each of the places that the guest 
may visit will be seen one or more settings 
which the display staff has designed and 
executed. 

An interesting and novel sidelight on 
display is used effectively by Harry P. 
Tepperman, a store executive and manager 
of the restaurant division. There are three 
restaurants under his supervision. In each 
one of them is an exhibit of some kind. In 
the Thimbleberry room, china plates and 
crockery patterned with a thimbleberry (the 
blackcap raspberry) motif are seen on the 
plate shelf along the wall. These are from 
the housewares department. 


store,” 


Exhibit No. 2 is seen in “The Colonial 
Corner,” an eating nook, in one corner of 
the restaurant. Here one observes cutouts 
of Colonial scenes and Colonial kitchenware 
placed atop the Dutch shelf the side 
walls. 


on 


(These were designed by the artists 
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on ‘ue display staff and made in the display 
department.) Salads are served from a hand 
decorated cart, trundled about the room. A 
pantry is seen on one side, from which hot 
food is dispensed. The whole room, with | 
its (olonial and early Dutch furniture, its 
decorations, its china, silver, tablecloths, its 
serving cart and all the other things needed 
to furnish a well-equipped dining room, to- 


gether with people who are doing the 
serving, make of this entire ensemble a 
living exhibit. 

In the Regimental room (a_ restaurant 
catering exclusively to men) is seen Ex- 
hibit No. 3—the Regiment of Pennants. 


These are small pennants to be placed on 
the various tables where 350 men from 64 
fields of industry and commerce meet daily 
at luncheon time. 

Kresge- Newark store executives take great 
pride in the fact that their store is the 
“civic metropolis” for many leaders 
in industry and commerce. Directors and 
executive heads of 64 companies meet within 
its walls daily. 

Because of the store’s location in the heart 
of Newark’s business center, and of its 
leadership in civic affairs, management re- 
cently hyphenated the words Kresge and 
Newark. It will henceforth be known only 
as Kresge-Newark. 

There is a technique of believability in all 
Kresge displays. They are saturated with 
human interest; they are true to life and 
sincere. They are reasonable, idea-ful, 
interesting and frequently inspiring. They 
are remembered for their originality, their 
naturalness, and because they're different. 





Traveling Display School 
Needs Instructor 

Further proof that the importance of med- 
ern display principles and practices is being 
smaller stores which can not 
ifford to have their own full-time display- 
men is furnished by the Indiana plan for 
an “extension” display school being organ- 
ized on a statewide basis. 

\ display school is being set up in each 
community, to be attended by 


recognized by 


interested 


selected representatives of the local stores. 
Then display instructors, equipped with 
proper fixtures and supplies, will make the 


round of these local schools and provide 
instruction and demonstrations in basic dis- 
play principles. Also the instructors will 
visit the member stores of the Associated 
Retailers of Indiana, and consult with man- 
igement regarding the various display prob- 
lems of the 

The preliminary work accomplished thus 
tar shows much interest in the project. The 
program is being provided on a sound, con- 
tinuing basis by Indiana university and the 
\ssociated Retailers of Indiana. 


stores. 


Those in charge are searching for the 
rigit man to do the class instruction and 
‘ ; ; 
demonstration work in the schools already 


organized. The qualifications for the posi- 
tion are: Adequate background of practical 
lisplay experience in retail ability 
rganize and work with people; alert, 
ious mental attitude; willingness to 
learn and ability to teach. 

se interested should write to Roy John, 

iging director, Associated 

ina, 808 State Life building, 
apolis 4, 


stores; 


Retailers of 
Indian- 


| 
| 


| 
| 
| 
| 
| 
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MANNEQUIN 
REFINISHING 
TEeTESS 


REPAIRED, RESTYLED, REFINISHED 


Your old mannequins in Ceramic Finish with its” 
antique lustre and the new soft plastic hair-dos lends” 
magic to your displays and good common sense to 
‘your budget. Or if you prefer, have your manne- . 
quins refinished in natural skin-tone with soft-textured © 
horsehair wigs and a harmonizing, sketchy. makeup 
to give sleek sophistication. ; 


WRITE FOR MANNEQUIN REFINISHING FOLDER 
AND OUR NEW MILLINERY HEADS CATALOGUE 


ry 
™ a° 
as U QUQDaDO CD 


88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 


























SPARKLE PRODUCTS 


for Effective Christmas Displays 


e DIAMOND DUST e SILVER TINSEL PAPERS 
e TINSELS—Silver and Colors (cloth when available) 
e CRYSTAL BEADS e TARLATANS 


e MICA —all colors 
e SPARKLE FABRICS e FLOCK PAPERS 


LARGEST DISTRIBUTORS OF TINSEL AND TINSEL PRODUCTS 


ASSOCIATED FABRICS COMPANY 


(Division of Associated Fabtex Corp.) 






1600 BROADWAY NEW YORK 19, N. Y. 


















REINDEER DISPLAYER 
An eye- -appealing display unit designed espe- 
cially to increase your Christmas sales. 
strongly constructed reindeer in sparkling whitte 
. two Santa Claus red shelves with matching 


red base ... vine of silver leaves and red balls 
. 40 in. high . . . 56 in. wide ... 12 in. deep. 


$9150 Lots of 6 — $21.25 


JOBBERS INQUIRIES I“ !VITED 
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vith HECHT’S New 
QUALITY DISPLAY SHELLS 


‘Accentuate the 
Positive’ in Your 

e Sweaters! 

e Blouses! 

© Sportswear! 

® Dickies! 

® Dresses! 

@ Other Accessories! 


DISPLAY SHELLS 
DRAW SALES! 


Quantity productionen- 
ables new lower prices. 





J for 


No. BB A strate 


Sturdy papier mache, in , 

smooth, flesh-color. Full { 9395 
busts, full shoulders! No. AA SHORT SHELI— 
SHOULDERS CURVED 212. 'gth For blovses 
TO FIT ANY STAND! et i *, $365 


Versatile! Use ‘em flat—inclined—on 
top of stands — fastened on panels, 
pillars, etc. 


Order Today—Immediate Delivery 


HECHT FIXTURE CO. 


Since 1892 
CHICAGO 6, 


212 S. FRANKLIN ST., ILLINOIS 
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Mannequins Are Featured 
In SEP Article 


\n excellent article on display mannequins 
July of the Saturday 
under by-line of Anne 

Warner Olivier. While there 

errors in the story, could 

expected since it deals with a very 
field which the authors 
nothing before undertaking the article, 


20 issue 
the 


appears in the 
Post 
and 


evening 
O’Brien 
are a few 


well be 


specialized 


as 


about 
knew 


it makes very interesting reading for dis- 
playman and layman alike. The Post ex- 
plains the origin of the article and _ its 
preparation as follows: 

One pleasant Philadelphia evening, War- 
ner Olivier was walking along Chestnut 
street with Anne O'Brien, a Shenandoah 
(Pa.) girl who has done a pretty good bit 


of modeling, or a good bit of pretty model- 
look at it any way you please. 

Having graced the McCall’s, 
Cosmopolitan and other magazines, Miss 
O'Brien became interested in figuring in the 
tables of contents. According to Olivier, a 
Post editor turned free-lance, 
fires article ideas fast asa 
machine gun and not infrequently hits the 
mark.” This time fixed her sights on 
attractive mannequins in a department 
window and shot a question: “Why 
on mannequins ?” 


Ing, 
covers of 


associate “she 


magazine as 
she 
some 
store 
not write an article 
philosophical 
Nor 


in- 


maintains a 
didn’t know why not. 
why. “Tell me more,” he 
O’Brien told all she knew. 
Olivier said in a_ polite, 


Olivier, who 

open-mindedness, 
did he know 
vited. Miss 
Quite interesting, 


conclusive tone. 


you could shake a papier-mache 
Miss O'Brien was back from an ex- 
tended tour of department stores with a fine 
manne- 


Before 


finger, 


flowering of fact and figment about 
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quins. And Oliver was writing “The | 
in the Window” 
the-shoulder 


idy 
with a good deal of « er. 
and straight-from-the-shou 
comment from Miss O’Brien. 

As the article progressed, the 
came to know nearly every display man 
and displayman in Macy’s, Lord & Taylor. 
Saks - Fifth Avenue, Best & Co., Gimbel 
Brothers (Philadelphia) and Bonwit-Teller, 
plus four of the leading mannequin manu- 
facturers. 


CcoO-autiiors 


When it came time to assign a_photo- 
grapher, Photography Editor Doug Bodg- 
stedt tapped Dave Robbins, a 34-year-old 
Brooklyn-born artist turned photographer 
Robbins, a bachelor, faced the feminine 
subject manfully. His reactions, slightly 


follow = 
has to be 


expurgated, 

“A man around a mannequin 
factory for only a day before he undergoes 
an amazing psychological transformation in 


his personality —no matter how few his 
inhibitions. I hope my experiences will 
prove a boon in the field of psychiatry; for 


that the 

using a 

fearfully 
them 


I doubt psychiatrists 
mannequin 
shy males 


miles away 


very much 
have considered 
factory as a clinic for 
inhibitions keep 
woman. 

assignment took 
Corporation in 
marked 


ever 


whose 
from a 

“The 
Greneker 
opened a 
there, standing brazenly before 
in the nude, but with all the 
= society stood 
Greneker creations. I 
I am unaccustomed to being 
Since the lady 
concerted, however, my terror 

“T ventured farther into the 
find it filled with dozens of 
females, standing and 


me first to the 
New York. I! 
‘Showroom,’ and 
entirely 


door 
me 
graciousness of 
the latest 
startled, since 
greeted in this 


hostess, one of 


was 
fashion. remained undis- 
subsided. 

show room, 


only to other 


dramatically 


such 





—Members of the City Stores Company display group at their meeting in New York City 


during Display Market Week. 
Birmingham; Frank Vermilye, Maison Blanche, 
Company, Louisville; Meyer Feldman, 


Seated, left to right, Joseph Apolinsky, Loveman, Joseph & Loeb, 


New Orleans; Kenneth Morgan, Kaufman-Straus 


vice-president, City Stores Company; Frank R. Splan, 


R. H. White Company, Boston; A. L. Sellman, Oppenheim-Collins, Philadelphia; Welles Werner, 


Oppenhefm-Collins, 
ordinator, City Stores Company; the meeting's 
Lit Brothers, Philadelphia. .. . 


New York City; W. S. Klein, 


Standing, D. Dodd, Oppenheim-Collins, 


Richard's, Miami; Mrs. Green, fashion co- 
secretary; T. Comerford and F. Vees, assistant, 
Buffalo; A. Haverback, 


Oppenheim-Collins, Brooklyn, and John Sarych, resident buyer, City Stores Company— 
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the utmost realism. By this time I had non- 
chalantly accepted the phenomenon as just 
another part of the assignment when I was 
con’ronted with the disquieting problem of 
some of the 
or purposes of photographic 
It is then that I discovered that 
was still playing tricks with my 

‘How should I move them?’ I 
couldn't find the answer, because my ex- 
perience in moving nude around is 


having to move ‘ladies’ aside 
composition. 

Freud 
subcon- 


scl iS. 


ladies 


quit limited. 


Finally a salesman, a conservative look- 
ing gentleman wearing the restrained ex- 
pression of a church usher, gingerly lifted 


one of the mannequins and solved my prob- 
len He showed me how easy it was to 
handle them —especially the sitting 
which I learned to carry in my arms as one 
carries a bride across the threshold. After 
a few hours of such ‘carryings-on,’ the dis- 
turbance in the average male mind should 
especially on entering the factory. 
on a production line, are hun 
worked on by 


ones 


vanish, 
For there, 


dreds of mannequins being 


men and women who take their jobs as 
casually as if they were assembling re- 
frigerators instead of ‘ladies. A shy man 


soon feels that there is nothing to be afraid 
oi—until the real thing comes along.” 

fo top all the other psychic trials and 
tribulations of photographing mannequins, 
Dave Robbins felt something like a_ kid- 
started to make window 
Taylor's. Robbins yanked 
from a bin and 


napper when he 
shots at Lord & 
an unclothed mannequin 
started to lug it through the display depart- 
ment to set it up for a photo. 

“Oh, Mr. Robbins, Mr. Robbins, 
use her!” a. horrified voice rang after him. 
“She's the president of the store!” 


you can't 


Robbins stopped in his tracks and stared, 
ather impolitely, we at the charm- 
ing fabrication in his arms. 

“T had heard all 
mad displaymen, and I don’t know 
expect. So [ pretend to be understanding, 
and offered my apologies—asking if I might 
vice-president instead. They  pro- 
tested my jibes and carefully explained that 
the mannequin I was carrying was really a 
likeness of Miss Dorothy Shaver, president 


of the store. 


suspect, 


about 
what to 


sorts ot stories 


use a 


“Sure enough, the mannequin’s face was 
the perfect image of Miss Shaver 
photograph I had seen many times in pub- 
licity releases,” Robbins reports. “The dis- 
Miss Shaver had had a lite- 
size mannequin of herself made, and that 
it Was sometimes used in window displays. 


whose 
playman said 


“So L put Miss Shaver back into the bin 
ind selected a less renowned personality.” 


Glo-Brite Offers Novelties 
Of Spun Glass 


translucent, “Fabri-Glass” 

ili with a “Fabri-Glass” candle display 
mit are now being offered by Glo-Brite 
ts, Inc.,6415 North California avenue, 
igo 45. The entire Santa Claus dis- 
lights up when placed over any stand- 
light base. The candle, which 
lights up, is made with a red ‘“Fabri- 
flame unit, and 
es a contrasting colored bow. 


Santa Claus, 


i! isplay 


e under spotlights in an atmosphere of 
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<A642 “MALLARD FLIGHT” 
40 IN. x 60 IN. 

MOST UNUSUAL IN DESIGN AND 
COLORING, THIS PANEL IS PROCESSED 
ON WHITE REYBOARD IN DEEP GREEN, 
PALE GREEN, BROWN, PINK, ORANGE, 
YELLOW, PURPLE, PALE GRAY, DEEP 
GRAY AND BUFF. 


LIST PRICE sot 



















. $3.95 
py PLES HR: 


































A643 “AT THE RACES” > 
40 IN. x 60 IN. 

A STRIKING FASHION PANEL. 
WHITE REYBOARD PROCESSED YELLOW, 
FOREST GREEN, PALE GREEN, BROWN, 
TAN, DEEP RED AND ORANGE 


LIST PRICE EACH, ... . $3.95 




























FALL AND CHRISTMAS CATALOG. 
28 PAGES OF EXCITING DISPLAY IDEAS. 
WRITE FOR YOUR COPY TODAY. 















»s2s AT YOUR WHOLESALERS 2.22 


“Buy Reyburn’s - And You Buy The Best’’ 
THE REYBURN MANUFACTURING CO., INC. 


NEW YORK PHILADELPHIA CHICAGO 




























No. OIMC. Another “HIT” number by STEMPLER. 
General Utility Hanger for Ladies’ apparel — Use it 
for SKIRTS, SUITS. ENSEMBLES, SLACK SUITS. 


Write for information. 


soned, Smoeth 


o Wood 
eee | 






State quantity desired. 





(Special discount to 


















maT REGIETART Pest quantity purchasers.) 
ne BARNEY STEMPLER 

‘ 

& SONS, INC 

' ’ , 

¢ 9 28 NORFOLK STREET 

< 1@ INCHES a Orchard 4-1780 





NEW YORK 2, N. Y. 
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DISPLAY MUST SELL SWIFTLY 
[Continued from page 45] 


in their reflection value from 

This fact, as well as 
and glare, can be com- 
pensated for in the brightness of window 
illumination. Flood and directional spot- 
lights combined with fluorescent light sources 
raise brightness levels, enhance contrast, 
stimulate split-second selling. 

B. Emphasize color values. An important 
requirement of rapid display selling involves 
the planned use of Colored spot- 
lights focus attention on the dominant win- 
theme; emphasize contrast and help to 
provide necessary brightness. The modern 
vogue in window display is marked by a 
trend to tints and combinations of colored 
lights which complement the different shades 
of featured merchandise, emphasize the en- 
idea. 

C. Capitalize on contrast. 
another essential to using the 
as a piece of merchandising equipment. 
differences between light back- 
dark material and dark back- 
light merchandise accelerate the 
quick and effective that can 
much as 20 per cent of sidewalk 
Contrast paves the way for fast 
selling. 

D. Avoid 
tar short of the 
accepted display 


materials vary 
5 to &0 per 
outside 


cent. 
reflections 


color. 


dow 


semble 
Contrast 1s 
window 


The 


show 


striking 
ground for 
ground for 
seeing stop as 
traffic. 
display 


windows fall 
practices ot 
confusion 


confusion. Some 
fundamental 


standards, in a 


of items, weak contrast, inadequate bright- 
ness and no color. Such windows rarely 
stop more than 4 per cent of the passersby, 
while windows conforming to the four dis- 
play fundamentals frequently stop as much 


as 20 per cent of passing potential customers. 
fast-selling window 
traditional methods 

eliminated. Use 
better advantage; 
Enough effects 


To achieve a good, 


in men’s wear, some 


make-up have to be less 


show to 


right degree. 


merchandise ; 


gl yrify to the 


must be used to rightly dramatize and put 
over the desired effect. 

Where the old method called for three or 
four dozen shirts, now three or four shirts 
properly used will do a much better and 
faster selling job. A mannequin wearing 
one in the natural pose, two or three addi- 


tional shirts draped open on large colored 


cards or other properties arranged in some 
interesting manner definite theme 


and that’s enough merchandise. 


with some 
in mind 


Other men’s items are used in the same 
manner. You must have the beauty and 
the glorification. A shirt or a suit is prac- 
tically the same in our store as in yours. 
Therefore your store front should show, 
more than anything, a different theme than 


your competitor, a different approach to the 


merchandise 








TR ie 

We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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BABY MANNIQUINS 






















































in four realistic 
of display 


dresses 


These lifelike manniquins are irresistable 
baby poses, which offer an _ infinite variety 
possibilities for showing jackets, bonnets, rompers, 








. in fact, anything in infants’ wear. A must for every 
infants’ department. Our baby manniquins are 6 months 
life size, 24 inches high with adjustable arms. 




















Group of four.........0... $75 

Individually 
Write for circular on Children Manniquins from 
tots to teen age, also Junior and Senior Manzi. 
quins and Fall Display Catalogs. 





MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS 


Manniquins invited. 


532 N. WATER ST. 
Jobber Inquiries on Baby 


Gedar & Birch Displays 


e@ CEDAR BARK IN SHEETS 
e@ CEDAR AND BIRCH POLES 
e@ RUSTIC FURNITURE 
@ SPECIAL DISPLAYS 
s 
° 











BIRCH BRANCHES 
CEDAR SLABS 
e BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft” 
Phone 68 Day— —Night |47 
Black Horse Pike at R. R. 
Williamstown, N. J. 
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© Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Fall And Winter Fashions 


(The following talk on fashion trends was 
given before the meeting of the Associated 
Merchandising Corporation display group 
in New York City.—Ed.) 

HEN I was asked what I wanted to 

talk about I said fashions. None 

of us pretend to be display special- 

ists, we think we know how to present 

fashions in story form and so now I’m going 

to talk about fashions for fall and about our 

presentation of fashions and how you might 

make use of them if you want to. We'll go 

ver these pages here and then later we will 
ke them come to life. 

he fall fashion picture breaks down into 

parts. First we-have the silhouette 

The silhouette is not just one this 

There is some inter- 
flared skirts, however, 
till have the slim skirts. Then we have 
little tight jackets, waist length, par- 
arly in the furs. Then there are the 
jackets and the cut-away jackets. 
veral people have asked me how much 
think Paris is going to influence fall 
ions here. We believe the low neckline 

we saw in the Paris collections is 
ied through the fall selections here. If 
look over there at that display, you see 


there are many. 
ig news in the 


By MILDRED MORTON 
Merchandising Editor, Vogue Magazine, 
New York City 


one version with a little covering over the 
shoulders. We also think that the cut-away 
suit has definitely influenced the suit people 
over here and we see the cut-away jackets 
with the rounded or square corners. 

We believe the set-in sleeves are going to 
be tremendously important. In fact, we be- 
lieve the fashion picture generally is ele- 
gant; it is feminine and very confined. 

Another thing we believe—the clothes are 
clothes for the occasion, and we have the 
opportunity to display and sell many types 
ot clothes. The tweed is a country tweed, 
the evening definitely an evening 
coat; it is a season when, if you can get 
don’t 
mer- 


coat is 


the merchandise, you can sell it. I 
mean it exactly that way, but today 
chandise lends itself to the store and to the 
presentation of fashion for the occasion. 
And there you have the silhouette picture 
with the very slim silhouette or the flared 
silhouette. We still see the very slender 
skirts as you see in the evening picture over 
here, and in the day styles, too, but the 
other silhouette with the flared skirts show- 
ing the conformation of the body and hip- 
line is one of the most beautiful silhouettes. 
Now in colors, you are going to have lots 
of colors but they are not going to be too 


obvious. They will be subtle and interesting 
colors. We again believe in the muted tones. 
In the brown family, we have the wonderful 
cinnamon that I am sure you all know about 
in the new Forstman fabric that is coming 
out. That is very beautiful in combination 
with black, gray, and beige. It is a wonder- 
ful color to promote. Then there is the 
deep green which we have a great feeling 
for and a deep, bright blue. We like those 
colors with black, too. 

In the suit lines, you may see a jacket of 
one color and a skirt in another color. We 
think there may be more news in beige but 
we love the neutrals. The only bright color 
is a very bright orange-red. And now we 
will leave color and I'll touch on that again 
when I come to accessories. 

As for millinery, we have the over-the- 
forehead type. It is a hat that comes down 
half way across the forehead, that wraps 
around and conceals most of the forehead. 
There is a hat that is a wrapped version of 
the hat that comes down over the forehead. 
(Indicated picture.) And then we have the 
off-the-face hat. I think the first two might 
be promoted from the fashion point of view 
and the off-the-face is the one for the 
woman who knows herself and says that’s 
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mache displays, ic. 


100 charles street nye ch 3-4724 














‘*'STAR SPRITE’ 
40” FIGURE—COSTUMED AND 
POSED TO ORDER. . . . $62.50 


Photographs of other items sent on request 








The ACTION Display-Way 
To Boost Your Sales! 





ELECTRIC TURNTABLES 
SS 


—— 


TURNS 
THREE 
TIMES A 
MINUTE 





A ROTO -SHO 
windows will attract many more customers 


revolving display in your 
into the store than a “‘still’’ display .. . 
And ROTO -SHO frequently pays for itself 
in the first few hours of operation by doing 
a man-sized selling job. 

ROTO -SHO is sturdy. All steel, it can 
carry a load up to 200 lbs. Comes complete 
with 18” table—for 110 Volts A. C. 


Delivery is immediate from stock! Why not 


write TODAY for complete information. 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 











USE THIS 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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Size iS 


the one she wants. As far as con- 
cerned, I definitely think they will be small 
because we always come to the small hats 
in the fall when you have collars to contend 
with and fur something around 


your neck and you are not going to wear a 


coats or 


large hat. 
\nd now 
so much 
\ugust 
white 


There is 
all in the 
there is a large about 
And I think this is something 
to and use from the promotion 
The second story is of your 


minute with furs. 
news in First of 
story 


OTM 
furs. 

issue 
furs. 
you can tie 
point ot view. 


little black furs and there you have that 
elegant little black fur coat. You can use 
it as a topper or there is one that is abso- 


lutely slim and fitted which comes to about 
here and we suggest you wear a cloth coat 


under it. Another bit of fur news is the 
fur accessory. It has to be the spot news, 
however; it is the head, the stole, or per- 
haps a bag, but you don’t have everything 


altogether. And speaking of furs, | am sure 
you all must have seen the beautiful leopard 
coat with hood to match it. 


And now accessories. First of all I want 
to make this point: we don't believe in 
this color coordination of accessories We 


think that there is a tocal point of interest, 
and in display that could be brought out, 
but there is definitely one focus point. 

\s tor jewelry, the trend is toward real 
or semi-precious jewelry 
into. the field than fields 
There large and We 
think there are going to be lots of new clips 
low necklines or of the 
slit neckline which probably 


which brings you 


gold more other 


are earrings clips. 


because of the new 
some oft 
We think earrings 

We think there 


should be the one large pin or clip, a beau- 


new 


you saw at Mary Lee. 


must definitely be large. 
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ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weight, 
flexible, pliable and durable. 100 uses. 
Indispensable to the display man. 


Hundreds of designs, including Cornices, 
Moldings, Decorative treatments and 
backgrounds. 


Imported in period and modern architec- 
tural designs. 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 
and backgrounds; durable; washable. 
Large variety of designs. 











SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 
Sole Exclusive U. S. Agents 

48 W. 48th St., New York City 19 

Offices New York, Chicago, Boston, Newark 














tiful pin that might be the semi-precious 
jewel. Then again it might be two or three 
small pins put together, and some of you at 
our college show saw the little group of stars 
all together to make one pretty little pin. 

And here again we one of the 
most interesting things is There 
again if you can get shoes, you can sell a 
the and think that 
shoes are going to come into their own as 


believe 


shoes. 


shoe for occasion we 
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they fiave not done in a long time. We 
helie in flats only for certain things. The 
io eel is coming back again and now 


since clothes are more elegant than before, 
hoes must certainly be more elegant. So 
ain we see the beautiful high heel and 
the medium heel. Even the tall girls around 

ice who have worn flats are now 
ieeling they have to get into heels again. 
\nd when we see our youngsters starting 
» do things around the place, we know 
those things are coming right out in our 
wtures very soon. 


Adjustable "Swivelier'' Shades 
Attached to Outlet Covers 

In line with the strong current trend for 
spot-lighting store interiors, the same as 
store windows, the Swivelier Company, lo- 
ited at 30 Irving Place in New York City, 
s introducing a comprehensive line of ad- 
ustable lighting fixtures, especially designed 
r this purpose. These units are available 

a choice of various arm lengths, from a 

mounting on 34-inch or 4-inch outlet 
ox-covers to a 36-inch pipe similarly 
ittached. 

\lso available are adjustable “clusters” 
if two, three and four shades attached to 
i single 4-inch outlet box-cover. Each item 

made with the adjustable “Swivelier” 
socket, With numerous unusual features and 
idvaltages., 

Concurrently with this announcement, H. 

Brandman, sales manager of the Swive- 
ier Company, states that the organization 
is just acquired an additional 20,000 square 
eet ol factory space in the Bush Terminal 
wlding, Brooklyn. 

Ventilated Aluminum Awnings 
For Year ‘Round Use 
“Koolvent” is the trade mark name tor a 
patented, ventilated aluminum awning 
mbines beauty of appearance with 
mfort and the economy of long serv- 
lhese awnings are sturdily constructed 

! aluminum with aircraft type riveted con- 
on, vet are lightweight and easy to 

They are designed tor year-'round 


rhe awnings are made by the Koolvent 
\wning Corporation, 324 Fourth ave- 

Pittsburgh. 
Clarence Sutton Joins 
White & Kirk 

Clarence Sutton, formerly of Tulsa, ha: 
ined White & Kirk, Amarillo, Texas, as 
splay manager. 





Starer Opens Business 
In Milwaukee 
Formerly with Schuster’s and more re- 
ently with Powell's, both of Milwaukee, 
eo Starer has opened his own display busi- 
ss under the name of Starer Displays at 


411 


Il West Wisconsin avenue, Milwaukee 3. 





Plastic Fixture House 
Opens In Atlanta 
Under the name of Custom Plastics, a 
‘splay fixture firm is now in operation at 
‘1 Grant street, Atlanta, Ga. Head of the 
lew company is S. N. Field, formerly with 
ll Aircraft factory in the same city. 
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FERALDR 


METAL FLEUR DE LYS No 
2437—Natural pressed metal 
81," x 10%”. Can be 


This dignified motif is al- sprayed Gold or any other 


fo) fol a 
Price: $15.00 per Dozen 


ready scheduled as a fall 


fashion feature ... a timely 

SMALL METAL FLEUR DE LYS 

No. 2419-334" x 434". 
Price: $6.00 per Dozen 


continental touch deserving 


a place in every window and 





interior display. 


FLEUR DE LYS CUT-OUT No 
2149—Cut out of heavy card 
board. 8%" x 10%”. In 
White, Gold or Silver. 


Price per 100 pieces: $14.50 
LARGE FLEUR DE LYS CUT 
OUT No. 2149B— 16%" x 
19%". 


Price per 100 pieces 
White $60.00—Colors $90.00 
















31 WEST 31ST STREET + NEWYORK I,N.Y. 
27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 





aN AUSTEN DISPLAY 


OUR DISPLAYS 


are widely used 
by the 


Most Outstanding Stores 
in the 


United States 
and Foreign Countries 


a 
VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City II 

















Henry's CY, ‘h 


PLASTIC HANGERS 
for DISPLAY 


“We make the better Hanger 
For the better Merchant” 


12" Size 
“KIDDIE HANGER” 


14'/,"" Size 
“JUNIOR HANGER" 


THE BEST 
HANGERS 


MADE 17" Size 


“LADIES HANGER" 


A Hanger of Superior Quality 


Pioneer of Plastic Hangers 


“THE HANGER KING” ° 


_ HENRY HANGER CO. of AMERICA 
| 450 Seventh Ave. N. Y.1, Dept. DW 


DISTRIBUTORS WANTED IN SOME TERRITORIES 





All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and standard 
bunting. Also, special 
sizes and types made 
to order. 


Write For 
Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 


tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 
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SIBLEY'S COUNTY FAIR 


[Continued from page 43] 


the bright yellow posters, and they became 


a tie-in feature used throughout the window 
and interior displays. Crown also provided 
some table cards for the restaurant, which 
the store completed with a program describ- 
ing the 17 dresses worn by the strolling 
models in the fashion show. 


Another contribution by the manufacturer 


was limited yardage of the fabrics featured. 
These were draped in the restaurant shadow- 
boxes, and odd sections were cut by pinking 


shears into gay pennants, which also became 


a tie-in feature. For the sales training con- 
ference, Crown provided some still pictures 
of their New York show 
verted into film slides. 
\ll other display 
sulky and 


which were con- 
features, except the 
came from _ the 
The two vehicles were 
borrowed from farmers, after an extensive 


wagon, store’s 


display stock room. 


search. The wagon was a decrepit, weathered 
wreck, but vigorous sandpapering and two 
coats of paint resulted in three purchase 


—Carts were borrowed from farmers for some 
of the County Fair displays; three offers to buy 
the one pictured here were received after it had 
been refurbished by the display department— 
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offers for the restored vehicle before the 
week was over. 

Considerable ingenuity and improvising 
were required to make stock room items do, 
but two expert contrivers on the staff were 
able to assemble the finished props in two 
weeks. 

A few of the “resurrections” performed 
for the County Fair were: A futuristic air- 
plane, constructed from half of a mache egg, 
with the addition only of wings and a prop; 
Christmas lights did double duty on the 
entertainment devices; a truncated folding 
chair, suspended by makeshift chains, be- 
came a passable merry-go-round seat; ledge 
display complete with mirrors, be- 
came fancy tables for prize vegetables, and 
seats for the Ferris wheel; green chips and 
ground cork transformed window _ floors 
into carnival sod and gravel; plaster horses 
used in a spring opening were painted in 
white and pastels and used extensively. 


Cases, 


Perspective background sketches in crayon 
and water paper were 
used effectively in most of the displays. One 


color on seamless 
Ferris wheel seat was constructed, for ex- 
ample, with the rest of the giant wheel in 
perspective on the background. 

With all props assembled ready for in- 
stallation, the display force of 19 required 
only six hours to complete the 13 windows 
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nd all the interior work mentioned above. 

\iier the empty shelves and hangars had 
heer. stocked with other merchandise, and 
the (lisplay equipment diverted to other 
subjects, the dominant conclusion reached 
by the participating executives was that co- 
pet tion, coordination, and store-wide effort 
are the most important essentials for such 
, program. 

“In these times, we place great emphasis 
m the need of merchandisé—any merchan- 
dise—-but in normal times department store 
buyers will be able to get the best merchan- 
dise obtainable in the quantities needed, 
and then it will devolve upon the sales and 
promotion personnel to back them up and 
move the goods,” explained one sales execu- 
tive. “And good buying any time deserves 
the wholehearted cooperation and support of 
the rest of the department store personnel.” 

Sometimes, the executive continued, the 
promotional departments become so en- 
grossed in the psychological or artistic 
aspects of their jobs that they forget that 
they are essentially a service division which 


could not exist without the rest of the 
organization. “A good display staff can 
create world-beating displays, and an ad- 


vertising staff can be superlative in its 
persuasion, but the effect they want to 
achieve can be nullified if the customer is 
greeted with apathy or ignorance on the 
part of a salesperson who doesn’t know or 
care What is going on,” he explained. 

And that’s the reason why planning for a 
major promotional effort at Sibley’s always 
includes a training feature for sales per- 
sonnel such as the short fashion show con- 
lucted in the half hour before the store 
pened its doors on the day the promotion 
was launched. Advance information also 
was given and cooperation elicited through 
the section managers. Such procedure in- 
sures store-wide support. 

Though adequate merchandise was lack- 
management of Sibley, Lindsay & 
Curr Company believes that the County Fair 
promotion got “all the juice out of the 
possible in these times. And they 
us that these methods—in which all 
promotional media tell the same story, and 
irtually the entire store cooperates—will be 
ipplied in more and more promotional ven- 
tures of this scale as goods become available 


ng, the 


range” 
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Television Show 
Features Callahan 


The “Feature Edition” of CBS's televi 
ion station WCBW, New York City, on 
ly 13 featured an appearance by Henry 


allahas Lord & Tay- 
rr, ot that city. He was the 
Mrs Ruth Woodner, 


1 display is arranged. 


n, display director for 
guest of 
and demonstrated how 


Change Of Location 
For Display Firm 

| Display Fixture formerly 
> Washington, Denver, has moved to 
st 20th avenue, in the Crest hotel 
ing. The firm has the ground floor and 
ent at that location. Boyd Hamlin is 
in charge of sales. The company 
in Spokane 


Company, 


XPoots to open a branch office 
I ut one 


ot the 


month; James Sells will have 


latter office. 
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for Christmas Glamor .. . 


Che Deer Chat 
Was Che Darling 
Of Che New York Show! 


sculptured wire reindeer 
stuHfed with angel hair and Christmas 
balls. 48’ x 38” 


decorated in arresting Christmas colors. 


Full - round, 


overall, dramatically 


Consult your local display dealer to see this 
end other samples of our original Christmas line. 








| CREATIVE 


DISPLAYS 











MANUFACTURERS AND OISTRIBUTORS OF 


DISPLAYS 
200-202 NO 


FIXTURES DISPLAY 
PEARL STREET, 


MATERIALS 


BALTIMORE.1, MD 
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"METALL BOARDS 


‘NAT ‘MAT’ 


Cenuine Foil Lined Card boards 


Available now in moderate quantities, 14 ply 26x44”. 
Order from your “‘Nat-Mat” 


NATIONAL CARD, MAT & BOARD Co. 


MANUFACTURERS 


CARROLL AVE., 


ALLIED MILLS — LOS ANGELES, CALIF. 


CHICAGO 
— PETERBORO, ONT., CAN. 


dealer today! 


24, 














Invited 


ries 


Jobber Inqu 








Electrical Unit No. 2002 


STURDILY CONSTRUCTED 
OVER ALL SIZE— 
3° 8" Length—1I4"" Width—6' 3" Height 


STELLA 
DISPLAY ARTS 
126 Mallory Ave. Jersey City, N. J. 





Whenever you find a product with 
a SpeedWay Motor as the power 
unit, buy with confidence. Coming 
in innumerable standard, semi-stand- 
ard and special types—SpeedWay 
Motors are engineered to each prod- 
uct application give dependable, 
long life, trouble-free 
1/3000 to 1/3 horse power 


Electric Motors and Gear Motors. 


SPEEDWAY. MFG. CO. 


1842 S. 52nd Ave. Cicero 50, Ill. 


full power, 
service. 
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FILENE'S "NEW ENGLAND 
REVELATION" 
[Continued from page 35] 

hand painted underwater scenes of typical 
New England fish; “Hands at 
Work,” a photo-mural setting revealing 
steps in pottery making and other crafts; a 
bark New 
Hampshire harness maker plying his trade; 
from the Buxton Bill- 
Island hand weaver 
right in the 
collections of 


coastal 


birch basket weaver at work; a 
worker 
Rhode 


fabrics 


a handcrait 
fold Company; a 
woolen men’s 
department; 
collections of photographs, models 


looming 
clothing 
models ; 
and blueprints of old New England covered 
and, in the 


ship 


bridges ; sportswear shops an 


billboard 


comprising over a dozen scenes of the Con- 


extensive series of size panels 
necticut river valley. 

In the many, many spot merchandise dis- 
plays of New 


the interior, two types of background tech- 


England-made fashions about 


nique were employed. Since these fabrics 
have been created with some such local New 
Kngland motif as spinning wheel print, sten- 
cil print, Boston cream pie, “Baked 
Pot,” ete., a background 
panels incorporate a blowup of that design 
inspiration. Other back- 


ground paneling is in the form of the church 


Bean 
number of the 


to emphasize its 


xr town hall or rural views which appear as 
a common link throughout the store. Upon 
the street repro- 
ductions of 


floor ledges are 
town hall structures, 
the side are the flags of the 
Calling 
throughout the 


numerous 
while at 
New 


atten- 


various 


England states. immediate 


tion to display store 
“Filene’s New England 


revealing new. industry, fashion 


every 
are toppers reading: 
Revelation 
and craits.” 
New 


vital 


Presented side by side with = the 


England products of today are some 
touches otf the 
to show that in New 
\merica began, the handicrafts 
affect 


manutacturers, 


informative past, the reason 


being England, where 


the work Ol 


of long ago great industries today; 


that today’s designers, and 


workers are the descendants of the famous 


craftsmen of old, with the same ingenuity, 
and the same de 


the same resourcefulness, 


something of quality with 
individuality 


Significant factor in this display planning 


sire to produce 
the stamp of originality and 
is the clever combination of the present with 
that the 
cratts that have made New England tamous 
part of the past but still 
are the inspiration and the impetus to drive 


New 


in the 


the historic lo prove arts and 


are not a dead 
England victoriously ahead today and 

future, rallied the support of 
hobbyists and craftsmen to give life to “New 
Kngland that these 
exceptional New England creations are be- 
ing turned out efficiently by hand today 
throughout this countryside, these craftsmen 
worked informally at their tasks, either in 
window settings or at = interior 
where the unending lines of curious shoppers 
testified to the high appeal of these demon- 
strations. 


Court 


Revelation.” Proving 


locations 


“New England 
acknowledgment can 
hardly be given to display’s great responsi- 
bility. The development of the theme, the 
selection of colors and items and people that 
identify New England, the procurement 
and arrangement of exhibit material, the 
with = other 


Filene’s 
sufficient 


In describing 
Revelation” 


busy 


complete cooperation 
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Goddess of Fruitage 





| 


Ideal for Millinery and D’Cor 


Full round — papier mache: 
Approx. 5 ft. high, 3 ft. wide 


Lynn Display 


17 West 45th St. New York City 19 











100% FIREPROOF! 


SYLKGLASS 


FIBER FLOSS 


America’s Softest and 
Silkiest SPUN GLASS 
Now Available In 


14 COLORS 


NEW FALL COLORS: 
Deep Green . Royal Blue 
«6» EON oso Sihoke Gray. «-. 
Terra Cotta . . . Cocoa Brown 
Also: White, Pink, Yellow. 

. Chartreuse, Orchid, Light Blue. 
Jade Green, Shocking Pink. 


RADIANT 


GLASS FIBERS CO. 


208 E. 27TH STREET 
NEW YORK 16, N. Y. 
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lep ments are only a few details of the 


job. 


over a year Filene’s display staff pre- 
for this effort. Practically all of the 
missionary work in background planning 
was achieved through the efforts of Court. 
[hat this part of the program was in good 
ands is apparent in the fact that for over 
x) years he has been traveling the off-the- 
heaten-path regions for recreation, for paint- 
ing, jor photography, and for contacts with 
interesting, characteristic New England 
yeople. These pictures, photos and impres- 
sions have formed a delightful, accurate, 
informative pattern from which the store’s 
talented display staff created or designed 
every prop and sign for “New England 
Revelation.” In preparation for this venture, 
Court covered thousands of miles in plane 
trips to all sorts of New England localities. 
[Illustrating the enterprise of the Filene 
reanization, arrangements were made with 
the New Haven Railroad to run a “New 
England Revelation Special” from New 
York to bring hundreds of the nation’s fore- 
most fashion experts, editors, merchandisers, 
ind manufacturers to Boston for a round 
i typical New England fun and fashion 
ntertainment. A 40-foot sign stretched 
across the track at Grand Central in New 
York City. Full color posters appeared on 
the bulletin boards. The “Special” was re- 
rded at the information booth. On hand 
it the station was Filene’s “Town Crier” 
in Pilgrim garb calling the guests to board 
the train. On the trip to Boston beautiful 
New England models paraded through the 
ars ina fashion show. At the Boston end 
i the trip the guests, some wearing Pilgrim 
ats and other suitable adornments, clam- 
ered into carriages tor a ride to the store. 
\nother bright promotional departure by 
Filene’s was the commission to two local 
mg writers to do a song about New 
land. The resulting tune “New England 


It's Grand” was introduced by famous 
New [england dance orchestras and is cur- 
a lively hit hereabouts. The first 


usand copies were sponsored by the store 
given to important folk in the civic 
industrial life of New England. The 
sheets carried the tag “New England 
lation . . . Revealing New Industry, 
on and Cratts” and the winding stem 


= 


mm leaves carrying sketches of typical 
New England scenery, which was the store- 
link bringing out the tremendous 
recreational appeal of these states. 


lhe noted guests of the store received 
rather unusual invitations for the affair. Some 
time before its opening they were greeted 
With a mysterious. telegram stating that they 
were about to be invited to something very 
special. Shortly thereafter they received a 
n little package containing a smart mini- 
iture of an old New England grandmother's 
king chair. Across this stretched yarn 
ind a suggestion to rock the days away 
inti! the opening date of New England 

Re ation. 
Perhaps a most important feature of 
Filene’s New England Revelation is its 
stamp of permanence that can carry it over 
long period of weeks, if desired. Slight 
ses in display maintain a continued 
|! to the public. And the inspiring 
Message about New England is undoubtedly 
us in nature and lasting in quality. 
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A Pace Setter 


Never before in our history have we presented such a complete 


and outstanding line of display decorations, which is attested 


by the acclaim which it has received by displaymen everywhere. 


Our representatives will endeavor to see you personally to 
present this superb line of Christmas displays. You will have an 
opportunity to select your requirements carefully and leisurely. 


If you have been missed kindly write us. 


WILLIAM E. KAY CHARLES COHEN 
MERTON L. MITTELMARK 


Specialists for Thirty-Five Years in 


Decorative Flowers, Arts and Novelties 


DECORATIVE DISPLAY CO. 


70 West 40th Street, New York City 18 
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is the time to buy 
them. 


You can get fast 
delivery. 


You may have 
them installed. 





AVAIL YOURSELF OF THIS UNIQUE SUN-PROTECTION FOR 
YOUR DISPLAY MERCHANDISE. 


WRITE FOR OUR BOOKLET E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. 
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Shako of Princess 
Pine. Buttons are red 
holly berries. Jacket 
of white statice. Bay- 
onet is candy cane. 
Trousers of green 
felt. Mounted on 
drum 12" high. Over- 


all dimensions, 5'x8"’. 





IRVING KALEY 
DISPLAY CREATOR 
131 W. 23d St. New York City I 








Hand-woven crushed 


BAMBOO MAT 


A STRONG, LIGHTWEIGHT, SELECTED 
structural material of unusual texture. 
Washable finish. Good big sheets that adapt 
easily as backgrounds, flooring, dividers. 
Send for samples. 34’ x 54’ mat $3.95. 


YUCCA POLES 


Give high dramatic 
lines to your win- 
dows! Light weight, 
durable. ” @ vo 
diameters. Prompt 
delivery. 3” diameter 
and over 6 ft. high, 
each $2.40. 


/ | 











WRITE FOR 
NEW CATALOGUE 


TRUPILRAFT 


535 Sutter St., San Francisco 2, Calif. 
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L DIER Home Furnishings Trends 
And Their Display 


AUGUST, 194% 


By FREDERICKA FOX 
Managing Editor, House & Garden, New York City 


(The following talk was delivered at the 
Associated Merchandising Corporation’s dis- 
play group meeting in New York City—Ed.) 
VERSCALED pattern in fabrics and 
wallpapers that started with high 
style custom designers and decorators 
now reached volume, medium - price 
fabrics and wallpapers. The tide has already 
begun to turn; is being turned by design 
leaders. These originators are beginning to 
swing away from overscale and we see all- 
over small patterns; we widely spaced 
medium-size figures, the spacing being as 
important a part of the design as the 
pattern itself 


has 


see 


TRADE PERSONALITIES no. 42 


In color, we see change. The hot 
purple pinks are retreating from top fashion 
fields in home furnishings as they are in 
clothes and cosmetics. We are moving to- 
wards Etruscan or tile colors, towards coral, 
the reds that are mixed with yellow rather 
than blue. The yellow and green chartreuse 
family moved out of high style into volume 


too, 


where it has stayed for some time and now 
beginning to replace it are citrus and mus- 
tard yellows, purer greens and more blue- 
greens. Brown and beige, dark, dark gray 
(House & Garden calls it “Light Black”) 
and light gray are becoming more important. 
In our September Color and Decoration 





by Tony Brinker 





WDoar IN MINN- 
EAPOLIS, MINN. 
DEPARTMENT STORE 


BUYER FOR Q 
YEARS wity cimBeL 


BROTHERS, MILWAUKEE 
AND MANDEL BROS., 
CHICAGO. ON COMING 
TO NEW YORK 
WORKED IN OUTSIDE 
SELLING FOR FABRIC 
HOUSE , SPECIALIZING 
IN DE PARTMENT 
STORES . WENT INTO 
BUSINESS FOR HER- 
SELF IN 1939. 


Woebies_ ENTERTAINING 
TRAVELING AND KITTENS 


Sve 
BRUESCR 


EVE BRVUESER STUDIOS 
NEW YORK CITY 
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issue several top decorators have designed 
using the House and Garden Fore- 
ast colors. One room is in tones of gray 
with white, the color accent achieved by 
fowers and plants. It is very elegant. An- 


roon > 


ther has used white walls, pale and deep 
turquoise in the rug and fabrics with an 
accerit of lemon yellow. This idea of two 
more tones of one color, accented with 
vivid contrast, looks fresh and exciting. It 


is something to watch in home furnishings 
trends and something for you to use now in 
backgrounds for your fashion windows. 

Horizontal lines are quieting, restful, while 
vertical are exhilirating or restless. In 
modern houses where pattern is used in the 
decorations, horizontal lines are often more 
pleasing. But the most interesting growth 
in both building materials and decorating 
materials is texture. Architects are using 
forthrightly the texture of building materials 
as an integral part of pattern and design. 
Contrast of texture and natural color, be it 
wood, aluminum, steel or glass, the 

shows itself honestly. This same 
textured surface, often uncluttered 
by pattern, is found in beautiful new fabrics, 
rugs and even wallpapers. In the main, 
colors are flat and definite for they help to 
emphasize texture. 

Sound, and therefore apt to be long-lived, 
is the trend of pieces of furniture that may 
be used in many rooms in a house. Chests 
of various kinds that will look well and 
well in a dining, living or bedroom; 
comfortable, simple upholstered chairs 
changed in size and proportion that are as 
suitable in one room as another. In line 
with this is the work of one of our top de- 
signer and manufacturer who is creating a 
group of accent pieces, furniture that gives 
accent to a room. This is a sensible trend 
that will appeal to people. Of course it is 
not as dramatic as color, ‘pattern or texture 
change. 

There’s a trend in display that could well 
become more widespread than it is, one that 
vou could use more than you do. It’s the 
situation, which takes a little ex- 
plaining and a lot of doing. By “situation” 
[ mean the circumstances of living — for 
instance a young couple with a baby, living 
floor of her mother’s house. They 
can't find a house or apartment of their 
own. They have several lovely old pieces 
irom your antique department); they have 
no guest room but a large living room with 
They love to have their friends 
and so they have concocted a 

that turns into a 
two day beds with big 
daytime 
mirror 


stone, 
material 
use of 


serve 


use of 
‘“ 


In one 


eplace. 
visit them 
room comfortable 
up- 
couches, a 
over it 


bedroom ; 
tered pillows for 

| chest with a decorative 

sa lamp table by day but also serves as a 


t's dressing - table - bureau, a luggage 


in the closet and so on. 

1 know the situation and dozens of 
s that are the problems of hundreds of 
( First vou decide on the kind of 

you want to tell and whether the 
andise will be there to tell it with. 
you work out the script with your 


furnishings group and do let a 
in have a generous hand in its prepara- 


By placing windows and model rooms, 


ind even aisle displays, in a human 
tion familiar to or perhaps a problem 
nany of us, you add warmth and au- 
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motional 


Write or wire details now 
for aggressive sales repre- 
sentation ‘of your display 

‘es and decorative 
materials. 








Ike bist? 


We have the market; we have the experienced pro- 
and after September. first 
we'll have a 5-story building of show rooms! We 
need your line—you need aggressive representation. 


“know how" 
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Shur-Nuff Display Materials 
20 N. 6th St., Minneapolis, Minn. 


Ely & Walker 
1520 Washington Ave., St. Louis, Mo. 


The Fixture Mart, Inc. 
314 W. Jackson Blvd., Chicago, Ill. 





Lewis Fixture Co. 
224 E. 9th St., Los Angeles, 


Archway Supply Co. 
616-618 Arch St., Philadelphia, Pa. 


Calif. 











257 W. 17th STREET 











Why Wait 6 Months ... or Longer 
When You Can Get 


DELIVERY 


On our distinctive and modern 


Women’s, Men’s 


and Children’s 


Mannequins 


Disphay Maxveour, Ive. 


NEW YORK CITY 
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SILVERED GLASS 
XMAS BALLS & 
TREE-TOP 
ORNAMENTS 


... Just like you had pre-war! 


e 1% 


Silvered plain or dyed 
@ 85c doz. 
@ 27%" Silvered plain or dyed 
@ $1.95 doz. 
© 27%" Silvered decorated or transparent 
decorated @ $2.90 doz. 
@ 314" Silvered plain or dyed 
@ $4.15 doz. 
@ 314" Silvered and decorated or trans- 
parent and decorated @ $4.85 doz. 
e@ 3%" Silvered plain or dyed 
@ $4.85 dor 
@ 314" Silvered and decorated or trans- 
parent and decorated @ $7.20 doz. 
9" tree tops @ 60c each. 
9" tree drops @ 60c each. 
15" tree tops @ $2.30 each. 
15" tree drops @ $2.30 each. 
4"balls @ $1.15 each. 
5" balls @ $2.05 each. 
51%" balls @ $2.30 each. 
6" balls @ $2.90 each. 


iny order for smaller balls must be accom 


panied with an equal amount of 3%" and 
4” balls 1/1 items in Xmas silver, red 


blue or green 


“oer leur 


Pr lucts, In $0) 4th A\ve., New York It 
hi sranch ) 


Randolph Street 











BALLOU’S 


CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


Send for our new color card 
which will show you the beau- 
tiful effects that can be ob- 
Glass 
Tinsels, Diamond Dust 


and Crystal Beads. 


tained with our 


Edward C. Ballou Co. 


Tinsel Dept. No. 6 
6 VARICK ST., NEW YORK 13,N.Y. 
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thority and interest to those inanimate dis- 
fashion-selling places 


they will be 


plays. So much ot 
situations where 
worn, at the ballet if the 
opening, dinner at home, shopping in town 
and so torth, and it’s only the imaginative- 
your creation of that background 


clothes in 
season's just 


Hess ot 
that suggests the situation that makes it a 
good display. 

In our field of home furnishings it’s no 
longer very exciting just to set up a dining 
room or a bedroom, nor very successful un- 
less there’s a particular reason or idea for 
that treatment. 
furnishings but make that style have 
relate it to their lives, to 
their problems. I wonder if there can not 


Give women style ideas in 
home 
sound meaning; 
be more coordination between the fashion 
and home furnishings departments so there 
rather 
many 


is constant interchange in = display 
than that plan that 
front windows to home turnishings so many 
vear, and the majority 
apparel. \ll the difficulties of 
expense and charging it wholly 


rigid gives so 


weeks a goes to 
budgeting 
to specific 
bookkeeping 
institutional 


departments is easier on the 


but not as successful as an 
Ope ration. 

When furniture and fabrics and rugs are 
again ample it might be well to review the 
whole display program, both interior and in 
windows. Too often when a chair, a mirror 
or a screen is wanted for a background for 
an aisle display in the better dress shop, 
let's say, the display department rents, buys 


or has made a dramatic display piece. If 
inter-division 


displays in 


there were greater coopera- 


tion these fashion departments 
could cross - reference to the home furnishings 
And vice versa, the home furnish- 
ings displays could use well dressed manne 
True, it 
more work all around and would 


division. 


quins from fashion departments. 
would be 
be considered revolutionary in some stores, 
but think of what it would do for both store 
and custome 

Completely new in some stores and widely 
expanded from prewar days in others 1s a 
department that will take all kinds of in- 
genuity and inventiveness from displaymen. 
It's the department. 
Refrigerators, stoves and washing machines 
ditticult 


vou get beyond the model room stage. 


so-called hard goods 


Abe surely once 


Here 


again the display department in conjunction 


display problems 


with the advertising and promotion depart- 
ment could give original service to store and 
customer alike. Here is one idea along the 
lines [ mean, and again it relates to situa- 
The situa 
tron is one we've all had with us since the 
beginning of the war, and unfortunately 
indefinitely if not forever. It's 
the servant problem and how we cope with 
it im running a home. You've seen the 
blow-up of the odd figure (indicating it). 
We call her Facsimile of a 
Servant.” She is made up of parts from 
equipment, that because of efficiency, time 
and labor saving 


tion as | talked about it earlier. 


will have 


“Reasonable 


are today’s substitutes for 
servant. We have 
equipment pieces which used together form 
the backbone ot a well-run 
They are: 


a trained chosen six 


household. 


1. Pressure saucepan—because of its sim- 
plicity, its amazing time saving, its gourmet 
results and the improved nutritional value 


[Continued on page 93] 
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FIBER GLASS 


WREATHS and SPRAYS 


| IN COLOR DECORATED 
With Metallic Balls 
e 


| PRINCESS PINE 
WREATHS & ROPINGS 
ALL SIZES 


OVE GNATT 
Prepared Oak In 


Green, Red, Brown 


NATURAL GRAPEVINE 
One Inch Thick 


FROSTED GRAPE CLUSTERS 


METALLIC BALLS 
All Colors 


BONAFIDE DISPLAY 


& DECORATIVE CO. 


61 W. 37TH STREET 
NEW YORK CITY 18 























GARMENT RACK 


ALL CHROME 


STURDY CONSTRUCTION 
with BRACES and CASTORS 


No. 1159 

66" High 
48" long $40.00 
60" long $43.00 
72" long $46.00 


-QUENSELL DISPLAYS, Inc. 


| 71-23 Austin Street, Forest Hills, N. Y. 
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DISPLAY IN PALESTINE 
[Continued from page 50] 
t and rest; thousands of GIs keep Tel 
\yiv's beaches, cinemas, cafes and luxur 
shops in their mind as one of their 
t cherished remembrances, not to men- 
the friendly attitude of the citizens. 
lisplay, too, got its chance. Although 


materials were scarce, as they were every- 
where, some outstanding displays were cre- 
ted during war time. Also there were many 
display campaigns to back the “austerity” 
program, the purchase of Saving Certifi- 
cates, and so on. 

\nother duty of Palestinian display during 
the war was to give the thousands of fight- 
ing men from foreign countries the feeling 
of “home.” There were Scottish regiments, 
Polish, Free French, American, Basuto 
negroes, New Zealanders, Australians, Can- 
adians, Gurkhas. It was a hard task, but 
we are proud to think that we did succeed 
in helping them feel at home, even in 
display. 

There is a general friendliness toward 
the United States in this country, and 
\merican goods have here the most sympa- 
thetic supporters. Although various items 
i high quality are produced in Palestine— 
such as leather goods, fashion goods, tex- 
les, wines—there is a strong and regular 
desire for hundreds of kinds of goods origi- 
nating in the USA. The American way of 
living becomes more and more popular, and 
with it American goods. 

\nd it should be mentioned that there 1s 
. big field here tor American display firms 
who wish to export their materials. There 


is almost no production of display items | 


here. The only obstacle to importing Amer- 


ican display. equipment is the difficulty in | 


obtaining foreign exchange. The govern- | 


| 
| 


ment, bound to the pound. sterling-block, | 


] 


imports from the United States; neverthe- 
less, it is understood that these measures 
ire only temporary and the situation will 
soon undoubtedly improve. It is advisable. 


releases very tew dollars at this moment for | 


however, for manutacturers of display and | 
allied goods to prepare the market for their | 


merchandise well in advance so as to be 
ible to take advantage of this market when 
It does open up. 


Stensgaard Is Speaker 
Before Textile Group 


W. L. Stensgaard, head of the Chicago | 


ind New York firm of that name, was the 


leatured speaker before the National Tex- | 


tle Seminar at Hershey, Pa., on July 12. 


His topic was, “Brand Vs. No Name.” 





A. J. Furian Promoted 
To Publicity Manager 

Ihe promotion of A. J. Furian, formerly 
iy manager, to publicity director has 
heen announced by Miller’s, Knoxville. J. J. 


who has been with the store for some | 


has taken over the position formerly 

by Furian. 
Company Specializes 
In Linoleum Insets 





Special linoleum insets for the display 
lel are offered by Exclusive Designs, 278 
ee : 3 : 

Mart street, Brooklyn. Designs for either 


or tabletops can ke supplied. 
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CRESCENT 
Quali 
BOARDS 














FOR 


BEST---- 
By Test. . 
By Comparison ... 


44 YEARS! 


WITHOUT COMPROMISE 
WITH QUALITY... 


.. Have made Crescent Quality Boards 
the most widely 
distributed and the 
most widely used 
in America. 






































A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656-670 Washington Blvd. Chicago 6, Illinois 
SALE BY LEADING DISTRIBUTORS EVERYWHERE 
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PERSONAL 
SUPERVISION 


OF 
2-WEEK 
SCHEDULES 


RIGIDLY 
MAINTAINED 





























“Hospitalization” for MANNEQUINS 


“Rejuvenation” at its best . . . Beauty and glamour 
restored to forms by skilled artisans under the 
personal supervision of Foyer. 


Completely stunning refinishing, resculpturing and 
repair . .. including the “NATIONAL” GUARAN- 
TEED CHIP-PROOF FINISH ... at decidedly satis- 
factory prices. 


Contact Foyer Personally for 
Quotations and Suggestions 


NATIONAL MANNEQUIN STUDIOS 


America’s Smartest Mannequin Refinishers 


212 WESTERN RESERVE BLDG. COR. 9th & SUPERIOR 
CLEVELAND 13, OHIO 





























Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Boards carried in 
sizes 





28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
2&x44—90 pt. (28 ply) 
40x60—1I4 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 

now as supply 


Place your orders 
is limited. 


MURRAY TOLL 
Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 9-2078 and 9-20I1 














FOR REALISTIC 


DISPLAYS 


EATON BROTHERS - 
CORP. 


HAMBURG, N. Y. 








SPECIAL 38 XMAS PINE DROPS. . 
red be 


» $7.50 _ 


clusters 7’ | 


d with and cherry 


Pillars and Back ele Original Cost $35.00 ea. 


Seillman, ART DISPLAY Exchange 


Exclusive 5th pacing Sadie 
at a fraction of Original Cost 


lrimme 
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isplay Trends 


By CECILIA STAPLES 


Staples-Smith, 


(During the meeting of Associated Mer- 
chandising Corporation display executives in 
New York City in June there were several 
authorities on various phases of display who 
the group. Among them was 
Cecilia Staples, who answered the following 
questions on display trends.—Ed.) 


addressed 


HAT 
in display 
ten years? 
Probably the most important change has 
been a fresh viewpoint toward display. Dis- 
play managers have realized more and more 
that nothing is impossible, that people expect 
display windows to reflect in some measure 
their own experience, their own daydreams 
and childhood fantasies. Windows today 
tell fantastic fairytales which bring 
people back to a dimly remembered child- 
hood in a peaceful world without stress and 
strain. Windows something you can 
fun with in designing and in looking 
may tell a story that is the exact 
one of a war-ridden Europe to 
they can put across a 
the Red Cross drive. They can 
tell a story about the Jones family on a 
summer showing all the liveliness 
and humor of everyday plain people, which, 
in turn, has a terrific drawing power for 
the average customer who ts greatly flattered 
to feel that his own two-weeks vacation with 
important enough to be dramatized 
in a window. 


major changes 
over the last 


been the 
technique 


have 


stories, 


are 
have 
at. They 
opposite, 
illustrate a 
point like 


point, or 


vacation, 


pay is 


The human touch has definitely arrived. 
This, however, is due to the development of 
new techniques which make it possible to 
have custom-made settings and figures exe- 
cuted within a comparatively short time. 
Architects, as they design and_ redesign 
stores, are building bigger doors, higher 
ceilings, deeper windows, and any number 


of physical aids to better window presenta- 


tion. Mediums that would have been laughed 
at ten years ago are used with imagination 
and great effectiveness. I’m pretty sure 
that chicken wire was used only to confine 
chickens, not Christmas tree balls, ten years 
ago. The war impact has made manufac- 


turers more resourceful and has speeded up 


their creative thinking. As one material be- 
came impossible to get, another was substi- 
tuted. And, with the shortage of actual 


merchandise, display became more important 
to actually fill a window. As displays grew 


in size 


it was found no longer necessary to 
confine them to the area between the back 
wall and the window glass. All the senses, 
with the exception of touch, were played 
upon in an effort to create an emotion. 
Sound and smell became important, and the 


department store window came to take its 


place as a public spectacle. 
2. Can you describe some trends in display ? 
Actually it hard to say what is a trend 
or what is a technique. Through the new 
already existing materials, we find 
sometimes in an effort to be so un- 


use of 
that 
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New York City 


effect 1S 


final 
an attractive 
at times 
dow display to shock a customer, 


usual and extreme, the 
grotesque one rather than 
And while it is necessary 


one 
in win- 
use of a 
medium which relies only on its unusua 
qualities rather than the idea behind it js 
choice. Display is branching out in 
so many directions at once and growing so 
quickly, that any one particular kind oj 
thinking would be very limited. It is almost 
sufficient in itself to say that the trend in 
display is to more imagination and more 
creative thinking, controlled by good taste 

Department store management has finally 
become aware of the value of display and 
the fact that it is as important, if not more 
so, than newspaper advertising. More im- 
portant because the warmth of feeling and 
the mood created by a beautiful window is 
immediately communicated to the passer-by 
and packs a punch that no black and white 
reproduction can ever hope to attain. Dis- 
play itself can be thought of as a fast grow- 


a poor 


ing octopus. Since I work for Staples- 
Smith, I see it as a magenta octopus with 
long eye lashes. However, each of its ten- 


tacles, which develop as fast as a thought 
is formed in someone’s mind, is a new trend 

Exciting things are being done in wire, in 
part inspired by Theater de la Mode, and 


by the mobiles of Sandy Caulder. Manne- 
quins are being made out of plastic, or 
covered wood shavings. Mannequins to- 
day have action and flair. They can be 


extremely high style or cozy dowagers wit! 
the blue rinse on their hair. 

The day of the flat back wall has gone, t 
be replaced by possibly painted curtains, 
laced canvas panels, unusual wooden shapes, 
suspended on poles. The use of mirrors has 
brought the window right into the store 
One little correctly placed, and you 
have a forest which is effective as far as 
the can The language of display 
has new words, phrases and sentences. We. 
as the designers, are being taught every day 
new combinations of these words to use in 
this new, expanding world, in a time when 


tree 


eve see. 


there is a whole generation of men who 
can speak familiarly of Paris, Calcutta, 
Melbourne, Shanghai, Manila, and Guam 


We have a million new experiences, mental 
images that can not help but bring about 
an enriched point of view and add a terrific 
impetus to creative thinking. This new 
interdependent world makes it possible for 
the correlation of ideas and the resulting 
separation of the good from the bad. 

3. How would you apply these trends to 


the average American store outside of New 
York? 
With this dazzling smorgasbord ot new 


thoughts it is very possible that one can be 
confused as well as stimulated. In the final 
analysis, our job is to please the customer 

don't know whether pleasing the customer 
is more important than pleasing the pres! 
dent, but at least we will have to agree that 


they are certainly equally important, and the 
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store president is your most important cus- 
tomer himself. As a well-dressed woman 
analyzes her type and chooses her clothes 
correspondingly to fit her personality, the 


store itself should make up its mind about | / } ee 
its «xact relation to the community and the | a 

typ. of customer it caters to and the type | 

of customer it wants to cater to, and operate | 

within the confines of its own distinct, indi- ft REECT 


































































is a vidual personality. Any abrupt transition 
€ One yn a major scale can be disastrous. 
1 Win- This does not mean that a store should FOR DISPLAY 

» of a not be alert and take advantage of the new 
nusua kinds of thinking. However, the particular = 

it js type of displays should be chosen always 
out in with the thought in mind of how they fit in | 
ng so with the general store thinking, rather than 
nd of “is this new?” and letting that be the only 
lmost criterion. Taste and suitability are as im- 

nd in portant in plotting the course of a season’s 

more windows as the general artistic effect of . 

taste newness. A good display manager is made = es eS eS 

inally up of many component parts: he has to be L j g ke T— 
y and an artist as well as a good carpenter, a 

more good housekeeper, an_ electrician, public 2 ° 
e im- relations counsel, and above all, a good > plastic snow GLISTENS LIKE VERMIN PROOF 
r and psychologist. Knowing how to reach your ; REAL SNOW NON PERISHABLE 

Ww is own particular public and sensing their re- pti 

er-by quirements—and you know how exacting sat Se WILL NOT PULVERIZE WHEN INEXPENSIVE 

white the public can be—is awfully important. WALKED ON BUSHEL$395 COVERS 24 SQ. FT. 
Dis- \fter analyzing a trend and evaluating its No 

rrOW- worth to him, the exact degree of importance ae WILL NOT San Pi a Unbreakable, Realistic 
ples- in relationship to merchandise must be taken CLOTHES ic dnowballs 

with > a 2 ee ee ee Eo CAN BE SWEPT UP EASILY are available for tree trim 
ten- tried out on ledges and in cases, or then 7$r 

yught igain after proper weighing, it may break WRITE DIRECT OR SEE YOUR JOBBER 

rend with a splash, in which case the advertising, 

e, it iieecue ad windows should be coordinated MICHIGAN DISPLAY SUPP LY COMPANY 

and ompletely. 1217 GRISWOLD STREET * DETROIT 26, MICHIGAN 

inne- 4. We know you are known for your 

. 101 imusing windows. We also know as mer- 

5 to- hants that during the war windows were 

1 be iten filled with displays to cover up the THE SCOOP OF 1946 

witl lack of merchandise. Do you think that 

now, with merchandise coming back, the These clear plastic (Lucite or Plexiglass) Trays 

e, ti window display should return to straight . a 

ains, selling rather than the “prestige” type of are made of one piece 1/10 stock and are 
pes, window which has become so popular? of sturdy construction. Nothing better for 
ho Window display up to the time of the war ties, and men's and ladies’ hose and gloves! 

Was, as a general rule, confined only to the 





ade presentation of merchandise. Naturally, it 
ras had progressed further than the fixture and 
play plush velvet period, but in most instances 
We, there were very few institutional windows. 
day \s the scarcity of merchandise became felt, 
= stores became more and more reliant on No. 28 TIE TRAY 
hen designers and manufacturers to provide them | Front 3" wide, 314" high 
om with more and more props to take the place | Back 5" wide, 2%" high, 1214" long 
, ot those missing nylons, electric irons and | 
_ white shirts. abt five years is a long | FOR A LIMITED TIME ONLY 
= time and I feel the public has been con- | $12.00 Per Dozen 
- dit a ord bcc com Sold in Dozen Lots Only No. 28 GLOVE AND HOSE TRAY 
_ luring range years. ° eens —No Jobbers Please— 414" Wide, 4" High, 9° Long 
ea Naturally veladineies will have more mer- | cla htaanasatanenattititg iol cdpeictalggseuns 
Mis chandise in them, but, as things get back to THE FIXTU RE MART, INC. 
to normal and competition increases in a cor- | 314 W. Jackson Blvd., Chicago 6, Ill. 





Pa respondi g rate be ec stores, there ill | 
ey Fi lcfinite point in keepine up the prestie | | MANNEQUINS e@ DISPLAY FIXTURES @ SHOWCASES @ FURNITURE 


ty: 





ew window. Certain types of stores have | 
be similar merchandise; that is unavoid- 


r ) ; -rsonality of > Store Ce | 
tl Po ce'like that be the deciding factor. the || QPPORTUNITY EXCHANGE | | WINDOW DISPLAY 
} 





ler 
tomer wants to shop in an atmosphere 



















ner , . ; For any WANT AD purpose: MATE RIAL 

oi. t is congenial to her particular taste, all POSITION WANTED POSITION VACANT 

etbook ae causal The dicnlar i USED DISPLAY EQUIPMENT FOR SALE 

nat ee ee) REPRESENTATIVES WANTED BECKER SIGN SUPPLY CO. 

the ic window, the wreath on the column, the | | $3.00 Per Column Inch — CASH WITH ORDER | 319-321 N. Paca St. Baltimore 1, Md. 
on a box, and the warmth in a sales- 
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DIRECT SELLING AGENTS 
FOR NOEL GLASS WORKS 


top of the class for | 


METALLIC 
Pastel GLASS | 
Giant Balls 


4-Inch 
5-Inch 
5'4-Inch. 
6-Inch 


Tear-Drop 


Odmch......... 
15-Inch 


Tree Top 


S-Inch....... 
15-Inch 


.$1.00 each 
$1.75 ” 
$2.00 

$2.50 


$ .50 each 
.$2.00 ° 


$ .50 each 
.$2.00 “ 


Chartreuse, Magenta, Silver, Red, 
Cerise, Purple, Pink, Dark Blue, 
Light Blue, Green and Gold. 


IMMEDIATE DELIVERY 
FROM STOCK 


Be Sure to Specify Colors and Sizes 
In Your Order 


DISCOUNT TO JOBBERS 


4c - ALLIED 


CREATIVE DISPLAYS 


DISTRIBUT 
SPLAY 
BALTIM 





STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 
Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, III. 
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for any store 
to build up a steady stream of customers as 
any amount of nation-wide publicity. There 
i way of estimating the effectiveness 
and importance of word-of-mouth publicity. 
You've all had particular instances of people 
writing letters thanking you for the service 
you have rendered the community-at-large. 
To a far-seeing store this is as valuable if 


girl’s voice can do as much 


Is no 


not more so than the immediate appeal to a 
customer attracted by a 
window. Prestige type windows mak¢ 
life-long friends for the store. 
5. Since we all in the 
can you 


one-sale who is 


sale 


throes of 
make 


are 
Christmas in June, any 
predictions ? 

This is the type of question that puts me 
on the spot. Naturally, my predictions are 
all put down as designs for my own Christ 
mas However, speaking from a 
sonal viewpoint, it is amazing after having 
designed a collection of Christmas ideas to 
which of them people are attracted to. 
I try to do a completely 
of sketches that will tie in 
fashions things. However, 
birth 
something 
not 
may be 


line. per 


Ssec¢ 
rounded group 
current 
the 


with 
after 
over, it very 
that I think 
always as popular 
enthusiastic 


and 
giving 
otten happens that 
is awtully 


agonies of are 
good is 
as something I[ less 
about. I 


idea, not 


am, of course, now discussing an 
a finished product. 

like us deal 
to learn from the display managers, and it 
is the collaboration with them that pro- 
the final results No manufacturer 
can ever really know the tempo of a town, 
the feeling of a store, and its own particular 
well manager. | 


Manufacturers have a 


great 


duces 


needs as as the display 
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am saying this now more or less to qualij 
my ideas about Christmas. I feel that th; 
people will want amusing 
From the displaymen I have 
during the last couple of 
seems to be a demand 
humor. People are tired of the rigors 

the years; they were exhorted to kee; 
a stiff upper lip for so long that now th 
want to laugh. They want to laugh 

their own foibles as well as other peoples 
That seems to me to be one of the outstand 
traits about the Americans, the readj 
ness of the people to laugh at themselvye; 
and not to take themselves too seriously 
It will be an awfully gay Christmas. this 
year. Christmas tree balls are back, and 
I think there will be millions of them. | 
think there will be a tendency to do som 
very modern-looking Christmas windows. 


W in lows 
talked wit 
months, the; 
down-to-eart 


year 


for a 


war 


ing 








ADD U 
TO YOUR 


DISPLAYS WITH 


PLASTICS 


Put new selling punch into your work with cut- 
out plastic letters, transparent plastic shelves — 
even complete displays ond fixtures made of 
crystal-clear plastic! We can supply all materials 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 
today for catalog co 





CARMIEN-BIRONSON CO. 


165 East 3rd St., Dept. 8-D Mt. Vernon, N.Y 





THE GIRL WHO PHONED ABOUT BORRO 
FOR HER CLUBS ANNUAL SHINDIG... GU/7... 
NOW SHE THINKS SHE COULD USE ABOUT SIXTEEN 
OTHER ITEMS WHICH SHE WOULD APPRECIATE 
HAVING SENT OUT... 4MO IF YOU COULD SPARE 
A COUPLE OF HOURS TO SHOW HER HOW ITOUGHT 


TO BE SET UP— ETC.... 
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HOME FURNISHINGS TRENDS 

[Continued from page 88] 
id. 2. The modern range with clock- 
controlled oven which makes it possible to 
he away all day and come back to a dinner 
which is ready toserve. 3. The home freezer 
with all its possibilities for serving pre- 
cooked fine foods, coping with a last minute 
party and, of particular importance, the 
chance to stock up on the fine baking and 
cooking of a part-time cook. With a home 
freezer it will be possible to have dinner 
rolls, fine pastries, excellent 
every day whether the cook is there or not. 
4, Electric mixer and juicer because the 
new models are really designed to perform 
all the heavy-handed hard jobs of a well- 
run kitchen—turning out orange juice for a 
house party, batters, whipped potatoes. 5 The 
electric dishwasher for obvious reasons. The 
important newsworthy thing here is that 
the new models will do pots and pans and 
take over the complete scullery chores. 6. A 
new moist-cold refrigerator which needs no 
defrosting. 


soups, etc. 


Our figure represents these six as follows: 
Head, pressure saucepan; neck, refrigerator 
control; right shoulder, time clock from a 
stove; left shoulder, home freezer control; 
body, electric mixer and juicer; skirt, bas- 
kets from electric dishwasher. This kind of 
display device might be used as the illustra- 
tion in an advertisement that would give an 
idea to customers about the equipment that 
would save her endless work. There are 
no fantastic bell-ringing, light flashing 
gadgets. It’s all tried, tested and soon 
available equipment from some of the most 
reliable manufacturers in the country. It 
makes great sense and it’s handled with 
some humor and imagination. It’s a situa- 
tion that is universal. ‘Reasonable Fac- 
simile” might be used as a display device 
in the refrigerator and stove department, in 
a model kitchen, in pots and pans, and in 
the food department... Many of your stores 
have grocery departments now and many 
stores will doubtless sell frozen foods in the 
next few years. So use a device of this 
kind to give customers the idea that you are 
thinking of their problems, their situations 
with a whole solution rather than the old- 
lashioned store keeping departmentalized way. 
lake her from department to department 
with an idea. 

Now for a moment, before I close, I want 
to go back to one of my favorite subjects, 
lor, and to tell you of a revolutionary 
ob House & Garden has been working on 

vear. Its results will be extremely 
We have been conducting a 
survey in three parts of the country, 
Fast coast, middle-west and Pacific coast. 


elpt l to you. 


survey has been conducted in home 
lurnishings departments with the customers 
| ime there to shop. We had a voting 
ne showing 120 colors, with a= slot 
each color. Every customer was given 

0 chips, one to vote on the color she 
Wns, one to vote on the color she wanted 
ext. Our questions covered, walls, rugs, 
fabrics in living room, dining room, master 
lroom, child’s bedroom, with different 
luestions for the kitchen and bathroom. 


When the survey is completed and analyzed 
v( | know by the votes what colors have 
I about to reach saturation of owner- 
‘hip and what colors represent unsatisfied 
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The desk sign below is made of clear plastic 
with a gray or black plastic insert—the letters 
engraved and white enameled; size, 92" x 154”. 
inserts, $2.00 each. 


Complete, $5.00; extra 


PROMPT DELIVERY 


In ordering, please send exact lettering 
wanted. If other styles are desired, write 


for complete information. 


Uecan Lee 


226 SOUTH WABASH AVE. 
CHICAGO 4, ILL. 


Engraved Plastic Signs 


FOR YOUR WINDOWS — FOR YOUR DESKS 







Beautiful, clear, permanert plastic signs— 
engraved with individual name, your store 
name, window number, or both name and 
number. 


The one-piece window sign above is of finest 
clear plastic with frost engraved letters; measures 
10” x 2”; $3.00 each. For 2-lines (firm name 
and window number); size 10” x 234”; $4.75 each. 





AUTOMATIC 


EXACT SPOT “ 


DISPLAY MEN — Save Time — Save Money — Ideal for Window Trim, Posters, 
Backgrounds, Point-of-Sale Advertising, Silk Screen Work and many other uses. 


SPEED 
ACCURACY 
FULLY 


TACKS IN 





Investigate this easy-to-operate Duo-Fast Compression Tacker. 


SPECIFY YOUR REQUIREMENTS. 


WRITE 
TODAY 


FASTENER CORPORATION 


848 FLETCHER ST. 


CHICAGO 14, ILL. 











METAL FOIL PAPERS 


In all thicknesses — colored one or two sides 
AVAILABLE FROM STOCK 


26" Wide — 25 ft.— 50 ft. and 100 ft. rolls 
Also sheets 26" by any length 


Write, wire or phone for Free Booklet 101 showing 16 eye-catching colors 


SHOPSIN PAPER COMPANY 


Manufacturers and Converters of Paper and Cardboard 
WoOrth 4-6038 


112 CHARLTON ST. 


NEW YORK. 14, N. Y. 














FACT, FUN and FANTASY in DISPLAY 


To Meet Your Needs in All Mediums 


MEDIEVAL FIGURES 


Suspended from the ceiling, 6’ tall, decor- 
ated with sequins, spangles and material. 


TALLY-HO Display Studios 


150 E. 22TH STREET NEW YORK CITY 16 








ew 


~ WINDEX 
LEATHEROID 


OUR HEAVYWEIGHT 
LEATHERETTE 


Now available in limited quantities. 


50” WIDE 


White Ivory . Brown 
Red... Maroon... Bright Blue 


Royal Blue . . . Golden Yellow 


JOS. E. PODGOR CO., Inc. 


Complete Disploy Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 
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want and therefore could be put on the 
market successfully in many, many kinds of 
merchandise. The results will clearly de 
termine not only which color families are 
wanted but whether the trend in_ those 
families is light or dark, clean or grayed, 
important the 

themselves. In the early the 

results of this survey will in our 
chandise office for manufacturers and stores 
to work with. You will be fascinated by it. 
You must come up some time, in the fall. 
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Southern Group Continues 


Conference Plans 

In spite of the resolution adopted by the 
National Industries 
at the association's annual meeting in June, 
to the effect that members the NADI 
will not support or confer- 


\ssociation of Display 


ot 
any convention 
not sponsored by the association prior 
1947, the Southern Display Asso- 
going ahead plans for its 
held next 


Clic¢ 
to June, 
with 
to 


Clation 1s 
second annual conference be 


veda,®r. 
have been 


although 


of May 6-9 


SDA 


dates 
the 


Tentative 


selected for meeting, 


AUGUST, 194; 


according to President Frank Vermilye, The 
Maison Blanche Company, New Orleans 
these may be changed. New Orleans is the 
conference city. 





Designers For Industry 
Adds Nelson Combs 

Recently released trom the navy after five 
years service, Nelson R. Combs has joined 
Designers Industry, Cleveland, as di. 
rector of advertising and public relations 
Prior to the war, Combs was with Lord & 
Thomas, Time, Inc., and Natural Sugars. 
Inc., New York City, where he was assistant 


for 


sales manager. 


To Demonstrate 


Color Television 

The System is 
planning a ot public demonstrations 
of color television in New York City, Phila- 
delphia Washington this fall. While 
no specific dates have been established, it is 
thought that halt-hour programs 
will be televised tor re ception on sets placed 


Columbia Broadcasting 


Series 
and 
several 


in key locations in the different cities. 


NO. 87 by Tony Brinker 





THE DISPLAY PARADE 








THESE DISPLAY PLANS 
WILL BE CARRIED OUT 
\N EACH WINDOW J 








Moriarty WENT To WoRK 
FOR SANGER’S IN 1927. 
WAS BEEN DISPLAY 
DIRECTOR SINCE 1938. 
CO~PRESIDENT OF THE 
FORT WORTH- DALLAS DIS- 
PLAY CLUB. DIRECTOR OF 
S.0.A. HE 1S MARRIED 
AND HAS TWO CHILDREN, 
BOY AND GiRL ——. 


DISPLAY DIRECTOR, 


SANGER BROS. 
DALLAS , TEXAS 





He envoys TRAVELING 
FAVORITE SPORTS ARE 
FISHING AND HUNTING. 
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LOS ANGELES REPORTING 
[Continued from page 54] 


\merican windows at The May Company, as 
seer. on page 52. In each window two 
mannequins were shown dressed in “Pan- 
American Prints.” The background consisted 

large, full-color reproduction of the 
lesign in the prints worn by the manne- 
quins Suitable accessories and cosmetics 


rounded off these bright displays. 
“Black Beauties” was the title of John E. 


ata 


—Aubrey Maley's fur displays for The Broadway- 
Hollywood went on view on the hottest day of 
the year!— 


dinner and even- 
Three sculptured 
formed the central back- 
center valance placed 
front of the other two, and 
lights were concealed behind it, 
giving the appearance of a lighter color for 
the center valance. The three mannequins 
placed in a formal arrangement. The 
columns, the marble - board 
on which the center mannequin was 
and the ferns all gave an air of 
ixury to this display. 
Stuart Raymond did an interesting ‘“Fla- 
mingo and Suntan” window at The Broad- 
vay-Downtown (not illustrated). Two large 
and-painted side panels showed the color- 
tul birds in their natural habitat. The 
ackground was formed several dark 
bamboo poles fastened vertically be- 
the and the ceiling. Three 
mannequins were used, placed on a curving 
mat which covered a part of the floor, 
plaster model of a 
[he mannequins, of course, were dressed in 
the flamingo and suntan colors. <A circular 
covered with flamingo colored netting, 
Vas suspended from the ceiling. “Flamingo 
Suntan” written this in 
S¢ ript. 


Cooke's display of black 
ing gowns for Coulter's. 
paper valances 


eround The 


out 2 feet in 


Was 


rescent 


Were 
marble - board 
platform 


standing, 


by 
gree 


' 7 
weet fioor 


RTass 


is the flamingo. 


Was 


aCTross 


Field's Names Head 


Of Interior Display 
nna Osborne, formerly doing design 


with the interior display department 
shall Field & Co., Chicago, has been 
manager of the department. John 
iY. 38 display director for the store. 
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For Realistic Displays 
SPRINKLE COLORED GRANULAR DISPLAY MATERIAL 


Around your Window Displays. They give effect and appeal. Colors for every season—Good 
for creating unsurpassed Displays—Wood flakes—Kubes—Chips—Colored sand, stones, tinsels, 
diamond dust, beads, pearl chips, sea shells. fibre glass, ete. Manufactured in all standard 
colors. Have many uses for exterior and interior displays. Good around tree trunks, pedestals, 
posts, and odd spaces. Gives large coverage. 

































Leading Stores from coast to coast are using “Kew Bee Kut” Products. Give greater coverage, 
easy to handle. No experience necessary, anyone can sprinkle them around. Prompt Shipments. 





182P—Wood Kubes No. 6—Wood Chips 


No. |—Flat Wood Flakes 


NATIONAL SAWDUST CO., Inc. 


Display Dept. 








65 NORTH 6th ST. BROOKLYN tt, N. Y. 
“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 

— A aetna teteaeieaataeatantnnn tannin — % 
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Visit our Showrooms _ 


EVE BRUESER STUDIOS, Inc. : 
AND 


GRIMES DISPLAY SERVICE 


22 WEST 30TH ST. 
NEW YORK 18, N. Y. 








Windows that Attract 
Dignity of the Past, 


Humor of the Present 
for 


Historical Displays 


Rent Authentic Costumes 
From the unusual collection of 


KATHERINE BURR FLEMING 


3129 Whitney Avenue 


Mt. Carmel, Conn. 
Write for 10 page circular and photos. 




















(Left) Gold silk taffeta. Holland lace, 
satin and watered silk wedding gow 
and green silk taffeta. 



















LUSTERLAC 


---D101 


On the one hundred and first 
attempt Decker Laboratories, 
Inc. succeeded in compound- 
ing a pearly, lustrous paint 
that may be easily applied 
with a brush and produces 
results with ONE COAT. 
may be cleaned 
with water. 


COLOR CHART MAILED 
UPON REQUEST. 


Seven colors. 
Packed in 4 and 16 oz. jars. 


a 
Technical Specialties Co. 


Sole Licensee 
184 COMMERCIAL STREET 
MALDEN 48, MASS. 


Brushes 


















LOOK 


for our 


September 
Ad! 


WwW 


DURAN STYLE-RITE 
MANNEQUIN CO. 


27-31 BLEEKER STREET, N. Y. 12 
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August, 1921 


John H. Beyer left James McCreery & Co., 
New York City, to become display manager 
for the Bedell Company, specialty chain. He 


was succeeded at McCreery’s by Don A. 
Hurley. 
B. J. Millward, president of the Interna- 


tional Association of Display Men, appointed 
the following as program directors of the 
organization for the coming year: Arthur 
W. Fraser, Marshall Field & Co., Allen 
Kagey, Mandel Brothers, and J. E. Tanne- 
hill, Carson Pirie Scott & Co., all of Chicago. 

W. F. Wehner took over display at Saks- 
Fifth Avenue. He was formerly with Brill 
Brothers, also of New York City. 

Harry Hoile, past president of the Inter- 
national Association of Display Men, re- 
signed as display manager at Graham Sykes 
Company, Muskogee, Okla., to take a similar 
position with Rorabaugh Brown Dry Goods 
Company, Oklahoma City. 

Cliff Westvig joined Juster Brothers, 
Minneapolis, as display manager. He had 
been with Dotson-Kerwin Company, Water- 
loo, Iowa. 
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Harry H. Cowan, formerly first assistay 
at Rike-Kumler’s, Dayton, joined the displ: 
firm of Hugh Lyons & Co., Lansing. 

I. E. Ogg took over display for W. W: 
Moore Company, Sharon, Pa. He had been 
with Farrell Dry Goods Company, Farrell, 
Pennsylvania. 


August, 1936 

L. E. Summerton resigned as display 
manager for Moore Dry Goods Company, 
Memphis, in order to devote his time to 
free-lancing. 

Carl Shank left Stix, Baer & Fuller, St. 
Louis, after 13 years as display director for 
the store. He joined Stevenson-Twyman as 
a sales representative. Karl Kneis, formerly 
first assistant, took over the display job at 
Stix, Baer. 

Hal Carleton opened his 
studio in New York City. 
with S. H. Kress Company. 

King P. Schneider became display man- 
ager for L. L. Berger Company, Buffalo, 
after leaving the display staff of B. Forman 
& Co., Rochester. 

The first organized meeting of the National 
Capital Display Club was held, with W. 
Arthur Gray, Lansburgh & Brother, pre- 
siding. 

Emile Schmidt resigned as display man- 


own display 
He had been 


























Remember Back When... 


—this display was used by Arthur Fraser, Marshall Field & Co., Chicago? The time was 1921 
and the accompanying description read: "This is the big corner window at State and Washing- 


ton streets, showing the August fur sale display that was installed a few weeks ago. The 


architectural features of the background are readily understood. 


Beautiful grape vines with 


abundant foliage and big clusters of grapes were arranged over the background and about 


the floor. 


The figures were dressed in the richest furs. 


This was a strikingly handsome display 


and attracted much notice''— 
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for Kaufman-Straus Company, Louis- 


ubers of the Detroit Display Club held 
r annual picnic at Waterfront park. 
Ra D. Johnson, J. L. Hudson Company, 
and F. E. Whitelam, R. H. 


master of 


wa sponsor, 


F Company, was ceremonies. 


NEW YORK DISPLAYS 


[Continued from page 37 


Elizabeth Paine three dimensional arrange- 
ments of birds and flowers were executed 
of papier mache interpreted from “The Birds 
of America” from the Elephant Folio of the 


National Audubon Society. The blue jay is 
realistically depicted in this display applied 
against a white panel, with sloping platform 
also in white, and the blue costume accom- 
panied with the following apt copy: “North- 
ern Habitats — Resort Clothes — matching 
splendor with fine-feathered friends.” An 
exhibit of these bird panels will be held at 
the National Audubon Society during the 
current month. 

John Robert Riley, director of interior 
display at Lord & Taylor, dramatized arti- 
ficial flowers, fabrics and gloves in a series 
of ledge displays adjacent to the depart- 
ments of the above-mentioned merchandise. 
The before an upright 
panel painted in lavender, high pink or burnt 
and showing art work done in a 
combination of light shades. The figure was 
draped with white net using all white 
flowers and black gloves. 

“Water Sports are fun—and here’s where 
the Fun begins!” made the descriptive copy 
used by Display Manager Joseph Dultz for 
the men’s windows at Bloomingdale’s. The 
itmosphere was furthered by the props—the 


figure was posed 


orange 


white boardwalk suggesting distance by 
gradually narrowing from the bottom to the 
top swimming trunks and sport shirts 
fastened to the draped-on fish net. Snowy 
white beach sand filled the floor and the 
surf board gave color in being painted 
orange and gray. Backwalls were finished 


in simulated grained-wood wallpaper. 





Fixture Mart Produces 
Elaborate Catalogue 

A 72-page, thoroughly illustrated cata- 
logue has just been released by The Fixture 
Mart, Inc., 314 West Jackson boulevard, 
Chicago 6, and is now being distributed. A 
varied line of mannequins, forms, displayers, 
fixtures in metal, glass and plastic, store 
furniture and display novelties is shown. 
Copies of the catalogue are available on re- 
quest to the address given above. 


Indianapolis Club 
To Hold Picnic 

Members of the Indianapolis Display Club, 
under the direction of Ken Ikerd, are plan- 
ling to hold the organization’s first annual 
picnic on Sunday, August 18, at Forest park, 


Noblesville, Ind. Arrangements have been 
mace for golf, swimming, baseball, tennis 
and other sports. 


Stensgaard Catalogue 
Shows 300 Items 

The fall and Christmas catalogue of 
W. L. Stensgaard & Associates, Inc., 346 
h Justine street, Chicago 7, is now being 
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CENTURY Lighting 
is ENGINEERED Lighting 


WHY is “Paint With Light” 
the talk of the display world? 





Because —once again—Century’s 
stage lighting know - how. has 


created a revolutionary advance 
for window display —the Paint 
With Light window. 


1. For the first time backgrounds 
painted with colored light, optically 
engineered as on the stage. 
A smooth wash of color. 
or spill. 

. Flexibility — color changed by the 
flick of a wrist. No fuss. No paint. 
No waiting. Save time. Save money. 

4. Powerful white Fresnelite accents for 

eye-compelling contrast. 

5. Dramatic magic of chromatic colors 
-combined at will—from Borderlight 

or Tormentor angles. 


bs 


No flare 


w 


~~ 


You can breathe dramatic LIFE into 
every display. No need to depend on 
props — on cluttering gadgets. This 
“stage for selling” sells merchandise... 
gains added prestige for display. 


Write for “The Story of Paint With 
Light.” Send a detailed sketch and 
cross section of one of your windows— 
we'll gladly quote costs. 


Century 
Lighting, Inc. 


419 W. 55TH ST. NEW YORK 19, N.Y. 











REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th St. Los Angeles 43, Calif. 














SCROLL-TEX 


13 colors and white 


PEBBLE-TEX 


6 colors and white 


26” x 40” 254,” x 


Sold by leading display jobbers 


W. C. HURLOCK 


4105 Taylor Avenue Drexel Hill, Pa. 








distributed. A very diversified group of 
more than 300 display items is shown, de- 
signed to serve all types of stores whether 
large or small. Copies of the catalogue will 
be sent on request to the firm. 


Korricks’ Adds 
Charles Miller 


For six years associated with L. S. Ayres 
Company, Indianapolis, and recently re- 
leased from the Air Corps, Charles Miller 
has joined the display staff of Korricks’, 
Phoenix. Edward M. Durkin, formerly of 
the G. M. McKelvey Company, Youngstown, 
Ohio, is display director for the firm. 


Phil Preddy Now With 
Texas Firm 

J. Phil Preddy has resigned as display 
manager for Graber’s, Blytheville, Ark., and 
has accepted a position with E. J. O’Mara, 
owner and operator of Stedrick’s, Thad’s, 
Leuer’s, and O’Mara’s apparel stores in 
Orange, Texas. 


Ruderman Rejoins 
James A. Cole 


Morris Ruderman has resigned as sales 
manager of Kaplan Products & Textiles and 
has rejoined the James A. Cole Company, 
Fourth avenue, New York City, with 
which firm he entered the display field 12 
ago. 


235 


years 





Outing Planned 
For Display Group 


A picnic will be held by the Greater Cin- 








cinnati Display Club on Thursday, Sep- 
tember 19. 
Don’t forget — send in your news 


items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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DIRECTORY PANELS 


with interchangeable slides 


@ COTTON DRESSES 
@ LINGERIE. 
HOSIERY > 

FLOOR COVERING 

MUSIC DEPARTMENT 














IN WALNUT OR MAPLE 
also in Colors 
Standard Size 24 x 36 
Special Sizes to Order 
INTERIOR STORE SIGNS 


Disptay Crart 





963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 





WOOD LETTERS 








© 
4) 9 
S* MOLDING 


As 


¥ CASTING cour 


PROVEN PERFORMANCE 
WRITE FOR PARTICULARS 


CEMENTEX COMPANY, Inc 


336 CANAL ST., NEW YORK 13, N.Y. 














‘Get Sparkling Display Effects 


§ e DIAMOND DUST 

, e SILVER FLITTER 

e CRYSTAL BEADS 

e GLASS TINSEL 

- Glass Tinsel is available in Silver, Gold, 
q Blue, Green, Red and Black 
Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. 


1265 Broadway New York, N. Y. 








THAYER & CHANDLER AinshUSH 


Sor the particu: ar artist 


ER ¢ CHANDLER 





THAYE! 
910 W.VAN BUREN ST.. CHICAGO. iLL. 








ePlease Mention DISPLAY WORLD 
When Writing Advertisers 





J. A. D. News... 


By JOSEPH APOLINSKY, President === 











HE first month under the association’s past earnings, and present salary require- 
new officers has just passed and several ments, as well as their ability to locate ip 
things of importance have occurred’ other parts of the country. 


which should be of interest to all Inter- It is a known fact that Thorndike Deland 
national Association of Display members. & Associates is retained by leading retail 

First, the IAD wishes to announce that organizations throughout the country to 
there is a movement on foot to form a new secure their executive personnel and they 
display club in Kansas City, Mo. do not charge applicants for placement 

Donald D. Kester of that city is to be services. Naturally, their work is of a 
congratulated on having gotten the idea highly confidential nature and it is their 
under way and it is hoped they will afhliate wish to keep all relations on such a plane. 
with the IAD and be responsible for many The above is a feature the IAD is proud 
new members for our organization. to offer and it is the first time a service of 

Richard Staines, Vandever’s, Tulsa, treas- this nature has been available to its mem- 
urer of the IAD, Bob Johnson, Common-_ bership. It is the sincere desire of the new 


wealth-Edison Company, Chicago, and Frank officers to try to bring other services and 
Bingham were present Thursday, July 18, at information to its membership and only in 
a committee meeting of some displaymen of this manner can we place the IAD in its 
Kansas City, where plans were made to rightful position. 


form their new association. We are all At this point, I wish to give credit where 
looking with interest for news from this it is due. Al Pollard, of Stix, Baer & Fuller, 
group and want to wish them much success St. Louis, former managing director of the 


Next on the agenda and a very important JAD, has just completed a very fine job 
item to all members is that through the IAD © publishing the IAD yearbook, Display, for 
office an agreement has been reached with 1946. This was distributed to the members 


Thorndike Deland of New York City, where- in New York at our meetings in June. The 
by displaymen who are looking for positions IAD members who failed to receive their 
or are interested in making a change may copies and would like to get one can do so 
contact the IAD office, P. O. Box 2582, by writing the IAD office at the address 
Birmingham, and their applications will be mentioned in this article. And to those 
referred to them. display people who are not members, they 


It will be necessary that all applications too will receive a copy if they will write 
contain the following information: Names for one, enclosing $1, as this is the price to 
of firms where they have formerly been em- non-members of the IAD. 
ploved, number of years with past firms, It has been suggested by our first vice- 





—Officers and directors of the St. Louis Display Guild were installed at a dinner meeting on 
July 8. Shown here in the usual order, front row: Orville Liston, Mermod, Jaccard & King; John 
Stoppenbrink, William Shoe Company; Paul Klories, Union Electric Company; Otto Lasche, 
Kline's; A. W. McMahon, Glaser Drug Company. . . . Back row, Harvey Smith, Weil Clothing 
Company; Ralph E. Dauver, Cunningham's; Allen Pollard, Stix, Baer & Fuller; Joe Mercurio, 
Garrison-Wagner Company; Sidney Durham, Ely & Walker. . . . Missing from the picture ore 
Edward Gallagher, Weil Clothing Company, and Wesley Reed, Pevely Dairy Company— 
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ent, Aubrey Maley, Broadway-Holly- 
Hollywood, Calif., that the IAD be- 
come the clearing house for information and 
help to all local display clubs. One request 
we suld like to make is that all display 
clubs please send in information pertaining 
. talks made at their meetings so that if 
the lubs will write our office we in turn 
will happy to pass the information on to 
then Any other features that been 
successfully used by display clubs through- 






have 


jut the country can also be passed on if they 
vill iorward them to the IAD office. In 
this manner we can effect an exchange of 
ideas between display clubs, and the IAD 
fice is happy to be able to offer this and 
to be of any other service it possibly can. 

Several new changes in the IAD by-laws 
which were voted upon by the new board of 
lirectors in New York at their meeting 
Monday, June 24, are as follows: 

It was the custom in the past that before 
the board could act it was necessary to have 
a quorum of its members present; this ruling 
was changed to read that any 
hoard members present at regular or called 
This was 


number of 


meetings be given power to act. 
lone so that those in attendance who have 
me from great distances would not be dis- 
ippointed and IAD affairs could be trans- 
acted without delays. 

\nother change is that the members of the 
chosen with regard to their value 
»the IAD and not to the geographical loca- 
tion of their respective districts. 

It was further decided by the board that 
ballots be entire 
membership, thereby allowing them to vote 
by mail, provided these ballots arrive before 
r at the time of the election and that the 
members mailing them, naturally, be in good 
standing and have their dues paid. 


oard be 


lection furnished the 


Mayers Named Head 

Of Lighting Firm 

M. A. Mayers has been named president 
Lighting, Inc., New York City. 
recently acquired the 
known as Display Stage Lighting Company, 
1919, and plans to expand its 
Mayers returned 
short time ago three vears 
the Pacific theatre with the Marines; 
rior to the war he was metropolitan whole- 


Display 
The firm business 
founded in 
lacilities and operations. 


from service 


1 


sale representative for the National Securi- 
les and Research Corporation, New York 
ity 

Edison Price, designer and lighting’ con- 
sultant, formerly with Display Stage Light- 
elected vice-president and 
firm. 


been 


ng, has 


treasurer of the new 





General Die Resumes 
Turntable Production 


With the materials situation becoming 
ister, General Die & Stamping Company, 
2 Mott street, New York City 12, has 
resumed production of display turntables. 


e present only one model is_ being 
roduced, operating on 110 volts alternating 
irrent and revolving three times per minute. 
construction, the unit will 
It has an 18-inch 


steel 


ipport up to 200 pounds. 
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Stop Store Traffic! 
Stop Street Traffic! 


THE ONLY PATENTED 
Neon Illuminated 
Rotary Display Machine 


Give your store New Sparkle with this 
stunning display fixture! Visual ad- 
vertising for visual buying. It means 
more profit when customers can see what 
you're selling That’s why Glas-Lite 
Neon Rotary Displays are so popular. 
Complete visibility. Ideal for windows, 
counters, show rooms, exhibits, etc. 
Carries merchandising display up to 
200 pounds Non-vibrating, ball bear- 
ing construction; sturdy one-half inch 
plate Variety of sizes 
and models, economical operation. 
Rotary neon action during the day... 
Stationary neon attraction all night! 


Priced from 


$109.50 F.O.B. Brooklyn 


glass discs 





— Patented — 


IMMEDIATE DELIVERY. 
complete’ specifications 


cLN5-LTe 994 ATLANTIC AVE., BROOKLYN 17, N. Y. 


GS MAin 4 - 7189 


N.Y..C MFG.CORP. 


Write today 
and prices 























NEW AND IMPROVED 


Line-O- Scribe SIGN PRINTING MACHINE 


BETTER 
SIGNS 





ONE OF THE SEVERAL MODELS MADE BY 
THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Ill. 


LUCITE; or PLEXIGLAS 


SLIP - ON 


PEDESTAL LEGS 


Make your own 
Sturdy Display Tables 
in a jiffy! 
85c each 
9” Leg 1” x %” stock. $1.05 each 
12” Leg 1” x %” stock $1.35 each 


6” Leg 1” x %” stock 


Single shoe stand 6”, 9”, 12” 
heights. Adjustable top $2.25 each 


Double shoe stand— 
Same as above 


$3.50 each 


3858 WEST ROOSEVELT ROAD 
CHICAGO 24, ILL. 


DANN-DEK DISPLAY 


















“BASKET AND TRELLIS 


Colorful grape hamper and trellis with 

ample display space for Fall accessories .. . 
hamper and lid in burnt orange and Fall 
green...trellis in brown... wood base in green 


. 36” x 21” x 94”. 


$8.95 


wood grains. . 


each 


| DOERR ee = 


Second and Massie Sts. Portsmouth, O. 
Write for our new Fall Brochure 


display decorations 
and fixtures 


 LUCITE 
¢ CHROME 
e PLASTER 
¢ WOOD 


¢ MANNEQUINS 
© SET PIECES 
© FLOWERS 


e PAPERS AND 
FABRICS 










THE SHOWROOM 


KEITH THEATRE BUILDING 


FUlton 4202 * DAYTON 2, OHIO 











UNUSUAL! ... ATTRACTIVE! 


LITTLE SANTA CLAUS 


Dressed in finest velvets; movable in any position. 
Very effective for Window and Show Case display. 
Exquisite Xmas Fairies, Dwarfs, Reindeer. 


RUTH SANFORD 


4125 E. 61st ST. CHICAGO, ILL. 
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By C. H. FADEM 
Secretary 


Now that the Ohio Display Association 
meeting, the Southern Display Association 
Educational Conference and the National 
Association of Display Industries Market 
Week are history, we can include a few 
vacation weeks and then return to our desks 
for some more display activity. 

In Dayton ODA President Joe Vent is 
busy planning an educational program that 
will find its way into the display department 
of every displayman in Ohio. At New York 
Vent was accepting congratulations 
from his many friends because of his elec- 
tion to the presidency of the Ohio Display 
Association. 

Second Vice-President Morris L. Black, 
Youngstown, attended the New York Mar- 
ket Week with his charming wife. He had 
no railroad transportation trouble to worry 
about because he drove his brand new auto- 
mobile, and later left for Maine and New 
Hampshire for a really enjoyable two weeks 
vacation. 


busy 


The annual election meeting for officers 
and directors of the Cleveland Display Guild, 
held in the Hollenden hotel on July 17, re- 
sulted in E. A. Osterland, display director 
for Wm. Taylors’, president; Jack Zealor 
of Fries-Schuele, first vice-president; W. 
H. Penny, Rotbart’s, second vice-president ; 
C. H. Fadem, Lyon Tailoring Company, 
secretary; Colin Darragh, of Fred Harvey’s, 
treasurer. 

George Usher, national chairman for the 
Father’s Day Committee of the Junior 
Chamber of Commerce, presented the win- 
ning trophy and a $25 check to Harold 
Martins, display director of The Halle Bros. 
Company, for first prize in a Father’s Day 
display contest recently held in Cleveland. 
—Part of the members of the Cleveland Dis- 
play Guild who attended the club's election 
night on July 17. Ed Osterland, reelected 


president for the eighth time, is seated second 
from the right in the first row— 


C. H. Fadem, recently elected managing 
director for lite of the Ohio Display Asso- 
ciation, was master of ceremonies. 

Twenty-nine displaymen from Cleveland 
and more than 30 members of the ODA 
attended Market Week. This should satisfy 
all concerned that the ODA stands for any 
activity that furthers or helps the display 
profession and the industry. 

Charley Meyers, of the C. B. Meyer Dis- 
play Equipment Company, is making plans 
to get all of the Toledo display people to- 
gether to listen to an address by Managing 
Director C. H. Fadem and FE. O. Osterland. 

Seven displaymen from Cincinnati now are 
members of the ODA. At our recent state 
meeting much joy was expressed over this, 
because Cincinnati is second only to Cleve- 
land in size and stores. It would certainly 
be fine to see a state meeting in Cincinnati, 

Joel N. Copperman, a 29-year-old war 
veteran, was killed recently when his auto- 
mobile and a Cleveland Transit System bus 
collided. Copperman was owner of Adver- 
tising Displays & Decoration Corporation, 
1383 West Ninth street. He was the father 
of an 18-month-old son, Ira Jay. 

A veteran of four major engagements and 
three years of war service with the 13th 
Armored Division, Copperman was _ dis- 
charged from the army in November. He 
was the sponsor of the Ohio Display Asso- 
ciation window display photograph contest. 
His loss is mourned by the entire display 
profession of Ohio. 

Lloyd Jensvold, first vice-president of the 
ODA and store planning and display director 
for Sieberling Rubber Company, Akron, has 
enlisted seven of his display department 
assistants as members of the association. 

Greene DeCresie, reelected a member of 
the board of directors, is busy getting every 
Akron displayman into the ODA. We already 
have 15 men from Akron as members. 

Grant Orbin, Canton, returned as a board 
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member of the ODA, has sent in five new 
members. Orbin made a wonderful sugges- 
tion that was immediately grabbed up; he 
will have the Canton Display Guild and the 
\kt Display Club attend all meetings of 
the Cleveland Display Guild. This spells 
real progress. 

Pp. |. Westland, display director for The 
Hub, Steubenville, and a very proud board 
member of the ODA, is on vacation touring 
beautiful Ohio. A letter from him highly 
praised the ODA June meeting and says that 


he is going to talk up our association to | 


every displayman, no matter how small a 
store he represents. This sounds good to 
ys, because we firmly believe in building 
display prestige in every nook and corner 
in the State of Ohio. 


Ed Osterland, eight times president of the | 


Cleveland Display Guild, and past-president 

f the ODA, was elected second vice- 
president of the International Association of 
Display at the Market Week meeting in 
New York. 

John C. Nichols, display director for The 
Highee Company, Cleveland, is doing an 
utstanding and complete reconversion job. 
Just as soon as Jack gets his department 
under control you can look forward to much 
added display activity in Cleveland. 

Akron, Canton, Youngstown and Cleve- 
land display clubs soon will hold their joint 
picnic at Willow Grove Park. Friends, 
wives, children and sweethearts are invited. 
[here will be games, a boxing match, foot 
races and every outdoor stunt imaginable 
for 150 prizes. Judging by the reservations 
already received, more than 300 persons will 
attend—the biggest display picnic ever staged. 


CHICAGO DISPLAY SCENE 


[Continued from page 41] 
Field's summer series of kitchen settings. 
\n old envelope, thumbtacked on, had the 
following scribbling: “Mother, for Heaven's 
sake pay the gas bill!” Another on a 
torn piece of brown bag paper read: “Sue: 
loe called you at 4:00 Ho! Ho!—W.W.R. 
srd.”. A handkerchief. with the message 
pinned on read: “Sally, take this to Betty 
at school, it’s hers.’”’ Then there was “Bill’s 
Chores” posted and also mother’s note: “I 
am at the bridge club; someone light the 
ven at 5 o’clock—Mom.” Baby’s formula 
was posted and also Sally’s dentist appoint- 
ment. A trick like this is so simple to do 
and certainly provides the “lived-in” ele- 
ment to an otherwise static presentation. It 
ilso associates that friendly family familiar- 
ity which builds that “bridge” across to the 
customer. The settings otherwise were sim- 





ple arrangements. <A baby’s high chair, a 
circular table set for two, a china cupboard 
with an ottoman, and two padded wire 


irs of the type one sees in an average | 


er drug store. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
ultation on display problems. No 
harge is made for this service, of 
ourse, 
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“IT’S CHOCK - FULL OF THE SEASON’S 


CLEVEREST DISPLAY IDEAS!” 


The Art R. Cohen Company's Exciting 


1946 CHRISTMAS 


CATALOG 


Rapidly becoming a leading name for 
the new and unusual Art R. Cohen 
Company now adds further distinction 
with this inspired array of Christmas 
creations. You, too, will want to include 
these exclusive, sparkling ideas in your 
holiday plans. 


Write for Your Copy Today! 


ART R. COHEN COMPANY 


810 PENN AVENUE e¢ PITTSBURGH 22, PA. 





55 $50 


PRICE TICKETS 
Gor Every Display Purpose 


Now! More than ever, you need 
price tickets with ‘‘buy’’ appeal. 


‘With your Store Name 
and any ass’t of prices 
PER 100__ imprinted. 


SEND FOR OUR COMPLETE CATALOG 


PHIL. 
227 S. Fifth Street, Phila. 6, Pa. 


SENKER 








































4 DENNY PL. 





LIGHT REFLECTIVITY 


SPARKLE .. . LIFE 
with 


FOIL-ROL 


ALUMINUM FOR DISPLAY 
V4" x 375 Ft. Rolls — 50c 
22 Rolls — Standard Package 


Immediate Delivery - Mailed Prepaid 


Inquiries invited from responsible jobbers and 


distributors. 


FOIL-ROL 








MARIEMONT, OHIO 
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16 SQUARE FEET © 
OF EMBOSSED 


onl 
LEATHER g¢? 





OF COURSE NOT 
But You Get the Same 


Effect with COVERAY 


Imagine a 4-ft. square leather table top for less 
than $1.00! You get the looks at least with 
COVERAY at that price and it wears amazingly! 
For almost any other lining or covering job, it | 
looks dollars at a cost of pennies. Besides, it’s | 
highly resistant to grease, stains and fading—100% | 
washable baked-on enamel finish—22 authoritative 
colors—plain colors as low as $1.50 for 4-ft. x 25-ft. 
rolls. Write for samples. | 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 





New Fall Merchandise calls for Bright New 
Floorings 


In stock for immediate delivery 


ADVANCE FALL LAWN 


5 Beautiful Colors 


MOSS ‘GREEN, BURGUNDY WINE, HARVEST- 
ORANGE, RUSSET - MIXTURE, TAN - BEIGE 
36” WIDE—$1.10 YARD 

(Will resist 


water and sun) 


Orders filled promptly on cuts or full pieces ap 
proximately 25 to 30 yd. rolls. Write for samples 
or mail your requirements 


Jobbers inquiries invited 


ADVANCE DISPLAYS 


929 Arch Street © Philadelphia 7, Pa. 


Member NADI 











DISPLAY 


WIGS 


NATURAL 
ATTRACTIVE 





« aan 
) Your own styles or 
\ 25 ; sketches duplicated if 
= desired Designed for 
= | \P~ display mannequins of 
every description 


ARRANJAY WIG CO. 


WIG SUPPLIES, DOMESTIC & EXPORT 


32 WEST 20th ST. NEW YORK CITY 
Telephone Chelsea 3-8341 
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isplay Evaluation 


By AL POLLARD 
Stix, Baer & Fuller, St. Louis 


ERCHANDISERS and display direc- 
tors seeking the yardstick for display 
evaluation already have in_ their 
hands the majority of tools required. Basic- 
ally, figures outlined provide a 
formula for reduction of traffic 


herein 
costs and 
counts to sales results. 

The figures outlined in this article are not 
mythical but actually represent a cross sec- 
tion taken from stores. The total volume of 
each ranging from a low 6 million dollars 
annually to a high of 40 million dollars. 

In most cases the lion’s share of the dis- 
play budget is being spent on windows even 
though the interior display department has 
a larger area to cover. Generally speaking, 
63 per cent of the total display budget 1s set 
aside for and 37 per cent 1s 
aside for the interior display budget. (How- 
ever the opinion is expressed that this figure 
may be distorted due to the practice of using 
many materials, props, ete., first in the win- 


windows set 


dows and then the interior. Then, too, in 
many cases, costs for the interior such as 
painting, carpentry work, electricians, etc., 


would frequently be charged to an account 
In any case the per- 
per cent windows, 37 


such as maintenance. 
centages remain 63 
per cent interior.) 

Stores in the higher volume brackets have 
a more equal distribution of the display 
budget, generally running 50 per cent win- 
dows, 50 per cent interior. 

To effect a true evaluation of display 
costs it 1s necessary to obtain the following 
The statistical department of any 
in a position to 
all figures required in this 


figures. 
organization 
supply 


is generally 
any or 
respect. 
1—Total display budget. 
a.—Percentage allocated to windows. 
b.—Percentage allocated to interior. 
2—The number of windows. 
a.—The 
displays. 
The following figures will prove of benefit, 
but in most cases are hard to obtain. 
3—Total store traffic. 
a.—An average of total store traffic by 


number of permanent interior 


floors. 

b.—An average traffic 
traffic lanes within the store. 

It is safe to assume that everyone entering 

a store is a potential customer. And hence, 

pedestrian traffic count on the sidewalk is 

unimportant so far as a true evaluation of 

To get down to simple 

let's assume the following. <A 

doing an average volume.of 20 million dol- 

lars, spending approximately one halt of 1 

per display, 


count by major 


display is concerned. 


facts, store 


cent on 

budget of: 
1—$100,000 
a.—(divided) 
b. Interior 

2—Number of windows—35 


allows a_ display 


Windows $63,000 
$37,000 


a.—Number of permanent interior dis- 
plays—350 
3—Average traffic entering store—12,500 


a.—Average traffic by floors—2,500 
b.—Average traffic by major traffic 
lanes within the store—500 
The interior display figure may seem ab- 
normally high but an actual survey will 
probably disclose that the number of interior 
displays has been greatly underestimated. 
To cite an example, if the total window 
display expenditure is $63,000, the average 
expenditure per window is: 
Total window expenditure $63,000 
Divided by number of windows 35 —— $63,000 
Total expenditure each window 


$ 1,800 


per year 





An average daily cost can be gained in 
the following manner: 
Days per year 3565 —— $ 1800 
Average cost per day $ 4.90 


With the traffic count entering the store 
at 12,500 daily the cost per customer contact 


per window would be in accord with the 
following example: 

12,500/$4.90 (average cost per day) 

The cost per customer contact 1in_ this 
example would be a ridiculous .00031. This 


figure based on circulation. 

However, the same $4.90 daily cost com- 
pared to a merchandise 
would give a more conclusive picture. To 
analyze figures on a basis of sales increase 
it would be necessary to check sales for a 
period and following a_ display. 
Comparison in this manner will show that 
sales increase from 20 per cent to 80 per cent 
while merchandise is displayed. The aver- 
age being approximately 40 per cent. This 
40 per cent increase in can be con- 
sidered a direct attribute of display. There- 
fore, the real evaluation of display should be 
made on this percentage of increase. 

For a concrete example, let’s take an 
interior display of men’s hats. The hats 
had been selling an average of 10 per day 
from stock—no display—the price $10 each. 
On display the hats showed the fol- 
lowing: 

Total interior budget divided by number 
of displays gives unit display cost per year 
$37,700 — $105.71 
Unit display cost per year divided by num 
ber of days in year gives unit display cost 

per day: 


sales increase on 


pric yr to 


sales 


same 


350 


$105.71 = ao 

This display producing an increase of 40 
per cent, or 14 hats instead of 10, means 
that it cost a total of 29 cents to produce 
$40.00 increase in business. 
formulas, while simple, can 
be applied to any example, window or 1n- 
terior, and will always result in an aston- 


365 


These basic 


ishingly low figure for display costs. 

(Of all interviewed, slightly 
than 20 per cent answered all questions 
fully. Of the entire number, than 50 
per cent of the display directors had at their 
fingertips all the figures required to cor- 
duct a survey such as this.) 
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Animated Window Displays 
Boost Tuya Perfume Sales 
Ren arkable sales increases—sometimes up 





1) por cent—have been achieved by the 
Para Ti Corporation, maker of “Tuya” 
periunie and toiletries, with a novel ani- 


mated display now appearing in Liggett’s 
tores in New York City. 

display centers around two moving 
figui both dressed in bright colored cos- 
tumes to carry out the South American 
theme of “Tuya.” While the man watches, 


the girl sitting next to him on a bench lifts 
, bottle of perfume to her nose, lowers it, 
en leans back into his arms. 


Since their first showing in top Liggett’s 
New York stores, sales increased so heavily 
that out-of-town chain managers are re- 
juesting immediate delivery. Although in- 
stallations will soon be made in Boston and 
Chicago, it will be some weeks before the 
demand can be met due to material shortages. 

The display was developed by Para Ti 
following a lengthy test campaign through- 
uit the New York metropolitan area in 
which tour different window arrangements 
were tried out to find the one with the 
greatest attention and sales drawing power. 


Malros Company Adds 


Several New Items 
lo the firm’s regular line of colored crys- 


tals, sands, artificial snow, and colored mica, | 


inew series of glass bubbles has been added 


by the Malros Company, 509 Hudson street, | 


New York City 14. These are “true” bub- 
bles, which means that they are ball-shaped, 


with no neck but having a small hole where | 


the blowpipe- is broken off. They are hand- 
lown and come in eight sizes, ranging from 
l inch in diameter to 3% inches; they are 
ivailable in a dozen colors, the colors being 
in the glass itself. 

\nother new item at Malros is called 
Fluff Mica,’ an extremely light weight 
material of many display uses. It comes in 
pieces of assorted sizes, similar to cork 
pieces Colors available are silver and 


Golden Ore. It is fireproof and vermin-proof. 





Australian Displayman 
Leaves For Home 

Frederick B. Asmussen, display manager 
tor The Myer Emporium, Ltd., Melbourne, 
\ustralia, left the United States on August 
} for his home after spending several months 
in this country studying American display. 
During his stay here he visited Los Angeles, 
San Francisco, Washington, Chicago, De- 
troit, Boston, St. Louis and New York City, 

ittended Display Market Week. 


Change Of Positions 
For Birnbaum 


Harry Birnbaum has resigned as assistant 
display manager for the 12 Three Sisters 
en's apparel shops in the Chicago area 
and is now in charge of display for the 
York shops, handling the same line of 
merchandise and likewise located in Chicago. 
Birnbaum was mustered out of the army 
ictober, 1945, after three and one half 
vears of service, most of which was spent 


Overseas. 


} 
| 
} 


| 
| 
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Mr. and Mrs. Nichols 
viewing our display 
rooms and factory. 


STOP AT GENERAL DISPLAY 


We at General Display were very pleased to have Mr. and Mrs. John C. 
Nichols visit us on their recent trip to Cincinnati. Mr. Nichols is the 


Display Director of Higbee Company, Cleveland, Ohio. 


We likewise extend a cordial invitation to you to stop in and see our 


complete seasonal line of artificial flowers and display decorations. 


Our Fall and Christmas Catalog is just off the press. 


Write for your free copy today on your letter head. 


GENERAL DISPLAS 


CORPORATION 


140 W. 4TH ST., CINCINNATI OHIO 


CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 


















104 


ONE OF OUR POPULAR 
XMAS UNITS 





6266—-SPIRAL ELECTRIC CANDLE UNIT 
714 Ft. high. 

Wood base is white shaded gold. Stand 

covered in white velour with striped gold 

foil. White frosted candles. Trimmed 

with red Facil bow, gold metallic leaves 

and red berries. Wired for lighting. 


comel® $45.00 reer 


Write for Xmas catalog 
Prompt service to jobbers 


DISPLAY MANUFACTURERS MART, int. 


“Everything fo Display 2) 


34 WEST RGth: STREET 





NEW YORK |, N. Y 








holland 


sf 
BZ 


Reliable in 





Dutch firm 
Amsterdam would like to 
represent American firms 
Vv eP ' 
dealing in display articles 
X f all kinds Buying on 
\ our own account 
By our organization you will reach 
every possible client in Holland 
Please write by air mail to 


BOSCH & WESTERLOO 


Kloveniersburgwal 42, 
AMSTERDAM, HOLLAND 











© Please Mention DISPLAY WORLD When 
Writing Advertisers 





DISPLAY WORLD 








In checking your June issue of DISPLAY 


WORLD I find with great interest your 
offer to assist display artists with informa- 
tion on various branches of their trade. I 
do not wish to misrepresent my purpose. 
[ am not a practicing display artist but an 
instructor of many prospective ones. The 
field in which I am concerned at present 1s 
designing for the three-dimensional 
poster, and window display. 

Therefore I would like to request any up- 
to-date available information, catalogues, 
samples, etc. and sources of such that you 
can provide me. With that in mind I have 
compiled a list from your published one, 
stating my interests. My classes are large, 
adult, and many of them GIs who have 
previously worked as displaymen or who 
are working part-time in that capacity now. 

Thank you for your cooperative attitude, 
and may I say we find DISPLAY WORLD 
invaluable in enlivening a of this 
type. By that I mean, it acts as a sort of 
point of contact spark, bringing reality to 
school problems which all frequently 
become isolated.—Jane' McKenzie Howison, 
The Abbott School of Fine and Commercial 
Art, Washington, D. C. 


stage, 


course 


too 





Just a few lines to let you know just how 
much I have enjoyed your magazine and 
how much help it has been to me in my 
army work this past year. During that time 
I have been conducting the publicity for 
Camp Lee special services and have had a 


lot of valuable experience in layout and 
showeard work. DISPLAY WORLD has 
been my “bible” in keeping up with the 


latest trends. So again I say thanks a lot.— 
Set. Raymond FE. Jimison, formerly display 
and advertising manager for S. Roberts 
Company, Milton, W. Va. 


The June issue of DISPLAY WORLD, 
as you know, contained an article about the 
LE 4c, held in Chicago last April. 
We would like to obtain your permission to 
reprint that story, with due credit to DIS- 
PLAY WORLD, for publication in our bi- 
monthly “The 
Fred B. assistant 
manager, Sylvania Electric 
New York City. 


show 


house organ, 


Pai ker, 


Grapevine.’— 
sales promotion 
Products, Inc., 


You will be interested to know that two 
days after your last issue was placed in the 
mail we received letters asking for informa- 
the in 
We intrigued 


response.—Al_ D. 


advertise- 
this im- 
Cook & 


tion on merchandise our 


with 
Cook, 


ment. were 
mediate 
Meier, Chicago. 


Some of the firms invited to contact 

me through your Service Bureau forwarded 

me their literature and I have put with them 
ssa P, 

trial orders. ... Wishing you turther success 

in the splendid work you are doing for our 


field.—D. Tel Aviv, 


you 


Palestine. 


Brandwein, 
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OPPORTUNITY 
+ EXCHANGE + 


LINE - O - SCRIBE 
SHOW CARD PRESS 
FOR SALE 


Prints cards up to 11” x 14” size. 








Four 
sizes of type, including script. Has been 
used, but in good shape. 


MAKE ME AN OFFER 


A. Mac Nicoll, Davidsons 


Waterloo, Iowa 








A Display Classic For Sale 


You may have the option to purchase the 
six “Dickens Story of Christmas” Win- 
dows designed by Adler Jones and ex- 
hibited during Market Week for $750.00. 


We will ship in their original crates 
immediately after Christmas. Original 
cost $1,350.00. Guaranteed in excellent 


condition as we will 
weeks in our window. 
First Come ... First Served! 


The KLEINHANS COMPANY 


Display Department 
Buffalo, N. Y. 


use them only 3 








SHOW YOUR LATEST IDEAS IN DISPLAY 
in actual photographs on Photo Postcards. 
powerful sales medium for only lc postage. Send 
photograph for free sample postcard. 250 @ 3%c; 
500 @ 3c; 1,000 @ 2%c. 


ARTCRAFT STUDIOS 
2112 Lee Road Cleveland, Ohio 








PARTNER WANTED 


for N. Y. C. Papier Mache Manufacturing 
Business. Expert or Dynamic Business man 
with $5,000.00 desired. 

Address “BOX M. P.” 


Care of DISPLAY WORLD 








DISPLAYMAN 


Now employed by high grade men and women’s 
desires immediate 


store change. 20 years’ ex 
perience. Photographs and reference upon re 
quest. Prefer Florida. Excellent card writer. 


Address “BOX B.L. R” 
DISPLAY WORLD 


Care of 








Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 








ADDITIONAL 
OPPORTUNITY EXCHANGE 
ADS APPEAR ON 
PAGES 106-107 
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l ive followed your magazine for a 
number of years and have always been 
delighted with it. However, there is one 
thing | would like to see added and that is 
4 department, articles, photographs or in- 
formation for home furnishings stores.—A. 
Manders, Breuner’s, Stockton, Calif. 


Darling Strike 
ls Settled 

Normal operations have been resumed at 
the metal plant of the L. A. Darling Com- 
pany, Bronson, Mich., manufacturers of 
metal display fixtures. The union voted to 
accept the last terms offered by the com- 
pany, ending a 3% month shut-down. The 
company is adding to its employment rolls 
in an effort to expedite shipment of orders 
held through the work stoppage and reach 
normal shipping schedules as rapidly as 
possible. 

The strike did not affect the plastic divi- 
sion where mannequins, forms and novelty 
displays are produced, nor the foundry divi- 
sion in Coldwater, Mich., where gray iron 
castings are made for Darling metal display 
equipment. 


Plastic Division Plans 
Chicago Meeting 

Industrialists of the low-pressure division 
of The Society of the Plastics Industry will 
hold their second conference and exhibit at 
the Edgewater Beach hotel, Chicago, from 
January 23 to 26, 1947, inclusive. This is 
distinct from the National Plastics Exposi- 
tion to be held beginning May 5, also in 
Chicago. 

Large, contoured products now made 
under low-pressure methods will be on ex- 
hibit, such’ as boat-hulls, plane fuselage 
sections, luggage, panelling, pre-fabricated 
house sections, and _ other reinforced 
products. 

The decision to hold this second confer- 
nce was made in view of the many new 
developments in materials, products, and 
processes in the low-pressure field. The 
cdma plans to pattern this second conven- 
ion along lines followed at the first meet- 

ig held in Chicago in 1946, 


cienidinaa 


Issues Catalogue 
\ very comprehensive catalogue has just 


been released for the fall and Christmas | 


season by Garrison-Wagner Company, 1627 
Locust boulevard, St. Louis. A wide variety 


display decoratives and materials is | 


sh 


own. Copies are available on request. 


Kester Leaves 
Rothschild's 


\iter many years as display manager for 


Rothschild’s, Kansas City, Mo., Donald D. 


Kester has resigned. His future plans have 
been announced, nor has the position 

Deen filled as yet. 

Grant Appointed 

By Arrow Decorating 


1 . i | 
hil Grant, account executive and mer- | 


dising consultant for S. R. Leon Adver- 
g Agency, and formerly of the creative 


stalf of Newell-Emmett, both of New York | 
has been appointed sales manager of | 


Ci 
\rrow Decorating & Fixture Company, 


Philadelphia. 
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Immediate Delivery! 


GIANT METALLIC 
ORNAMENTS 


IN GLOWING PASTEL COLORS! 
Radiant Pink Magenta Pastel Blue 
Chartreuse Noel Blue Santa Red 
Sparkling Silver Royal Purple Emerald Green 


JUMBO BALLS 


EACH WITH GENUINE METAL HOOKS! 














4 Inch $12.00 Dozen 
5 Inch $21.00 Dozen 
6 Inch $30.00 Dozen 
9 Inch Tree Top or Tree Drop. $12.00 Dozen 
15 Inch Tree Top or Tree Drop $30.00 Dozen 






Order now while stocks are complete! 


BALTIMORE DISPLAY INDUSTRIES 
106 W. BALTIMORE STREET 
BALTIMORE |, MARYLAND 
























Extraordinary Government Release! 


BRAND NEW 





ALL PURPOSE 
TURNTABLES 


The ideal turntable for window displays, office 
displays, show rooms, exhibits, etc. Precision 
built for smooth operation, sturdily con- 











structed for long wear. 

All bronze bushings and gears. Black bake- 
lite construction with enclosed G.E. 1/20 H.P. 
motor, A.C., II5V, 60 cycle, | phase. The 
8 inch removable table top will easily carry 
300 Ibs., balanced. Approx. height 14" over- 
all, 12" base. Weight, each, 40 Ibs. 


Estimated Government Cost, 
$195.50 ea. 























4 SPEEDS Right or Left 
| 1/10, 1/2, | & 3 Turns Per Minute Upto 25. . . $54.75 ea. 
| 25t0o50. . . 49.25 ea. 


JORDAN HOPKINS, LTD. SOandup . - 46.50ea. 


e TERMS: Net cash to rated concerns. Others 
136 Ww. 25 - N.Y.C., W Atkins 9-4415 send check with order. F.O.B. ware- 


house, Long Branch, New Jersey. 















GLAMORIZE Your 
CHRISTMAS WINDOWS 


or Show Cases with these 
sophisticated Cherubs. All 
hand styled Papier Mache, 
16" overall (half round). 


$9.95... 


WRITE DIRECT OR SEE 
YOUR JOBBER. 


JONAS DISPLAY 


154 E.33d St., New York 16, N.Y. 
Murray Hill 4-3785 
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Opportunity Exchange 








WANTED 





Mastermind and materials technician to work with and assist Art, Production, 
and Planning Departments in the designing and planning of motion and ani- 
mated displays produced in large quantity for national advertisers. 


Must have complete knowledge of supply sources and adaptabilities of wood, 
plastic, metal, electrical equipment, cardboard, cloth, papier mache, etc. 


This organization is young and aggressive with excellent facilities. 


will pay well and all moving expenses paid. 


Position 


If you're not interested but have an acquaintance who might be, forward name, 


address, etc., to L. A. Sauer, President. 


Display Corporation 


357 EAST ERIE STREET, MILWAUKEE 2, WIS. — DAly 2333 











FOR RESALE 
“THE STORY OF THE BELLS” 


\ seven window series depicting the authentic story of the 
Christmas bells. Comprises the Liberty Bell, Dick Whittington, 
Big Ben, the Christmas Bell, the Town Crier and the Jingle 
Bells \ll bells mechanized individually sculptured in auth- 
entic detail, average three feet high, suspended from leverage 
box and powered with H. P. motor Town crier also 
mechanized. The Jingle Bell is a children’s window, with two 
mechanical figures at fireplace. This series can be had com- 
plete with hand painted three dimensional backgrounds. Will 
fit into average window 
\ll pieces and sets original. Used one time. Can be had with 
vordinated interior trim. Outstanding, attracting and colorful 
Will dispose 


1 at reasonable figure. Pictures sent on request 


FRANK VERMILYE 
Display Director 
Maison Blanche Co. New Orleans, La. 


ATTENTION 
DISPLAY JOBBERS! 
MANUFACTURER OF UNUSUAL 
FLOOR, WINDOW, AND COUN- 


TER DISPLAY CASES DESIRES 


REPUTABLE ESTABLISHED 
REPRESENTATIVES. 
All Territories Open 
Address “Box E. J.” 


Care of DISPLAY WORLD 














SALESMAN WANTED 


for.completely new style of sign- 
holders for windows and counters. 
U. S. Patent and Trademark 
\mazing success on introductory 
trips. Nationwide network to be 
organized. Sideline acceptable 
State territory. 


Address “Box M. H.” 


Care of DISPLAY WORLD 














AUS 
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Wanted: Experienced Mannequin Salesman 


107 


For one of the oldest mannequin lines — well-known to every displayman throughout 


the entire country and Canada. 


self. 


will not bar good men. 


Care of DISPLAY WORLD 


Liberal commission basis; must be able to finance 
Prefer representatives with own showrooms and sales force, but a lack of these 
Several outstanding territories are open. 


Write or wire today to “BOX 34-A,” 








Now! Make Signs in Six Months! 
Daily Practice—Simplified Funda- 

mentals aR. ce $1.00 
How to Make: Artificial Flowers, Show 
Card Boards, Snow Branches, Substitute 


Glass, Palm Trees, Plants, Colored 
Stones and Pebbles, Cut Grass, Xmas 
Boxes $1.00 ea. 


Leg make up, cola formulas, resilver 
ir fixtures, rubber balloon secret, papier 
mache, plaster in half relief $2.00 ea. 
For Sale: Back numbers of DISPLAY 
WORLD and Merchants Record. 


G. JENTSEN 


Box 252 West New York, N. J. 


POSITION WANTED 
Highly experienced Manager Men’s Wear store, 
or Department. Top salesman, Displayman, 
Merchandiser, Promotions, Featuring Buying, 
Stock System. Will render progressive sérvice. 
Prefer smaller cities 

Write “BOX L. R.” 

Care of DISPLAY WORLD 














CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world, New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 


QUALIFIED 
DISPLAY and ADVERTISING 
MANAGER 


WANTS POSITION IN SOUTHERN 
CALIFORNIA 


High type recommendations, good char- 
acter, age 40, 18 years experience in 
Metropolitan Areas. Married, now em- 
ployed in high class store doing over % 
million volume. Will accept position as 
Display Manager or Display and. Adver- 
tising Manager. 


Address “Box R. H.” 


Care of DISPLAY WORLD 














COMBINATION DISPLAY 
AND ADVERTISING MAN 


Urgently in need of capable man, alert, 

progressive, capable, original. Must have 
sod experience and record. No bluffers. 
Firm established 53 Popular 

Full particulars and refer- 

ences in first letter. Salary $65.00 to 

$75.00 per week, depending on ability. 

A. Sackim Company 


Iron Mountain, Michigan 


years. 


priced store. 


SALESMEN WANTED 


Calling on all better retail stores for attractive 
Plastic Price Markers, Nameplates, Slogans, 
Christmas Decorations Exclusive territories. 
Good commission. 


Address “BOX P. O.” 
Care of DISPLAY WORLD 

















WANTED—Used Line-O-Scribe Sign 
Machine for Full Size Card 22 x 28. 
Address: 

THE FRIES & SCHUELE CO. 
1948 West 25th Street 
Cleveland 13, Ohio 


WANTED 


DISPLAY MAN AND 
CARD WRITER 
For Men’s Store in 

Pensacola, Fla. 


Write or wire experience and 
salary desired. 


WHITE & WHITE, INC. 


Pensacola, Florida 


WANTED 


Permanent Outlet 


for 


Fall e Spring e Xmas 
Display Materials 


Here is a chance to. obtain “practically 
new” Grade A fall, spring, and Christ- 
mas display materials as a permanent 
outlet for one of the leading display 
users in the utility field?“ Nationally 
recognized for the quality and: effective- 
ness of displays for more thay.six years. 
Attractive arrangement at ‘substantial 
savings will be offered to firm able to 
facilities and 


provide own trucking 


absorb all seasonable ‘displays. 


Write or Phone NOW— 
H. WHEELER 


Superintendent Display Department 
ELECTRIC POWER BOARD 
OF CHATTANOOGA 


N. E. Corner Market and Sixth Streets 
CHATTANOOGA 2, TENNESSEE 












































CANADIAN DISTRIBUTION 


WE ARE SEEKING VARIOUS 
DISPLAY LINES ‘TO HANDLE 
IN ONTARIO AND THE EN- 
rIRE DOMINION OF CANADA. 
\ LARGE, ACTIVE MARKET 
EXISTS TODAY FOR DISPLAY 
MATERIALS. WRITE US IF 
INTERESTED. 


Address “Box D. M.”’ 


Care of DISPLAY WORLD 








WANTED: 
“XPERIENCED DISPLAYMAN 
FOR DEPARTMENT STORE 
Card 


ence beneficial. 


writing and advertising experi- 


Give qualifications, 
references, and salary desired in appli- 
working 


Excellent hours and 


Write- 


cation. 


conditions. 


POST OFFICE BOX No. 1606 


FARGO, NORTH DAKOTA 





FOR SALE 


3 COMPOSITION WILLIAMS 
MANNEQUINS 
with flocked hair. 1 junior size 11 to 12, 2 
misses 14 to 16. Fairly good condition 


F. O. B. Quincy 


$35.00 each 
SHERIDAN’S 


1495 HANCOCK STREET 
QUINCY 69, MASSACHUSETTS 














ADDITIONAL 
OPPORTUNITY EXCHANGE 
ADS APPEAR ON 
PAGE 104. 

















DISPLAY WORLD 








AUGUST, 




















Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

OC) Air Brushes 

|) Airpainting Equipment 
{j Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
() Display Racks 
(J Drawing Boards 
Dye, Rug and Carpet 
CL) Enlarging Projectors 
Fabrics and Trimmings 
() Fixtures 
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| 
fo 
o 
o 
Ey 
wo 
rs) 
= 
8 


Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
_] Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
() Natural Foliage 
() Pageants & Exhibits 
C) Paper Sculpture Displays 
td Papier Mache Specialties 
Photographic Blowups 
[} Plaques (Window) 
C) Plastics 
[) Price Cards—Tickets 
() Price Ticket Holders 
[) Ribbons 
[] Sale Banners 
() Show Card Colors 
C) Show Cards 
() Show Case Lighting 
[] Show Cases 
[] Store Designing 
{) Socks—Window 
C) Store Equipment 
() Signs—Brass—Bronze 
_) Signs—Card Holders 
C) Signs—Electric 
(} Sign Printing Machines 
] Sleeve Forms 
{] Store Fronts 
[) Tackers 
Time Switches 
[]) Turntables 
() Veneers (Imitation) 
[) Wall Board 
[) Wigs 
[1] Window Lighting 
[] Do you wish a copy of their catalogue? 
() Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 


0000 


OO000000 


Firm 

Display Manager 
Street 

City 


State 
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A 
Adler Jones Co. 
Advance Displays, Inc. 
Arranjay Wig Co. 
Arts & Flowers 
Associated Fabrics Co. 
Austen Display 

B 
Ballou, Edward C. 


Baltimore Display Industries 
Barrango Co., C 

Becker Sign Supply Co. 
Bemiss-Jason Corp. 

Bonafide Display & Decorative Co. 


Bosch & Westerloo 

Brody Displays, Inc., Jack 

Brueser Studios, Inc., Eve 
C 


Carmen-Bronson Co. 
Cementex Co., Inc. 
Century Lighting, Inc. 

‘hicago Cardboard Co. 

ohen Co., Art 

ole Co., Inc., James A. 
‘ole Built Products 
olonial Decorative 


~~ 


Supply Co. 


D 


Dan-Dee Displays 
Davis, Frederick 
Dazian’s, Inc. 
Decorative Plant Co. 
Dingleman-Wolff Co. 
Display Craft 
Display Equipment 
Display Mannequin, 


Corp. 
Inc. 


Display Manufacturers Mart, Inc. 
Doerr & Associates 
Durable Displays, Inc 
Duran Style-Rite 
E 
Eaton Brothers Corp. 
Elm City Products 
Empire Tinsel & Ballotini Co. 


F 
‘acil Fabrics Co 
‘astener Corp. 
*itzgerald Display 
‘ixture Mart, Inc., The 


leming, Katherine B. 


“oil-Rol 


Fryman, Leroy 


Garrison-Wagner Co. 


General Die & Stamping Co. 
General Display Corp. 
General Plastics Corp. 
Glas-Lite Rotary Display Mfg. Co. 
Glo-Brite Products, Inc. 
Gregory Motors, Inc. 

H 
Haida Displays, Ine., Victor 
Hecht Fixture Co., The 
Henry Hanger Co 
Hopkins Ltd., Jordan 
Hurlock, W. ¢ 

J 
Jonas Display 

K 
Kaley, Irving 
Kaplan Products, Inc 
Koester School 
Korrect-Way Display Products 
Kurtis Studio, K. G 


‘ren-Zee Store Equipment & Fixture Co. 


90 
63 
98 


31 
93 
76 
91 
95 
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L 
Laverne Originals 18 
Lee, Oscar ¢ 
Leuer Co., James 9 
Lloyd Co., Inc., W. H. S. 8 
Lynn Display ; 84 

M 
Mache Displays, Inc. R 
Madisonia Manikins 57 
Magnani Mannequin Co. 66, 67 
Maharam Fabric Corp... 12 
Malros Co. : . 61 
Maxey, H. B. : 8 
Mayorga Mannequins Be 27 
Michigan Display Supply Co. . 91 
Midwest Manniquins : Siteeene am 
Mileo, C 53 


Mitten’s Display Letters Back Cove 


More Displays ; ; 4 

Morgan Co., The P : 99 

Mutual Display Mfg. Co., The 55 
N 

Naegele-Horner, Inc. 49 


National Association of Display Industries.. 23 


National Card, Mat & Board Co. 83 
National Hanger Co., Inc. 21 
National Mannequin Co... 29 
National Mannequin Studios 89 
National Sawdust Co., Inc. 95 
Natural Creations 16 
oO 
Ohid Advertising Displays at 
Opportunity Exchange 104, 106, 107 
Pp 
Photocraft Display Co., Inc. 74 
Podgor Co., Inc., Jos. E. 94 
Prisco Bros. 22 
Oo 
Quensell Displays 88 
R 
Radiant Glass Fibers Co. 84 
Redikut Letter Co., The 97 
Regalia Mfg. Co. 82 
Reyburn Mfg. Co., The 77 
Rip Studio . 14 
Roehl, Virginia . 6 
Rustic Furniture Co. 8 


7 
Inside Back Cover 


Rubner, Inc., Gustave 
Ss 
Saliger, A. B. 73 
Santord, Ruth ; 100 
Scheuer Creations, Inc. Inside Front Cover 
Senker, Phil 101 
Sherman-Weir, Inc 78 
Sherwin-Williams Co. 17 
Shopsin Paper Co. 93 
Speedway Mfg. Co. 84 
Staples-Smith, Inc. 30) 
Stella Display Arts 84 
Stempler & Sons, Inc., Barney 77 
Stensgaard & Associates, Inc., W. L. | Aes 
Stillman Art Displays 90 
Sun-Shade Co., The 85 
T 
Taffel Bros 73 
Tally-Ho Display Studio 94 
Technical Specialties Corp. ot 
Thayer & Chandler 98 
Timbertone Decorative Co., Inc. 19 
Toll, Murray 9 
Transparent Shade Co., The fe 
Tri-Allied Creative Displays 83, 92 
Tropicraft oe 
W 
W. & A. Advertising Co 26 
Williams, Inc., Jas. B. : 
Wolff, Bert 59 
Zz 
Zeppen-Field Studios, W. M. I 
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LOOK FOR 
THIS EMBLEM 


It identifies those 
distributors and job- 
bers who carry the 
GUSTAVE RUBNER 
quality line of display 
fabrics and papers. 


Guster Rubne? 





display creations 


OUR “GO Si 
SOR SMARTER DISPLAYS 


Ask your favorite supplier to show you 





the new GUSTAVE RUBNER Fall and 
Christmas sample book--just off the press. It features 
new, beautiful creations as well as old favorites in greatly im- 
proved form...such as a flexible PLUSHEEN and SNOW CLOTH 
and a beautiful METAL CLOTH in an array of new, eye-catching colors. 
If your scource of supply doesn’t carry the GUSTAVE RUBNER line... 


anyone of our distributors (to whom we sell exclusively) 


will be lad to introduce you to this | ie y 
i aa 
outstanding, quality 7 ~~ 
Py 1 bh 
group. i 


Qybne . 








Gul 








HERE ARE JUST A FEW OF 7%, OUTSTANDING DISTRIBUTORS 
AATIONAL ASSOCIATION ARROW DECORATING & FIXTURE CO. 7 ‘ ART R. COHEN 
OF DISPLAY tnpusTaiEs Phila., Pa. — Baltimore, Md. _ Pittsburgh, Pa. 
] ( SYLVAN COHEN DISPLAYS display creations DAZIAN’S, INC. 
/ \ San Francisco, Calif. New York. N. Y. — Boston, Mass. 
\ | JAMES A. COLE CO. Chicago, Ill. — Los Angeles, Calif. 
| ) New York, N. Y. GARRISON-WAGNER co. 
Y | MAHARAM FABRIC CORP. St. Louis, Mo. 
ae New York, N. Y. — Chicago, Ill. NEW ENGLAND DECORATORS’ SUPPLY CO. 
Los Angeles, Calif. Boston, Mass. 


PRESERTATION 


MARCUS WINDOW DISPLAY SERVICE, INC., Boston, Mass. 
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e EASY TO READ 
e EASY TO USE 
e EASY TO ORDER ¥ 
PIN-IN-BACK LETTERS * SANDED-BACK LETTERS . TRACK LETTERS 
@ SIZES: 7/4 to 9 
e DEPTH OF RELIEF: *s' to 1’ 
© COLOR: PURE WHITE 


Add to the CHARM of your DISPLAYS with 


Pitter WATTERS 


See your dealer or wrtte to... C 


MITTEN’S DISPLAY LETTERS ¢ REDLANDS, CALIFORNIA 


